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Table 1: Percentage Distribution of Households by Place of Residence and Status of M aking a Domestic Tour, 2012

Al s lalial A ) 2 At Ua y caald ) a2 A BT Ve
aretos || edmsbdra || et || s | S0
Amman 83.4 404113 16.6 80215 100.0 484328 Aaalall
Balga 87.1 66676 12.9 9906 100.0 76582 AT
Zarga 85.5 151778 14.5 25755 100.0 177533 a3
Madaba 72.9 20348 27.1 7554 100.0 27902 Lale
Irbid 81.6 165529 18.4 37444 100.0 202973 RS
Mafraq 815 39232 18.5 8884 100.0 48116 Bl
Jarash 78.8 25383 21.2 6822 100.0 32205 S
Ajlun 745 18861 255 6452 100.0 25313 sl
Karak 68.3 29738 31.7 13818 100.0 43555 EPNY
Tafiela 73.1 11519 26.9 4236 100.0 15755 ALkl
Ma'an 85.2 17208 14.8 2987 100.0 20195 Olas
Agaba 84.2 20831 15.8 3907 100.0 24738 gl
Kingdom 824 971215 17.6 207980 100.0 1179195 aslaal)
Department of Statistics/ Domestic Tourism Survey 2012 2012 baal dabusd] prase flaled] Slelas Y/ 54l
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Table 2: Percentage Distribution of Households by Place of Residence, Number of Tours and Average No. of Tours Per Household, 2012

Byl JS el Jana Aaluad) eMall 2 Ua y caald ) a2
xﬂwmmmmmm Average WM of Tours No. of Tours No. of Households LBy (e
Households That Made a Tour
Amman 4.€ 388460 80215 Laalall
Balga 4.€ 45692 9906 <Ll
Zarga 4.t 116209 25755 £1d 3l
Madaba 7.¢ 59500 7554 Lala
Irbid 5.¢ 220576 37444 2
Mafraq 6.4 56495 8884 Gkl
Jarash 5.¢ 40003 6822 BB
Ajlun 5.¢ 38292 6452 Oslac
Karak 7.€ 104489 13818 & <
Tafiela 6.7 28496 4236 idwalal)
Ma'an 5.¢ 17654 2987 Olza
Agaba 5.€ 21881 3907 8.l
Kingdom 55 1137747 207980 Aslaalf
Department of Statistics’ Domestic Tourism Survey 2012 2012 debaa/ dabusll pess / daled) e lan Y1 5 4l
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Table 3: Percentage Distribution of Tourism Tours by Place of Residence and Type of Tour, 2012

Overnight Cuall Ca Same Day asl) &a Tourism <Sla )
Place of Tours Tours aal glf Tours Jalud) L.
Residence aalay) lsa
% No. daad) % No. Al % No. Al
Amman 27.6 107158 72.4 281302 100.0 388460 daalall
Balqa 25.7 11747 74.3 33945 100.0 45692 ey
Zarqa 21.1 24487 78.9 91721 100.0 116209 PR
Madaba 32.8 19501 67.2 39999 100.0 59500 Labe
Irbid 20.0 44165 80.0 176411 100.0 220576 EYg)
Mafraq 21.8 12303 78.2 44192 100.0 56495 Ball
Jarash 18.8 7535 81.2 32469 100.0 40003 B BES
Ajlun 19.5 7465 80.5 30827 100.0 38292 Oslac
Karak 43.8 45806 56.2 58683 100.0 104489 EN
Tafiela 53.6 15283 46.4 13213 100.0 28496 4l
Ma'an 46.0 8128 54.0 9526 100.0 17654 Olza
Aqaba 67.4 14738 32.6 7143 100.0 21881 A8l
Kingdom 28.0 318316 72.0 819431 100.0 1137747 FESPN|
Department of Statistics/ Domestic Tourism Survey 2012 2012 Alsall dalial] ave fLalell el YN 54l
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Table 4: Percentage Distribution of Households M embers Who Made a Tour by Place of Residence and Type of Tour, 2012

JSE 38 Jana M embers of £l c30 3N Member s of 183 e A Member s of ) 58 3 Sl s
PR Overnight el Same Day ol a o) Households il | oald Aabd!
Place of Y Tourists Cuppal Visitors 3l gl Who Madea e LaBY) oS
Residence Average No. of Tour No. of :
Individuals per Tourism
Tour % NO. aaxl) % NoO. aasl) % NO. aaxl) Tours
Amman 35 27.6 371032 72.4 971156 100.0 1342188 388460 Aaalall
Balga 35 255 40790 74.5 119404 100.0 160194 45692 AE|]
Zarqa 3.9 20.0 91475 80.0 366578 100.0 458053 116209 a3l
Madaba 3.5 31.3 65619 68.7 144089 100.0 209709 59500 Lala
Irbid 3.6 18.9 148589 81.1 637455 100.0 786044 220576 RS
Mafraq 35 23.7 47212 76.3 152413 100.0 199625 56495 Bl
Jarash 3.6 19.6 28011 80.4 115039 100.0 143050 40003 S
Ajlun 3.5 20.1 26915 79.9 107054 100.0 133969 38292 Oslac
Karak 3.2 48.9 164441 51.1 171943 100.0 336384 104489 EIPNY
Tafiela 3.6 56.7 57514 43.3 43948 100.0 101462 28496 alualall
Ma'an 3.1 55.4 30380 44.6 24466 100.0 54846 17654 Olas
Aqgaba 34 71.0 53575 29.0 21899 100.0 75474 21881 A8l
Kingdom 35 28.1 1125553 719 2875445 100.0 4000998 1137747 Astaall

Department of Statistics/ Domestic Tourism Survey 2012
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Table 5: Percentage Distribution of Tourism Expenditure (JDs 000) by Place of Residence and Type of Tour, 2012

Expenditure of <Ma Jd §Wy) | Expenditure of  <Bla b 5lasY) Tourism Ay
Place of O%M__H.m_: Cuall ms_ﬂm.__www . gl) a gl mumwwwamwﬁ”a GVJL, o
Residence (e L) Ayl Gl
% Total Alea) % Total Alea) % Total Alea)
Amman 64.2 19,195 35.8 10718 100.0 29,913 aalall
Balga 59.3 1,690 40.7 1158 100.0 2,848 ekl
Zarqa 50.3 2,984 49.7 2947 100.0 5,931 AR
Madaba 44.7 1,403 55.3 1733 100.0 3,137 Lala
Irbid 42.6 5,228 57.4 7041 100.0 12,269 AR
Mafraq 30.2 859 69.8 1982 100.0 2,841 Gl
Jarash 32.8 711 67.2 1456 100.0 2,167 i
Ajlun 33.8 784 66.2 1536 100.0 2,320 Oslas
Karak 58.1 5,147 41.9 3705 100.0 8,852 PN
Tafiela 67.5 1,927 32.5 927 100.0 2,854 Alahl)
Ma'an 67.3 1,027 32.7 499 100.0 1,526 Olaa
Aqaba 81.4 1,992 18.6 457 100.0 2,449 Asal)
Kingdome 55.7 42,947 44.3 34,160 100.0 77,107 Aglaall
Department of Statistics/ Domestic Tourism Survey 2012 2012 dudaall da E\mri Jialall Cole L ¥ 5 4l
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Table 6: Total of Tourism Expenditure (JDs 000), Averages of Stay and Daily Expenditure by Place of Residence, 2012

Overnight Tourists Cual) 7l Same Day Visitors ) gl agal) )93
AL/ AABY) Jaa| G Jaa | M ae gl 2 GEY) (Maa) | agsll G Jana | Jlg3l 2 | GUY) (fea)
mﬂu%m%mm Averageof | waddll s Sl (S L) (St L i) ¢l
Stay Per Average Daily Total No. of Tourists Total AverageDaily | No. of Visitors Total
Person Expenditure | Number of Expenditure | Expenditure Per Expenditure

(Night) Per Person Nights (JDs 000) Person (JDs 000)
Amman 2.2 23.C 802027 371032 19,195 11.0 971156 10,718 Aaalall
Balga 2.2 18.¢ 90850 40790 1,690 9.7 119404 1,158 <l
Zarqa 2.8 116 257887 91475 2,984 8.0 366578 2,947 REPE\!
Madaba 2.7 7.€ 178970 65619 1,403 12.0 144089 1,733 Lok
Irbid 3.2 11.1 472285 148589 5,228 11.0 637455 7,041 2
Mafraq 2.6 7.C 122675 47212 859 13.0 152413 1,982 Goall
Jarash 24 10.7 66406 28011 711 12.7 115039 1,456 G
Ajlun 3.1 9.t 82113 26915 784 14.4 107054 1,536 Oslas
Karak 34 9.2 559542 164441 5,147 215 171943 3,705 EPN|]
Tafiela 3.4 9.6 196705 57514 1,927 21.1 43948 927 alwalal)
Ma'an 2.3 14.£ 71167 30380 1,027 20.4 24466 499 Olas
Aqgaba 5.0 7.t 266747 53575 1,992 20.9 21899 457 Aadal)
Kingdom 2.8 13.6 3167375 1125553 42,947 11.9 2875445 34,160 AStaall

Department of Satistics’ Domestic Tourism Survey 2012 2012 Lulsal dalul) prave faled) Silelan Y) 5 4l
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2012 33l (e (oSl R ad) g AaBY) (lSa dda ) £ g8 s Labaal) @Sa ) @558 07 Jsaa
Table 7: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Purpose of the Visit, 2012

Main Purpose of the Visit Bkl G (il o A
: - . " R R R N R . - Tourism  <3a
Type of Tour s Al papda dlay Ay | gl Ay | Geuidly e dae Alay | GUBYI 5| sllds plaaiadl [ Tours Al Aa i 5
& Place of Al o e Ao i sBaaY) g EOUanl) L Nﬁb“
. QB
Residence Other School/Univ-| Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation HOT
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand And
Relatives Leisure % No.  aaal)
Same Day Tours 0.2 12.8 0.1 0.2 6.9 0.1 1.0 33.7 45.0 100.0 819431 2 gl agal) EMa
Amman 0.1 9.5 0.2 0.3 0.€ 0.1 1.2 30.1 58.0 100.0 281302 aalall
Balga 0.C 12.9 0.0 0.0 4.7 0.0 0.3 432 39.0 100.0 33945 #\all)
Zarga 0.C 11.8 0.0 0.2 0.€ 0.0 0.2 32.2 54.7 100.0 91721 £ 3l
Madaba 0.1 13.7 0.1 0.0 6.¢ 0.0 0.0 39.¢ 39.2 100.0 39999 Lale
Irbid 0.t 104 0.0 0.0 10.2 0.0 14 42.¢ 34.7 100.0 176411 AYg)
Mafraq 0.C 12.7 0.3 0.2 14.1 0.1 2.0 30.2 40.4 100.0 44192 G3tall
Jarash 0.4 12.7 0.0 0.0 19.2 0.0 1.3 36.2 30.1 100.0 32469 i
Ajlun 0.2 17.0 0.4 0.0 19.¢ 0.0 0.3 41.z 20.9 100.0 30827 Oslac
Karak 0.4 24.0 0.1 0.4 17 0.1 0.3 22.C 35.0 100.0 58683 GRN]]
Tafiela 0.C 32.9 0.0 1.8 8.1 0.0 0.3 20.2 36.5 100.0 13213 Alalal)
Ma'an 0.C 375 0.0 0.0 8.t 0.4 1.0 14.7 37.9 100.0 9526 Olza
Agaba 0.C 34.3 0.0 17 15.2 0.0 0.0 18.1 30.5 100.0 7143 Asal)
Contd /... vl &2
Department of Statistics’ Domestic Tourism Survey 2012 2012 Llsall dabasdl ave falel] Clelan Y1 5 il
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2012 33l (e (o) a5 AlBY) (s dda ) £ g e Aabaal) dla ) @568 07 Jsas s
Contd/ Table 7: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Purpose of the Visit, 2012

Main Purposeof the Visit BN G (il oA
; 4 : - R . R R R - - Tourism <Dla )

Typeof Tour | ¢4 Gapdadlay [ had s [ gde Al | Gsuddls 598 Byl doo Aay | VI B5| slddypleniadl| Tours  daluu) Al 5 o

& Place of dazala o JAiga Aoy Al sy g CSUand) . ..Lk gs

b A8y ol<a

Residence Other School/Univ-| Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation HOT
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand And
Relatives Leisure % No. 3axl)
Overnight 0.0 14 0.0 0.0 15 0.1 0.9 60.8 35.3 100.0 318316 Cusall S
Amman 0.C 1.8 0.0 0.0 1.0 0.2 1.7 37.8 57.3 100.0 107158 iaalal)
Balga 0.C 43 0.0 0.0 23 0.C 1.6 41.6 50.2 100.0 11747 £\l
Zarga 0.C 11 0.0 0.0 0.9 0.C 0.3 57.6 40.2 100.0 24487 AEER
Madaba 0.C 0.7 0.0 0.0 0.4 0.C 0.0 83.9 15.0 100.0 19501 Lale
Irbid 0.C 0.9 0.0 0.0 23 0.C 0.8 67.3 28.7 100.0 44165 )
Mafraq 0.C 0.0 0.0 0.0 0.5 0.C 0.0 82.3 17.2 100.0 12303 Gaodall
Jarash 0.C 0.9 0.0 0.0 23 0.C 0.6 73.1 23.1 100.0 7535 i
Ajlun 0.C 2.8 0.0 0.0 4.2 0.C 0.0 73.7 19.3 100.0 7465 Oslae
Karak 0.1 1.6 0.0 0.0 2.2 0.z 0.4 78.7 16.8 100.0 45806 & <)
Tafiela 0.C 0.8 0.0 0.0 1.8 0.C 0.0 76.3 21.1 100.0 15283 ilalal)
Ma'an 0.C 0.0 0.0 0.0 21 0.C 1.0 65.6 31.3 100.0 8128 Olza
Agaba 0.C 0.0 0.0 0.0 0.0 0.C 0.6 92.5 6.9 100.0 14738 Aisal)
Contd /... et
Department of Satistics’ Domestic Tourism Survey 2012 2012 sl dabusd] presa fAalell Slelian Y1 5 4l
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Contd/ Table 7: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Pur pose of the Visit, 2012

Main Purposeof the Visit BN G (il oAl
i . . . R R . R R . - Tourism  <Sa
Typeof Tour | ¢4 Gpapdadlay [ Ahad s [ gde Ay | Gsuddls, 598 Byl doo Aay [ BB 5) sladypleaiadl| Tours Ll Ala i p o
& Place of uJﬁL—.W K] JAiga Aoy Al v—b..rb.ﬁb sl .. mb._
h Aaldy) ol<a
Residence Other School/Univ-| Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation HOT
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand| and Leisure
Relatives % No. 2l
Total 0.1 9.6 0.1 0.1 5.4 0.1 1.0 41.3 423 100.0 1137747 & saaall
Amman 0.C 7.4 0.1 0.2 0.7 0.2 1.4 32.2 57.8 100.0 388460 aalall
Balga 0.C 10.7 0.0 0.0 4.1 0.0 0.€ 42.8 41.9 100.0 45692 #\all)
Zarga 0.C 9.6 0.0 0.1 0.€ 0.0 0.z 375 51.7 100.0 116209 £ 3l
Madaba 0.1 9.5 0.1 0.0 4.€ 0.0 0.C 54.3 313 100.0 59500 Lale
Irbid 0.4 8.5 0.0 0.0 8.€ 0.0 1.2 47.7 335 100.0 220576 a5
Mafraq 0.C 10.0 0.2 0.2 11.1 0.1 1t 41.6 35.3 100.0 56495 G3tall
Jarash 0.2 10.5 0.0 0.0 16.C 0.0 1.z 43.3 28.8 100.0 40003 i
Ajlun 0.z 14.2 0.3 0.0 16.¢ 0.0 0.2 475 20.6 100.0 38292 Oslae
Karak 0.2 14.2 0.0 0.2 10.¢ 0.1 0.4 46.9 27.0 100.0 104489 GRN]]
Tafiela 0.C 15.7 0.0 0.8 4.7 0.0 0.z 50.4 28.2 100.0 28496 Alalal)
Ma'an 0.C 20.2 0.0 0.0 5. 0.2 1.C 38.1 34.9 100.0 17654 Olza
Agaba 0.C 11.2 0.0 0.6 5.C 0.0 0.4 68.2 14.6 100.0 21881 Asal)
Department of Statistics’ Domestic Tourism Survey 2012 2012 Llsol dabiid) o faled) Colplas Y 5 4l
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Table 8: Percentage Distribution of Households Members Who Made a Tour by Type of Tour, Place of Residence and Main Pur pose of the Visit, 2012

Main Purpose of the Visit Bkl G (il o Al
. - g - - - . - Households &) 3l i i
Type of Tour s A Gaptadda, | Adad bl | gle dla, | Gewidag 888 B Jas Aay | QB3G5 | sl alaaiclll | Members sy ) gald cpay| A0V E5
& donala ala Aoy slBaaY) g EUanl) Who Madea K)
Pl f Resid TGN -
ace ol Residence Other School/Univ-| Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation Tour Aalty) lsa
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand And .
Relatives Leisure /o No.  amli
Same Day Tour 0.1 4.2 0.1 0.2 6.3 0.0 0.3 36.7 52.0 100.0 2875445 A ol agal) EMa
Amman 0.1 3.2 0.3 0.3 0.3 0.0 0.4 33.0 62.4 100.0 971156 daalall
Balga 0.0 43 0.0 0.0 5.1 0.0 0.1 45.9 44.7 100.0 119404 ¢Lalyl)
Zarga 0.0 35 0.0 0.0 0.8 0.0 0.1 35.7 59.9 100.0 366578 AERR
Madaba 0.0 4.3 0.0 0.0 6.0 0.0 0.C 425 47.2 100.0 144089 Lale
Irbid 0.3 3.3 0.0 0.0 8.8 0.0 0.€ 44.6 42.4 100.0 637455 25
Mafraq 0.0 45 0.3 0.4 13.0 0.0 0.7 32.6 48.4 100.0 152413 (3aall
Jarash 0.4 43 0.0 0.0 19.9 0.0 0.t 37.3 37.7 100.0 115039 i
Ajlun 0.1 6.1 0.4 0.0 20.3 0.0 0.z 46.1 26.8 100.0 107054 Oslae
Karak 0.3 8.5 0.1 0.3 16.6 0.0 0.1 25.0 49.0 100.0 171943 GRN]]
Tafiela 0.0 11.3 0.0 2.2 8.9 0.0 0.1 24.5 53.0 100.0 43948 Adalal)
Ma'an 0.0 15.5 0.0 0.0 10.6 0.2 0.€ 15.6 57.5 100.0 24466 Olza
Agaba 0.0 12.6 0.0 11 18.2 0.0 0.C 23.3 44.7 100.0 21899 Adal)
Contd /... ol &
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Contd/ Table 8: Percentage Distribution of Households M embers Who Made a Tour by Type of Tour, Place of Residence and Main Pur pose of the Visit, 2012

Main Purpose of the Visit Bkl O (il oAl
P " . , " . " — - Households ¥ af @i i
Type of Tour S A Gapdadlay [ 4iad ) [ gde Ay | Gsuddls Bugd Bt Gas Aay | QUEBYI B LS| slady slaaiadl | Members Cpd) sl g s
& daala e cday slBaayl Uandf WhoMadea 4 | gald 3
Pl f Resid : 1By -
ace ol Residence Other School/Univ-| Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation Tour AaldY) lsa
ersity Tour Visit Tour Tour Course, Conference| Tour Friends and And .
Relatives Leisure /o No.
Overnight 0.0 0.4 0.0 0.0 15 0.0 0.3 63.5 34.2 100.0 1125553 Gzl A
Amman 0.0 0.6 0.0 0.0 11 0.1 0.5 41.4 56.2 100.0 37103: Laalall
Balga 0.0 1.4 0.0 0.0 1.9 0.0 1.2 44.0 514 100.0 4079 bl
Zarga 0.0 0.3 0.0 0.0 0.5 0.0 0.5 61.3 374 100.0 9147¢ &3l
Madaba 0.0 0.2 0.0 0.0 0.5 0.0 0.0 83.9 15.4 100.0 6561¢ Ll
Irbid 0.0 0.3 0.0 0.0 2.2 0.0 0.2 72.2 251 100.0 14858t¢ 25
Mafraq 0.0 0.0 0.0 0.0 0.4 0.0 0.0 82.8 16.8 100.0 4721 (38l
Jarash 0.0 0.4 0.0 0.0 21 0.0 0.2 72.4 25.0 100.0 2801: 5BEN
Ajlun 0.0 0.8 0.0 0.0 5.7 0.0 0.0 71.8 21.7 100.0 2691t Oslae
Karak 0.0 0.4 0.0 0.0 2.2 0.1 0.1 80.5 16.7 100.0 16444 ERN]
Tafiela 0.0 0.2 0.0 0.0 1.8 0.0 0.0 75.6 224 100.0 5751« Alalall
Ma'an 0.0 0.0 0.0 0.0 35 0.0 0.3 63.2 33.0 100.0 3038( Olaa
Agaba 0.0 0.0 0.0 0.0 0.0 0.0 0.2 94.5 5.4 100.0 5357¢ Asal)
Contd /... oo Lt

Dlsal) dalod) dale)) Cfelian Y 5 430
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Contd/ Table 8: Percentage Distribution of Households Members Who Made a Tour by Type of Tour, Place of Residence and Main Purpose of the Visit, 2012

Main Purpose of the Visit Bkl G (el oA
P ; . , " . " — - Households 5 _y) a1 g i
Typeof Tour s A e tan Aday | sy | g dls, [ Gewddlsy 593 B o deo Ao | QUBYIBLS [ sbiady aleaial | Members dls ) gald cpi| A g5
& Aazala Jalsa cAaw Xl slBaaY) g EOUanl) Who Madea 3
Place of Residence RS I
Other School/Univ-| Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation Tour AaldY) lsa
ersity Tour Visit Tour Tour Course, Conference| Tour Friends and And .
Relatives Leisure % NO. sl
Total 0.1 31 0.1 0.1 49 0.0 0.3 44.3 47.0 100.0 4000998 £ gaxall
Amman 0.0 25 0.2 0.2 0.6 0.0 0.4 35.3 60.7 100.0 134218: Laalall
Balga 0.0 3.6 0.0 0.0 43 0.0 0.4 454 46.4 100.0 16019: bl
Zarga 0.0 2.9 0.0 0.0 0.8 0.0 0.1 40.9 55.4 100.0 45805! &3l
Madaba 0.0 3.0 0.0 0.0 4.3 0.0 0.0 55.4 37.3 100.0 20970¢ Lals
Irbid 0.2 2.7 0.0 0.0 7.6 0.0 0.5 49.8 39.2 100.0 78604« )
Mafraq 0.0 34 0.2 0.3 10.0 0.0 0.6 445 41.0 100.0 19962! (3aall
Jarash 0.3 35 0.0 0.0 16.4 0.0 0.4 44.2 35.2 100.0 14305( BBEN
Ajlun 0.0 5.0 0.3 0.0 174 0.0 0.1 51.3 25.8 100.0 13396 Oslac
Karak 0.1 4.5 0.0 0.2 9.6 0.0 0.1 52.1 33.2 100.0 33638 & <l
Tafiela 0.0 5.0 0.0 0.9 4.9 0.0 0.0 53.5 35.6 100.0 10146 Alalall
Ma'an 0.0 6.9 0.0 0.0 6.7 0.1 0.4 42.0 43.9 100.0 5484¢ Olaa
Agaba 0.0 3.7 0.0 0.3 5.3 0.0 0.1 73.8 16.8 100.0 7547 48l
Department of Satistics’ Domestic Tourism Survey 2012 2012 Lelaelf dalull o fAalel] Cilelan ¥ 5 il
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Table 9: Percentage Distribution of Tourism Expenditure by Type of Tour, Place of Residence and M ain Pur pose of the Visit, 2012

Main Purpose of the Visit BN G (el o A
qwcm_m owwﬂq s A fmﬂﬂ ﬁw o R | pedts, | @swidls, s | dedn, | o gm.ﬁ 5 | s plasia mmuﬂ%ﬂmua Www, Ay
Residence e . . il . sisadly | e ODs000) () | O o
Other | School/Univ- Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand And
Relatives Leisure % Total (el
Same Day Tours 0.1 55 0.1 0.2 191 0.1 0.8 25.6 484 100.0 34,160 2l gl agall @Ma
Amman 0.1 4.2 0.2 0.5 1.5 0.2 1.4 20.7 71.2 100.0 10,718 Aaalall
Balga 0.0 5.t 0.0 0.0 18.1 0.C 0.2 29.7 46.6 100.0 1,158 ¢\alil)
Zarqa 0.0 4.C 0.0 0.3 2.9 0.C 0.1 311 60.7 100.0 2,947 a3l
Madaba 0.0 5.1 0.1 0.0 24.8 0.C 0.C 32.0 37.9 100.0 1,733 Lale
Irbid 0.3 3.€ 0.0 0.0 27.0 0.C 0.€ 36.7 314 100.0 7,041 YR
Mafraq 0.0 5.¢€ 0.4 0.1 31.6 0.C 1.1 20.2 40.6 100.0 1,982 Bl
Jarash 0.3 5.€ 0.0 0.0 43.6 0.C 0.4 20.1 30.0 100.0 1,456 s
Ajlun 0.0 7.€ 0.2 0.0 47.0 0.C 0.2 26.0 18.9 100.0 1,536 Oslae
Karak 0.2 8.t 0.0 0.2 37.3 0.C 0.z 17.1 36.4 100.0 3,705 PN
Tafiela 0.0 12.1 0.0 0.5 235 0.C 0.t 17.1 46.2 100.0 927 ilall)
Ma'an 0.0 16.¢ 0.0 0.0 15.3 0.z 0.€ 13.3 54.3 100.0 499 Olaa
Agaba 0.0 10.4 0.0 0.9 18.2 0.C 0.C 42.4 28.0 100.0 457 4adal)
Contd/ ... v &
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Contd/ Table9: Percentage Distribution of Tourism Expenditure by Type of Tour, Place of Residence and Main Pur pose of the Visit, 2012

Main Purpose of the Visit BN O el o)
. “ “ PRV . . . a2y . . Tourism ALY
T f T P Awptedda, [ s U rSe Ala 3 9o Als 3 08 (b ol EY) 5L [ sl g alaaiuy) : e 4 .
raiar | oA | i B | el (ot | pedes e R | b S e i | Bdes
Residence e S shasily | @ (IDS000) (s catyty | ) ol
Other | School/Univ- Religious | Treatment | Shopping | Seminar, Training | Business Visiting Vacation
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand And
Relatives Leisure % Total (el
Overnight Tours 0.0 0.6 0.0 0.0 25 0.2 13 28.0 67.3 100 42,947 Cusall A
Amman 0.0 0.7 0.0 0.0 15 0.2 1.€ 10.9 85.1 100 19,19 iaalall
Balga 0.0 1.4 0.0 0.0 2.3 0.C 4.4 9.2 82.8 100 1,69( ¢Lalyl)
Zarga 0.0 0.5 0.0 0.0 1.6 0.C 0.t 22.8 74.6 100 2,98¢ AP
Madaba 0.0 0.4 0.0 0.0 1.1 0.C 0.C 43.7 54.8 100 1,40: Lale
Irbid 0.0 0.5 0.0 0.0 35 0.C 1.: 26.2 68.5 100 5,22¢ Ay
Mafraq 0.0 0.0 0.0 0.0 0.7 0.C 0.C 43.0 56.4 100 85¢ Boall
Jarash 0.0 0.2 0.0 0.0 8.1 0.C 1.z 24.9 65.5 100 711 Ui
Ajlun 0.0 2.0 0.0 0.0 7.1 0.C 0.C 311 59.8 100 78¢ Oslas
Karak 0.0 0.7 0.0 0.0 5.0 0.2 0.t 57.9 35.1 100 5,147 ERN|
Tafiela 0.0 0.2 0.0 0.0 35 0.C 0.C 56.7 39.7 100 1,921 ilall)
Ma'an 0.0 0.0 0.0 0.0 6.9 0.C 0.€ 47.2 45.3 100 1,021 Ol
Agaba 0.0 0.0 0.0 0.0 0.0 0.C 2.1 89.6 8.4 100 1,99: Asal)
Contd / ... ool &
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Contd/ Table 9: Percentage Distribution of Tourism Expenditure by Type of Tour, Place of Residence and Main Purpose of the Visit, 2012

Main Purpose of the Visit BN O il oAl
._.Mc_mu_wno.ﬁ_w.wﬂq Al »MWL..W &wg Gipd ) | gl da, | Geuidls, mwn% Mm_h ) Jes s {gm.& BCS) mr.bww plania) mvw_.vwﬁﬂmﬂﬂm M.wr“mw, ey
Residence s u . . .&t,»k ;:.g».._ . ” ..«.W.&u [u..T& (JDs 000) (S i) Aaliy) lSay
Other | School/Univ- Religious Treatment | Shopping | Seminar, Training | Business Visiting Vacation
ersity Tour Visit Tour Tour Course, Conference| Tour Friendsand And
Relatives Leisure % Total  (Maa)
Total 0.1 2.8 0.0 0.1 9.9 0.1 11 27.0 59.0 100.0 77,107 £ saaall
Amman 0.0 1.9 0.1 0.2 1.5 0.3 1.t 14.4 80.1 100.0 29,913 Laalall
Balga 0.0 3.1 0.0 0.0 8.7 0.0 2.€ 17.5 68.1 100.0 2,848 <Lalil)
Zarga 0.0 2.7 0.0 0.1 2.3 0.0 0.z 26.9 67.7 100.0 5,931 £ld )3l
Madaba 0.0 3.0 0.0 0.0 14.2 0.0 0.C 37.2 455 100.0 3,137 Lole
Irbid 0.2 24 0.0 0.0 17.0 0.0 1.C 32.3 47.2 100.0 12,269 Q)
Mafraq 0.0 4.1 0.3 0.1 22.3 0.0 0.€ 27.1 45.4 100.0 2,841 Bl
Jarash 0.2 3.8 0.0 0.0 31.9 0.0 0.7 217 41.7 100.0 2,167 Ui
Ajlun 0.0 5.7 0.1 0.0 335 0.0 0.2 27.8 32.7 100.0 2,320 Oslac
Karak 0.1 4.0 0.0 0.1 18.5 0.2 0.€ 40.8 35.7 100.0 8,852 EPNY
Tafiela 0.0 4.1 0.0 0.2 10.0 0.0 0.z 43.8 41.8 100.0 2,854 ilall)
Ma'an 0.0 5.4 0.0 0.0 9.6 0.1 0.€ 36.1 48.2 100.0 1,526 Olza
Agaba 0.0 1.9 0.0 0.2 34 0.0 1.7 80.8 12.0 100.0 2,449 Asal)
Department of Statistics/ Domestic Tourism Survey 2012 2012 Llsall dalosd] ave faled] Cilelan ¥ 5 il
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Table 10: Percentage Distribution of Total Tourism Expenditure by Type of Tour, Place of Residence and Expenditure Items, 2012

Expenditure ltems AN 3 gl
Type of Tour 3 L . ” . o =Nl Tourism gusy) U Mg g
Pl momv“%_mﬁ dence M@H»M. mub et = . A - H»rm.” e cvrf": f&;w.., omw”_u
Other oil & Medical |Entertainment | Shopping| Transport| Restaurantd Accommod| Package (JDsS000) (UM <L)
Fuel | Treatment -ation and -ation Tour
Cafes % Total  Jlaa)
Same Day Tours 22 222 0.3 41 495 6.3 15.0 0.0 0.3 100.0 34,160 2 gl agall @Ma
Amman 3.2 27.8 0.6 4.6 34.¢ 54 22.8 0.0 0.7 100.0 10,718 Lasalall
Balga 6.1 22.2 0.1 4.4 51.C 8.1 8.2 0.0 0.0 100.0 1,158 bl
Zarqa 4.6 30.2 0.2 55 34.: 8.8 15.3 0.0 1.2 100.0 2,947 ¢d 5l
Madaba 2.4 19.6 0.1 3.8 59.4 4.7 9.9 0.0 0.1 100.0 1,733 Lala
Irbid 0.5 20.8 0.1 31 57.¢ 6.8 10.7 0.0 0.0 100.0 7,041 Q)
Mafraq 0.7 18.0 0.1 4.4 53.t 7.5 15.7 0.0 0.0 100.0 1,982 G3tall
Jarash 0.2 15.7 0.4 4.7 61.5 7.1 10.5 0.0 0.0 100.0 1,456 "B
Ajlun 0.2 145 0.0 3.2 66.2 6.5 9.2 0.0 0.0 100.0 1,536 Uslae
Karak 15 14.2 0.6 4.2 64.1 5.3 10.0 0.0 0.0 100.0 3,705 EgN
Tafiela 0.9 16.3 0.2 3.2 64.¢ 4.6 9.9 0.0 0.0 100.0 927 ilalll
Ma'an 0.6 18.4 0.1 3.8 51.¢ 8.0 17.2 0.0 0.0 100.0 499 Ol
Agaba 12.3 18.4 0.3 1.9 50.: 7.1 9.7 0.0 0.0 100.0 457 Aggal)
Contd/ ... ol &
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Contd/Table 10: Percentage Distribution of Total Tourism Expenditure by Type of Tour, Place of Residence and Expenditure Items, 2012

Expenditure Items Gy 2
Type of Tour ) . - Tourism PR 1LY )
& s A .ﬁ.c& e A 5 A gl Jaa) Aliag aclha Aay) .kuh,_ Expenditure Al ,ﬁ,vck. XY
PL ace of Sl g saa N BBy lsay
Residence Other oil & Medical |Entertainment | Shopping| Transport| Restaurants| Accommod | Package (JDs000) (S <L)
Fud | Treatment -ation and -ation Tour
Cafes % Total  Aea
Overnight Tours 10 15.0 0.5 32 40.0 4.7 154 18.7 16 100.0 42,947 Cusall E¥a
Amman 11 14.3 0.6 3.3 31.1 3.2 17.2 27.0 2.2 100.0 19,195 daalall
Balga 1.3 14.3 0.1 4.3 33.( 35 16.5 25.1 1.9 100.0 1,690 ¢LaLl)
Zarga 0.7 16.6 0.1 35 37.1 6.6 16.0 16.1 34 100.0 2,984 £ 3l
Madaba 1.6 14.7 0.1 3.9 46.¢ 6.9 11.9 12.2 1.7 100.0 1,403 Lol
Irbid 0.5 125 0.0 3.6 41t 7.1 155 18.0 14 100.0 5,228 a0l
Mafraq 0.2 16.7 0.1 2.4 47.¢ 8.4 14.6 8.7 11 100.0 859 Gl
Jarash 0.6 14.6 0.0 34 41.¢ 7.2 15.8 15.9 0.7 100.0 711 o
Ajlun 0.0 12.2 0.0 3.9 53.¢ 7.5 14.6 8.4 0.0 100.0 784 Uslae
Karak 0.8 15.8 0.6 2.6 55.¢ 4.4 12.9 7.1 0.0 100.0 5,147 EgN|
Tafiela 1.2 16.0 0.6 2.0 59.¢ 3.9 114 5.0 0.0 100.0 1,927 ALl
Ma'an 0.7 17.9 0.3 1.8 52.1 4.8 14.0 8.3 0.0 100.0 1,027 Ol
Agaba 2.1 22.9 15 1.9 50.¢ 8.0 10.8 2.0 0.0 100.0 1,992 Aaall
Contd/ ... vl &
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Contd/ Table 10: Percentage Distribution of Total Tourism Expenditure by Type of Tour, Place of Residence and Expenditure |Items, 2012

Expenditure Items AN a5
Tourism AN
3 5wy g ; (Chanl 4 .
.QvMQ Tour A KRV e L s Al Gl Jai Aliag aelaa JalEy) ) Expenditure i ,t,va. gs
. B g jaa ’ Ll = ALYl (\Sag
PL ace of Residence (JDs 000) (Wl L)
Other oil & Medical |Entertainment | Shopping| Transport| Restaurantsf Accommod | Package S :
Fud | Treatment -ation And -ation Tour
f
Cafes % Total (Atea)
Total 15 18.2 0.4 3.6 44.2 5.4 152 104 1.0 100.0 77,107 £ sl
Amman 1.8 19.1 0.6 3.8 32t 4.0 19.2 17.3 1.7 100.0 29,913 daalall
Balga 3.3 175 0.1 4.3 40.2 5.4 131 14.9 11 100.0 2,848 el
Zarga 2.6 23.3 0.1 4.5 35.7 7.7 15.7 8.1 2.3 100.0 5,931 REP\
Madaba 2.0 17.4 0.1 3.9 53.¢ 5.7 10.8 5.5 0.8 100.0 3,137 Lala
Irbid 0.5 17.2 0.1 3.3 50.¢ 6.9 12.7 7.7 0.6 100.0 12,269 2 )
Mafraq 0.6 17.6 0.1 3.8 51.¢ 7.8 154 2.6 0.3 100.0 2,841 (3l
Jarash 0.3 154 0.3 4.2 55.( 7.1 12.2 5.2 0.2 100.0 2,167 S
Ajlun 0.1 13.7 0.0 3.5 61.¢ 6.9 11.0 2.8 0.0 100.0 2,320 Ostae
Karak 11 151 0.6 3.3 59.t 4.8 11.7 4.1 0.0 100.0 8,852 SN
Tafiela 11 16.1 0.5 2.4 61.€ 4.2 10.9 3.4 0.0 100.0 2,854 ilahl)
Ma'an 0.7 18.1 0.3 24 52.( 5.9 151 5.6 0.0 100.0 1,526 Ol
Agaba 4.0 22.1 13 1.9 50.7 7.8 10.6 1.6 0.0 100.0 2,449 A=l
Department of Statistics/ Domestic Tourism Survey 2012 2012 dudaal dalusdl s falel] Slelan Y] 5 il
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Table 11: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Destination as Governorates, 2012

Main Destination as Governorates clidlaag 53 gualiall dga olf
Type of Tour Tourism <Sa ) ;
& Tours  dsalu) zﬁ,vh_ &
Place of A | oolee | ALaky | g8 | ostas dia | assd [ ay Lale s 3l | plall [ daalaly Aalty) Glsag
Residence Aqaba | Ma'an | Tafiela [ Karak Ajlun Jarash | Mafraq| Irbid Madab | Zarqa | Balqa | Amman o, No. )
Same Day Tours 44 1.1 0.8 38 7.3 9.1 L7 183 3.4 7.0 16.9 26.2 100.0 819431 gl o) cdla
Amman 3.5 1.4 0.3 1.5 10.5 15.1 0.4 8.1 5.4 8.8 322 12.9 100.0 281302 iaalall
Balqa 23 1.1 0.2 0.2 2.7 6.2 0.5 7.2 3.2 9.4 33.1 339 100.0 33945 #Lalyl)
Zarqa 0.8 0.4 0.1 0.7 7.4 16.1 1.0 9.4 2.4 10.3 17.2 34.2 100.0 91721 AR
Madaba 2.8 0.2 0.3 5.7 2.0 2.4 0.1 2.6 16.2 2.6 14.6 50.5 100.0 39999 Lale
Irbid 0.4 0.1 0.0 0.1 9.4 4.4 23 433 0.6 6.0 3.7 29.7 100.0 176411 KYg)|
Mafraq 0.5 0.1 0.0 0.2 6.2 7.9 12.1 27.6 0.7 9.4 5.8 29.6 100.0 44192 Gad)
Jarash 0.5 0.1 0.1 0.0 5.4 2.6 5.1 30.1 0.8 6.4 9.7 39.2 100.0 32469 S
Ajlun 0.3 0.8 0.0 0.2 1.2 5.3 0.8 448 0.0 4.7 6.0 36.0 100.0 30827 Uslae
Karak 15.2 0.7 3.6 36.2 0.8 0.2 0.2 2.7 2.0 1.3 1.1 36.0 100.0 58683 ERN]]
Tafiela 31.1 7.2 20.6 13.8 0.4 1.5 0.0 3.6 0.7 0.7 0.2 20.3 100.0 13213 FARIR|
Ma'an 52.6 19.0 4.8 2.0 1.4 0.5 0.0 3.4 0.0 0.4 0.5 15.4 100.0 9526 Olza
Aqaba 61.0 12.0 5.8 4.0 1.2 0.0 1.3 2.4 3.2 0.0 1.1 8.0 100.0 7143 iaal)
Contd / ... ]
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Contd/ Table 11: Percentage Distribution of Tours by Type of Tour, Place of Residence and Main Destination as Governorate3(12

Type of Tour

Main Destination as Governorates

Cbla o 53 guallall dga gl

Tourism  <Sa i

Department of Statistics/ Domestic Tourism Survey 2012
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_u_mwmm of Tours  Aabwdl | s Mgy
Residence Laad) | gl [ ALa | @ [ oslae [ Gius | @R | a0 | Lale | el | sl [ dealall AalBY) Glay
Agaba| Maan | Tafiela | Karak Ajlun Jarash | Mafraq| Irbid Madab | Zarga | Balga | Amman % No. sull
Overnight Tours 35.8 2.€ 1.7 6.0 2.6 21 15 12.6 2.6 6.7 6.€ 19.3 100.0 318316 Cual) Cdla
Amman 53.9 2.4 0.€ 4.7 2.5 3.1 0.3 11.8 2.0 2.8 125 2.9 100.0 107158 daalall
Balga 54.9 0.€ 0.C 3.9 3.8 2.6 0.4 2.4 2.1 3.9 11.¢ 13.8 100.0 11747 ¢\ald)
Zarga 41.5 1.4 0.C 2.6 5.4 3.6 2.1 20.4 2.0 0.9 6.2 13.8 100.0 24487 ¢l
Madaba 12.7 2.1 0.7 7.6 0.0 1.1 1.6 4.8 16.0 7.9 8.1 374 100.0 19501 Lale
Irbid 30.9 1.1 0.2 2.0 4.3 2.2 1.7 22.7 0.3 11.3 2.4 20.8 100.0 44165 )
Mafraq 15.8 0.t 0.C 0.3 2.4 3.9 111 30.3 0.6 19.0 3.€ 12.7 100.0 12303 Gkl
Jarash 20.8 0.C 0.€ 0.9 3.1 0.5 6.6 15.0 0.0 17.0 4. 30.7 100.0 7535 i
Ajlun 25.7 0.C 0.C 0.0 2.0 25 4.1 22.2 0.4 7.5 4.1 315 100.0 7465 Oslac
Karak 22.5 2.2 3.z 15.4 0.8 0.2 0.7 2.5 3.1 10.5 0.€ 38.2 100.0 45806 PN
Tafiela 26.5 10.¢ 8.7 7.8 0.7 0.0 0.0 4.0 2.1 5.1 2.1 32.1 100.0 15283 ALl
Ma'an 32.7 14 2.2 1.1 4.0 0.0 15 9.9 0.0 4.2 0.C 30.0 100.0 8128 Olae
Aqgaba 7.2 4.t 8.C 15.3 2.2 0.6 0.6 14.2 1.2 6.2 1.1 38.8 100.0 14738 Q)
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Contd/ Table 11: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Destination as Governorates, 2012

Main Destination as Governorates

e o 53 guallall dga gl

Type of Tour Tourism  «a
_u_mwmm of Tours  dal) Ew N g5

Residence gl | e [ ALdhl [ @< | gslae i | g | oa | g3 | sl [ Aaalal) Aalty) (e

Agaba| Maan | Tafiela | Karak Ajlun Jarash | Mafraq| Irbid Madab | Zarga | Balga | Amman % No. sl
Total 132 1.5 11 4.4 6.0 7.1 1.6 16.% 3.2 6.9 14.0 24.2 100.0 1137747 & saaall
Amman 17.4 1.6 0.5 2.4 8.3 11.8 0.4 9.1 4.4 7.1 26.8 10.1 100.0 388460 Laalall
Balga 15.¢ 1.0 0.1 1.2 2.9 5.3 0.5 5.¢ 2.¢ 8.0 27.6 28.7 100.0 45692 sLalil)
Zarqa 9.4 0.6 0.1 1.1 6.9 134 1.3 11.7 2.2 8.3 14.9 29.9 100.0 116209 £\d 3
Madaba 6.0 0.8 0.5 6.3 1.3 2.0 0.6 3.2 16.1 4.4 12.5 46.2 100.0 59500 Labe
Irbid 6. 0.3 0.1 0.5 8.4 4.0 2.2 39.2 0.t 7.1 34 27.9 100.0 220576 KYg)]
Mafraq 3.8 0.2 0.0 0.2 53 7.0 11.9 28.2 0.€ 115 5.3 25.9 100.0 56495 Gasall
Jarash 4.3 0.1 0.2 0.2 4.9 2.2 54 27.2 0.€ 8.4 8.8 37.6 100.0 40003 B BEY
Ajlun 53 0.6 0.0 0.2 1.3 4.8 1.4 40.£ 0.1 5.2 5.6 35.1 100.0 38292 Oslac
Karak 18.4 1.4 3.4 27.1 0.8 0.2 0.4 2.€ 2.t 54 0.9 37.0 100.0 104489 EPN|
Tafiela 28.¢ 9.1 142 106 0.6 0.7 0.0 3.€ 1t 3.1 1.2 26.6 100.0 28496 Adalal)
Ma'an 43.L 16.8 3.6 1.6 2.6 0.2 0.7 6.4 0.C 2.2 0.3 22.1 100.0 17654 Oz
Agaba 24.¢ 7.0 7.3 11.6 19 0.4 0.8 10.2 1.€ 4.2 1.1 28.7 100.0 21881 Ldal)
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Table 12: Percentage Distribution of Households Members Who Made a Tour by Type of Tour, Place of Residence and Main Destination as Governorates, 2012

Main Destination as Governorates Cillablaas 33 guallall dga gll L
Households 3 .1 a1 i

Type of Tour i s dl s o

& Members = .y A g5

Place of i i i 5 i WhO 1 1sas| B s

Residence Agal) Olaa ALl [ & sl slas | G | @i kg Lala s, | sl | daaladl Made 1A
a Tour
Agab Ma'an | Tafiela| Karak | Ajlun | Jarash|Mafraq| Irbid | Madaba| Zarq Balga | Amman % NO. ssal)
Same Day Tours 3.3 0.6 0.9 3.9 7.1 8.t 1.8 199 35 8.1 17.9 24.2 100.0 2875445 aalgll agdl <a
Amman 24 0.7 0.4 1.6 84 14: 0.6 7.6 5.6 10.3 34.6 13.4 100.0 971156 daalall
Balga 2.4 0.5 0.2 0.1 1.8 6.5 0.4 5.3 2.8 10.9 35.6 334 100.0 119404 ¢ abil)
Zarga 0.7 0.1 0.1 0.7 5.6 16.1 1.3 8.7 1.7 12.4 16.5 36.1 100.0 366578 ¢85l
Madaba 1.6 0.1 0.3 55 15 1.€ 0.3 23 16.8 3.0 16.6 50.2 100.0 144089 Lale
Irbid 0.2 0.0 0.0 0.2 11.6 3.7 23 479 0.7 6.1 3.8 235 100.0 637455 )
Mafraq 0.8 0.0 0.0 0.0 7.6 7.1 120 334 0.9 9.7 4.7 23.2 100.0 152413 Gl
Jarash 0.8 0.0 0.2 0.0 6.8 3.1 44 342 0.4 5.8 104 33.8 100.0 115039 S
Ajlun 0.2 0.7 0.0 0.2 1.6 5. 0.7 49.2 0.0 6.0 6.3 29.6 100.0 107054 Oslae
Karak 11.7 0.7 4.9 44.3 0.6 0.1 0.3 2.6 24 11 11 30.3 100.0 171943 ERN
Tafiela 25.1 7.4 24.9 16.4 0.4 1.z 0.0 4.3 0.5 11 0.4 18.3 100.0 43948 Al
Ma'an 62.1 15.6 7.0 15 0.9 0.7 0.0 3.2 0.0 0.3 0.2 8.5 100.0 24466 Olaa
Agaba 66.1 7.2 25 2.2 2.8 0.C 0.4 0.8 6.3 0.0 24 9.4 100.0 21899 A=)
Contd/ ... v &t
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Contd/Table 12: Percentage Distribution of Households Members Who Made a Tour by Type of Tour, Place of Residence and Main Destinatiofsavernorates 2012

Main Destination as Governorates

La o 53 gualiall dga gl

Householdss ! 3 i

Type Mq Tour Members ¢l ,.ﬁwh, .mh
Place of g | ocwe | A | e | oste [ oie [ | s | wike | s | ey | deawy |WNOMAde A, s oS
Residence © HR e - a Tour
Agab Ma'an | Tafiela| Karak | Ajlun |Jarash|Mafragq| Irbid | Madaba| Zarqg Balga | Amman % No. ssal)
OvernighTours 33.3 2.5 1.8 7.1 3.1 2.0 1.7 13.0 2.7 6.9 6.4 19.5 100.0 1125553 Caall A
Amman 51.2 2.8 1.0 6.4 3.2 3.0 0.6 12.1 21 2.8 12.2 2.6 100.0 371032 dualall
Balga 51.6 1.0 0.0 3.6 6.2 4.0 0.8 3.7 4.0 5.3 9.8 10.0 100.0 40790 el
Zarga 36.3 1.0 0.0 2.8 6.6 3.6 24 21.3 1.8 0.8 8.6 14.9 100.0 91475 RERR
Madaba 13.7 1.8 0.8 8.4 0.0 1.0 1.2 4.5 17.5 8.7 7.6 34.8 100.0 65619 Lala
Irbid 26.3 0.7 0.4 3.2 5.3 2.0 21 24.5 0.5 13.4 2.1 19.6 100.0 148589 )
Mafraq 153 0.1 0.0 0.3 2.3 3.5 11.8 30.7 0.8 16.9 3.7 14.4 100.0 47212 Bosall
Jarash 21.0 0.0 0.2 0.4 3.4 0.7 6.9 15.2 0.0 17.4 5.7 29.1 100.0 28011 s
Ajlun 26.1 0.0 0.0 0.0 1.8 3.3 4.1 22.0 0.2 9.1 1.9 315 100.0 26915 Oslac
Karak 20.7 2.6 34 16.4 0.3 0.1 0.8 2.9 2.6 8.9 0.8 40.6 100.0 164441 EPN]
Tafiela 25.8 10.8 6.1 10.1 1.5 0.0 0.0 3.5 1.9 51 0.9 34.5 100.0 57514 alaalal)
Ma'an 36.7 7.4 3.1 15 4.6 0.0 1.2 12.6 0.0 5.0 0.0 27.9 100.0 30380 Ol
Agaba 4.3 4.0 9.7 16.4 2.9 0.6 0.8 10.9 2.0 7.2 1.2 39.9 100.0 53575 Adal)
Contd/ ... v
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Contd/Table 12: Percentage Distribution of Households Members Who Made a Tour by Type of Tour, Place of Residence and Main Destinatiofsasvernorates 2012

Type of Tour Main Destination as Governorates Ciladlaas 53 gualal) Aga 5l) Households 5t 3.ai|  dlsd g
& Members Gl AaBY) g
oace of W | ool | ma | ae [ose | (@i | s | i | s | sa | deaw [ VMOMAdE dais
Agab Ma'an | Tafiela | Karak | Ajlun | Jarash|Mafraq| Irbid | Madaba| Zarq Balga | Amman % NO. ssl)

Total 11.8 1.2 1.2 4.8 6.0 6.9 1.8 17.9 3.3 7.7 14.7 22.8 100.0 4000998 £ 5axall
Amman 15.9 1.2 0.t 3.0 7.0 111 0.6 8.9 4.7 8.3 28.4 10.4 100.0 1342188 Laalall
Balga 15.0 0.6 0.z 1.0 2.9 5.8 0.5 4.9 3.1 9.5 29.0 274 100.0 160194 ¢\al)
Zarga 7.8 0.3 0.1 1.1 5.8 13.6 1.5 11.2 1.7 10.1 14.9 31.9 100.0 458053 ¢85l
Madaba 54 0.6 0.t 6.4 1.0 1.5 0.6 3.0 17.0 4.8 13.8 454 100.0 209709 Laka
Irbid 51 0.2 0.1 0.7 104 3.4 2.3 43.5 0.6 7.5 35 22.7 100.0 786044 )
Mafraq 4.2 0.1 0.C 0.1 6.3 6.7 119 32.8 0.9 11.4 4.5 21.1 100.0 199625 Boall
Jarash 4.7 0.0 0.z 0.1 6.1 2.6 49 305 0.3 8.1 9.5 329 100.0 143050 Ui
Ajlun 54 0.5 0.C 0.2 1.6 5.1 1.4 437 0.0 6.6 54 30.0 100.0 133969 Oslae
Karak 16.1 1.6 4.2 30.7 0.5 0.1 0.5 2.7 2.5 4.9 0.9 35.3 100.0 336384 SN
Tafiela 255 9.3 14.2 12.8 1.0 0.6 0.0 3.8 1.3 3.3 0.7 275 100.0 101462 alwalal)
Ma'an 48.1 11.1 4.€ 1.5 2.9 0.3 0.7 8.4 0.0 2.9 0.1 19.3 100.0 54846 Olase
Agaba 22.2 4.9 7.€ 12.3 2.9 0.5 0.7 8.0 3.2 51 1.6 31.1 100.0 75474 Aadall
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Table 13: Percentage Distribution of Tourism Expenditure (JDs 000) by Place of Residence and Main Destination as Governorates, 2012

Main Destination as Governorates Cllaag 33 guallal) dga gll Tourism auy
Place of Expenditure (Abwad) ..
Residence ) dae | duiky | @ [ose | oGt |l | s | we e | el | dagld | ODs000) (i) SO
Aqab Ma'an | Tafiela | Karak | Ajlun | Jarash | Mafraq | Irbid Zmy&& Zarqa | Balqa | Amman % Total (Alaal

Amman 52.2 1.5 0.4 1.7 3.9 53 0.2 4.3 2.4 2.4 22.5 3.1 100.0 29,913 daalall
Balqa 52.9 0.7 0.1 0.7 0.9 2.5 0.3 4.1 1.5 3.2 18.2 15.0 100.0 2,848 ey
Zarqa 40.8 0.7 0.1 1.2 4.0 8.1 0.9 11.1 2.0 3.9 10.0 17.3 100.0 5,931 PR
Madaba 22.8 1.3 0.6 5.1 0.8 1.6 0.6 4.0 11.9 3.0 11.2 37.0 100.0 3,137 Labe
Irbid 28.9 0.5 0.1 0.7 4.8 23 1.1 27.4 0.4 53 6.9 21.6 100.0 12,269 2
Mafraq 19.3 0.3 0.0 0.1 4.2 4.6 12.0 22.2 1.1 8.2 3.8 243 100.0 2,841 Ball
Jarash 21.7 0.0 0.6 0.1 2.5 1.6 23 27.9 0.5 6.3 8.6 27.8 100.0 2,167 B
Ajlun 24.8 0.7 0.0 0.3 0.4 1.8 0.9 36.6 0.1 3.7 34 27.2 100.0 2,320 Oslas
Karak 32.4 1.0 1.3 15.6 0.6 0.1 0.3 1.9 1.2 6.5 0.8 383 100.0 8,852 EgN
Tafiela 38.2 5.7 4.3 6.0 1.0 0.3 0.0 3.2 1.2 4.5 1.1 34.4 100.0 2,854 ilalal)
Ma'an 49.4 4.7 2.6 1.0 4.5 0.1 1.0 10.4 0.0 3.0 0.0 233 100.0 1,526 Oz
Aqaba 10.8 3.2 7.1 7.5 1.6 0.5 0.9 14.4 7.0 6.1 1.4 39.4 100.0 2,449 Asal)
Kingdom 394 1.4 0.8 3.4 3.1 3.5 1.0 10.9 2.2 4.1 124 17.9 100.0 77,107 FEIPN(
Department of Statistics/ Domestic Tourism Survey 2012 2012 Lilael) dalusd) o falel] Slelan Y 5 il
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Table 14: Percentage Distribution of Tourism Tours by the Visited Tourist Sites as a Main Destination and Place of Residence, 2012

Place of Residence YN I Tourism ”uu.va_
Visited Sites R | o | W | 4 [ oshe | gia | add | s | e [ e | swn | oo | OO R 5541 gl sal
Agaba | Ma'an |Tafiela | Karak [ Ajloun | Jarash| Mafra | Irbid | Madaba| Zarga | Balga |[Amman| % No. 2l
Amman_Total 2.3 1.4 2.8 14.0 4.9 5.5 5.3 22.3 10.0 12.6 4.8 14.3 100.0 275846 £ sanall-daalall
Amman 3.1 19 3.7 16.7 4.4 5.7 4.7 24.0 11.3 11.1 4.6 8.8 100.0 199887 Ol
Mount Castle 0.0 0.0 0.0 18.5 12.1 0.0 55 21.6 4.6 37.8 0.0 0.0 100.0 1688 Al Jas
Roman Amphitheatre 0.0 0.0 0.0 17.7 1.5 1.7 12.4 35.1 2.6 14.7 5.9 8.3 100.0 2127 s A g
Museums 0.0 0.0 0.0 26.0 5.9 2.6 19.8 28.9 16.8 0.0 0.0 0.0 100.0 1411 alial)
Iraq al-Amir 0.0 0.0 0.0 0.0 0.8 0.7 0.0 0.0 6.0 21.7 0.0 70.8 100.0 5502 oY) Gl e
Desert Palaces 0.0 0.0 0.0 0.0 0.0 5.8 7.7 14.1 9.9 12.1 0.0 50.3 100.0 642 Lsloaall ) padll
Public Gardens and Parks 0.0 0.3 0.3 6.6 8.0 6.9 7.3 18.1 7.0 17.0 5.6 229 100.0 48203 Cla jiiall 5 dalall silaal)
Roadsides Tours 0.0 0.0 0.0 0.0 1.2 0.0 7.4 115 1.4 233 4.4 50.7 100.0 4500 okl il s s
Suburban and Rural Areas 0.0 0.0 0.0 8.2 25 25 6.5 225 6.1 9.8 7.5 34.3 100.0 11886 Lyl Bhliall 5 o) gual)
Balga_Total 0.2 0.0 0.2 0.6 1.3 2.2 1.9 4.7 4.7 10.9 7.9 65.4 100.0 159040 £ saaall-g ALY
Salt 0.3 0.0 1.0 1.1 0.7 19 2.0 1.4 6.2 13.2 6.4 65.8 100.0 24572 Ll
Dead Sea 0.2 0.0 0.1 0.3 1.7 3.1 2.2 7.1 4.3 8.5 6.2 66.3 100.0 93708 Cuall el
Baptism Site 0.0 0.0 0.0 5.3 12.8 0.0 4.9 0.0 0.0 8.6 0.0 68.5 100.0 910 osbidll
Rmimin 0.0 0.0 0.0 0.0 0.0 0.0 5.7 0.0 0.0 37.0 14.2 43.1 100.0 3414 ey
Zay 0.0 0.0 0.0 0.0 1.1 1.5 0.0 0.0 6.0 14.8 8.0 68.7 100.0 5474 g3
Wadi Shu'aib 0.0 0.0 0.0 1.6 0.6 0.0 1.1 2.6 3.7 9.7 12.8 67.9 100.0 7031 i g2l
Salt Museum 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 100.0 222 R
Religious Sites 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 9.3 90.7 100.0 1508 A i
Contd/ ... e
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Contd/ Table 14: Percentage Distribution of Tourism Tours by the Visited Tourist Sites as a Main Destination and Place of Residence, 2012

Place of Residence YN I Tourism  <Sal
Tours Aalud) 5134l g8 sal

Visited Sites igd | ooee | oAaln [ @ | ogstae | i | guid | a whe [ s | st s

Agaba | Maan | Tafiela [ Karak [ Ajloun [ Jarash| Mafra | Irbid | Madab | Zarga [Balga | Amman| % No. aad)

The Middle Gore 0.0 0.0 0.0 1.1 0.8 0.3 0.0 1.7 6.2 176 142 58.2  100.0 17697 el 1Y)
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 229 77.1  100.0 1262 e iiall 5 dalall Gilasl
Roadsides Tours 0.0 0.0 00 0.0 0.0 0.0 0.0 0.0 0.0 109 336 55.6  100.0 661 bl il g
Suburban and Rural Areas 0.0 0.0 00 0.0 2.3 1.8 4.4 0.0 7.7 2.7 7.7 73.3  100.0 2582 Ay ) Blaliall g o guall
Zarga - Total 1.2 0.5 1.1 7.1 2.5 4.3 8.2 19.8 3.3 12.3 4.6 351  100.0 78682 & sanall-p18 ;3
Zarga 1.5 0.6 1.4 8.6 3.1 5.1 9.1 23.9 4.0 0.7 4.4 37.7 100.0 62825 #1830
Azraq Nature Reserve 0.0 0.0 00 0.0 0.0 5.5 6.7 0.0 5.0 10.5 0.0 72.3  100.0 1198 Go3Y) Aense
Alouk 0.0 0.0 0.0 0.0 0.0 1.5 0.0 0.0 0.0 89.6 0.0 8.9  100.0 2882 o slall
Berain 0.0 0.0 0.0 0.0 0.0 0.0 2.8 0.0 0.0 72.0 0.0 252  100.0 4734 G
Sokhneh 0.0 0.0 00 0.0 5.3 0.0 0.0 0.0 0.0 57.0 0.0 37.7 100.0 1514 L)
Al gnih 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 28.1 0.0 719  100.0 471 Al
Al halabat Castle 0.0 0.0 0.0 0.0 0.0 35.1 64.9 0.0 0.0 0.0 0.0 0.0 100.0 85 cdlal) st
Public Gardens and Parks 0.0 0.0 00 0.0 0.0 0.0 2.8 0.0 0.0 85.0 5.2 7.0 100.0 1702 o ity e (§ilas
Roadsides Tours 0.0 0.0 00 0.0 0.0 0.0 0.0 0.0 0.0 75.8 0.0 242  100.0 676 bl ol g s
Suburban and Rural Areas 0.0 0.0 00 7.8 0.0 20 185 216 0.0 57 300 145  100.0 2596 Lkl () ol suall
Madaba_Total 1.1 0.0 1.2 7.1 0.1 0.7 1.0 3.3 26.6 7.5 3.7 47.7  100.0 36070 & sanall-Lials
Madaba 1.2 00 29 20.4 0.3 0.0 0.4 4.6 34.0 2.2 3.2 30.7 100.0 8679 o jlall s 2SI/ s L
Mount Nebo 0.0 00 23 0.0 0.0 3.6 2.1 0.0 6.5 3.8 9.3 72,5  100.0 2009 sida
Mukawer 2.8 0.0 0.0 1.4 0.0 0.0 0.0 0.0 2.3 0.0 0.0 93.5  100.0 3416 BT
Contd/ ... e
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Contd/ Table 14: Percentage Distribution of Tourism Tours by the Visited Tourist Sites as a Main Destination and Place of Residence, 2012

Place of Residence YN I Tourism ”uu.va_
Visited Sites il | o | A | @ | asse | aie | g | sy | wu | st eww e | TOUIS ek 15l gl pal
Agaba | Ma'an |Tafiela | Karak | Ajloun | Jarash| Mafra Irbid |Madaba| Zarga | Balga | Amman % No. 2l
Madaba Museum 0.0 0.0 0.0 9.0 0.0 0.0 0.0 0.0 0.0 0.0 13.1 77.9 100.0 655 Lo e
Ma'een 0.0 0.0 0.0 0.0 0.0 0.8 3.3 2.7 13.1 12.4 3.3 64.5 100.0 7363 Crele Slales
Wala/Hidan 0.0 0.0 0.0 8.8 0.0 0.0 0.0 0.0 63.1 0.0 4.4 23.7 100.0 2472 Ola/a )
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 0.0 0.0 4.1 4.5 115 2.0 78.0 100.0 2538 Cha Hiia g dale Gl
Roadsides Tours 0.0 0.0 0.0 8.5 0.0 0.0 0.0 0.0 26.2 41.3 0.0 239 100.0 590 okl il s s
Suburban and Rural Areas 24 0.0 1.4 5.2 0.0 1.5 0.4 5.7 43.7 12.0 4.5 231 100.0 8346 Lyl Blliall 5 o) gual)
Irbid_Total 1.2 0.6 0.6 1.5 8.2 5.7 8.4 45.6 1.0 7.2 1.4 18.6 100.0 189671 £ saaall-2y )
Irbid 2.1 0.7 0.6 1.3 10.0 6.0 7.1 36.3 1.2 9.0 1.4 24.3 100.0 107564 )
Umm Qais 0.0 1.8 0.9 3.3 1.5 3.3 6.8 37.3 0.3 12.9 2.9 29.2 100.0 16351 ol ol
Wadi Alarab Dam 0.0 0.0 0.0 4.0 6.3 0.0 5.3 75.5 0.0 0.0 0.0 8.9 100.0 1368 ol gals 2w
Jordan himmeh 0.0 0.0 2.2 0.0 5.2 8.9 11.9 63.2 0.0 2.8 0.0 5.7 100.0 8741 Y1 el
Religious Sites 0.0 0.0 0.0 0.0 37.8 0.0 0.0 0.0 30.9 31.3 0.0 0.0 100.0 178 A s
North Gor 0.0 0.0 0.5 2.0 8.1 6.5 4.8 69.0 1.4 2.1 0.9 4.6 100.0 21261 Aledl) )2y
Ybela (fahel) 0.0 0.0 0.0 0.0 4.7 4.5 0.0 51.3 5.0 22.6 0.0 11.8 100.0 977 Jad A/l
Al Eshea 0.0 0.0 0.0 0.0 0.0 0.7 26.9 67.5 0.0 1.7 0.0 3.3 100.0 5699 Akl
Ramtha 0.0 2.0 0.0 3.9 3.7 11.8 12.2 30.2 3.9 8.5 25 214 100.0 5552 G
Burgesh 0.0 0.0 0.0 0.0 8.1 13.8 1.2 66.5 0.0 5.0 0.0 54 100.0 3419 A
Public Gardens and Parks 0.0 0.0 0.0 3.8 11.6 3.5 111 64.7 0.0 0.0 5.3 0.0 100.0 1459 o Hiia g ddle Gl
Roadsides Tours 0.0 0.0 0.0 6.2 0.0 4.4 204 50.0 0.0 4.6 0.0 14.4 100.0 1095 okl il s s
Contd/ ... e
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Contd/ Table 14: Percentage Distribution ofTourism Tours by the Visited Tourist Sites as a Main Destination and Place of Residence, 2012

Place of Residence YN I Tourism  <dal
isi i ; . N Tours dalud) o
Visited Sites Aol | gl | dvamn [ g [ oogae [ ogis | ga [ Wil | sy | oeuwn | cle 513l g sal

Agaba | Ma'an |Tafiela | Karak | Ajloun | Jarash| Mafra | Irbid | Madab| Zarga | Balga [ Amman % No. aad)

Suburban and Rural Areas 0.0 0.0 0.0 0.0 9.1 26 153 642 0.0 0.4 2.2 6.2  100.0 16008 Ll Bl 5 sl
Mafrag_Total 1.0 0.7 0.0 2.3 2.9 116 360 26.1 2.0 7.8 1.1 8.6  100.0 18725 £ saall- (3 siall
Mafraq 0.6 09 00 2.1 3.8 133 274 297 2.6 8.7 1.5 9.5 100.0 14301 Gl
Umm all-Jimal 10.4 0.0 00 0.0 0.0 0.0 336 416 0.0 0.0 0.0 143 100.0 868 Juasll ol
Roadsides Tours 0.0 0.0 00 0.0 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 100.0 168 bl il g Bl
Suburban and Rural Areas 0.0 0.0 00 3.8 0.0 79 695 8.4 0.0 6.6 0.0 3.8 100.0 3386 Ay ) Blaliall y a guall
Jarash_Total 0.1 0.1 0.2 0.3 2.3 1.1 4.9 10.8 1.4 19.3 3.0 56.6  100.0 81070 £ saxall- i 2
Jarash 0.2 01 03 0.2 1.4 1.3 3.1 10.6 2.1 16.0 3.6 61.1  100.0 52146 i
Public Gardens and Parks 0.0 0.0 0.0 0.4 2.7 0.2 4.1 10.7 0.6 23.1 0.6 57.7  100.0 16093 e ity dle (gl
Roadsides Tours 0.0 0.0 00 0.0 0.0 0.0 6.2 11.6 0.0 46.7 1.8 33.7 100.0 6811 bl il g <l
Suburban and Rural Areas 0.0 00 04 0.6 108 27 210 125 0.0 6.4 5.3 40.3  100.0 6020 Lyl Blaliall 5 (ol sucal
Ajloun_Total 0.6 0.7 0.2 1.2 0.7 2.9 44 271 1.2 11.8 2.0 47.3  100.0 68389 £ saxall- ¢y slas
Ajlun 0.3 1.0 05 2.4 0.1 2.3 3.3 27.4 0.2 12.6 2.1 47.8  100.0 31202 Oslae
Church Of Lady mountain 0.0 0.0 00 0.0 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 100.0 89 Jiall B L
Alriboud Castle 0.5 0.8 0.0 0.4 0.0 2.5 2.3 14.8 15 11.7 1.8 63.6  100.0 16133 ol dalE
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 5.2 6.3 22.5 33 5.4 0.0 57.3  100.0 7883 e ity dle (gl
Roadsides Tours 0.0 0.0 0.0 0.0 1.7 4.1 5.9 33.7 1.2 27.8 2.0 235 100.0 5024 bl ol g s
Suburban and Rural Areas 3.1 0.0 00 0.0 4.8 3.1 9.4 507 2.0 5.3 3.7 18.0  100.0 8058 Ay ) Blalially a puall
Karak_Total 5.0 0.6 6.0 56.2 0.1 0.1 0.2 2.3 7.4 2.5 1.1 18,5  100.0 50368 £ saxall-&l 1)
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Contd/ Table 14: Percentage Distribution of Tourism Tours by the Visited Tourist Sites as a Main Destination and Place of Residence, 2012

Place of Residence YN I Tourism ”uu.va_
Visited Sites idal) dae | A | as | osse | gis | s 5 Lala S5 | Ly e Tours ol 51340 gl gl
Agaba | Ma'an |Tafiela | Karak | Ajloun | Jarash| Mafra | Irbid | Madaba| Zarga | Balga | Amman| % No. 2l
Karak 6.0 0.7 5.9 47.1 0.2 0.2 0.2 2.7 4.7 3.5 1.1 27.7 100.0 31198 &
Religious Sites 0.0 0.0 0.0 73.3 0.0 0.0 0.0 0.0 26.7 0.0 0.0 0.0 100.0 228 A s
Wadi Bani Hammad 0.0 0.0 0.0 92.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.2 100.0 1170 Lea (s (5305
Karak torrent 51 0.8 3.2 89.7 0.0 0.0 0.0 0.0 13 0.0 0.0 0.0 100.0 3695 Sl s
Kerak Castle 0.0 0.0 0.0 18.3 0.0 0.0 0.0 0.0 42.4 0.0 0.0 39.3 100.0 304 <A Aak
South Gore 54 0.5 6.2 65.3 0.0 0.0 0.4 1.0 19.2 0.9 1.1 0.0 100.0 9196 Al i)
Public Gardens and Parks 0.0 0.0 0.0 78.9 0.0 0.0 0.0 0.0 7.9 13.3 0.0 0.0 100.0 648 Sl Hiia g dale Gl
Roadsides Tours 0.0 0.0 10.2 89.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 432 okl il s s
Suburban and Rural Areas 0.0 0.0 121 59.1 0.0 0.0 0.0 6.6 6.3 0.0 2.8 13.0 100.0 3497 Lyl Bhliall 5 o) gual)
Tafiela_Total 12.9 52 327 28.9 0.0 0.7 0.0 1.2 2.2 1.0 0.5 14.7 100.0 12408 £ ganall-Alidhal)
Tafiela 19.3 6.2 196 27.1 0.0 0.7 0.0 25 3.1 2.1 0.0 19.3 100.0 6118 gkl
Dana 51 13.6 581 7.9 0.0 2.3 0.0 0.0 0.0 0.0 0.0 12.9 100.0 1919 Ula dene
Afra 10.6 0.0 37.2 43.4 0.0 0.0 0.0 0.0 2.6 0.0 2.2 4.0 100.0 3011 e Sldles
Berbith 0.0 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 316 Aoy » clales
Public Gardens and Parks 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 47 o Hiia g dale Gl
Roadsides Tours 0.0 0.0 344 16.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 48.9 100.0 310 okl il s s
Suburban and Rural Areas 0.0 0.0 67.9 14.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 17.9 100.0 688 Lyl Bhlall 5 o) gual)
Ma'an_Total 8.7 169 148 8.3 1.3 0.2 0.6 34 2.7 4.1 2.6 36.3 100.0 17591 & saall-(ilae
Ma'an 5.8 278 25.0 9.5 1.0 0.0 0.8 25 3.0 3.0 1.0 20.5 100.0 6992 Ol
Contd/ ... e
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Contd/ Table 14: Percentage Distribution of Tourism Tours by the Visited Tourist Sites as a Main Destination and Place of Residence, 2012

Place of Residence YN Tourism Wubg_
Visited Sites i e | A | o, | osse | cia | duie ) Lie S50 | sy e Tours Agabpdl 81 3all ad) gall
Agaba | Ma'an |Tafiela | Karak | Ajloun | Jarash| Mafra | Irbid | Madaba| Zarga| Balga [Amman % No. sl
Petra 11.7 10.2 7.0 5.6 2.0 0.5 0.6 2.3 3.2 3.0 4.8 49.1 100.0 8106 ol il
Shoubak 3.8 105 126 7.7 0.0 0.0 0.0 0.0 0.0 14.1 0.0 51.3 100.0 1902 <l sl
Suburban and Rural Areas 16.5 0.0 7.9 34.3 0.0 0.0 0.0 41.3 0.0 0.0 0.0 0.0 100.0 591 Lyl Bhliall 5 o) gual)
Aqgaba_Total 3.6 51 54 12.8 1.3 1.1 1.5 9.5 24 7.3 4.8 451 100.0 149887 £ saaall-d Gl
Agaba 3.4 5.2 5.6 12.3 1.5 1.1 1.5 9.8 2.3 7.2 5.2 44.8 100.0 137528 L)
Wadi Rum 5.9 4.1 0.9 1.5 0.0 1.6 0.0 6.3 0.8 29 0.0 75.8 100.0 6424 P s
Agaba Museum 0.0 0.0 7.3 28.9 0.0 0.0 0.0 0.0 0.0 0.0 0.0 63.8 100.0 665 Al Canie
Public Gardens and Parks 0.0 4.6 6.7 47.4 0.0 0.9 0.0 5.6 8.6 11.8 0.0 14.3 100.0 4329 o Hiia g dale Gl
Roadsides Tours 0.0 584 0.0 0.0 0.0 0.0 41.6 0.0 0.0 0.0 0.0 0.0 100.0 160 okl il s s
Suburban and Rural Areas 38.7 0.0 0.0 0.0 0.0 0.0 55 115 0.0 38.6 5.7 0.0 100.0 781 Ll bl 5 ol )
Total 1.9 1.6 25 9.2 3.4 3.5 5.0 19.4 5.2 10.2 4.0 34.1 100.0 1137747 g saxall
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42



2012 AalBY) (\Sa g 33 gualba dyeasi ) Ag 98 31 jall @8l gall ann Al 1 a8 ) B ) I Y ) &0 115 J g
Table 15: Percentage Distribution of Households Members Who Made a Tour by the Visited Tourist Sites as a Main Destination and Place of Reside2@&2

Place of Residence daldyl olsa Households i
o . Members 5l .
Visited Sites L) s ALk & oslas G dial ) Lata £33 S s 51 jall ol gall
Agaba | Ma'an | Tafeilah | Karak Ajlun Jarash| Mafra Irbid Madabal Zarqga Balga | Amman % No. sl

Amman_Total 2.6 1.2 3.1 13.0 4.4 5.2 4.6 19.6 10.4 16.0 4.8 15.3 100.0 913874 £ saxall-dasalal)
Amman 34 1.4 4.0 15.6 4.6 5.8 4.3 21.8 11.6 14.1 4.7 8.6 100.0 681469 Oles
Mount Castle 0.0 0.0 0.0 11.3 11.6 0.0 54 19.0 4.4 48.2 0.0 0.0 100.0 5262 daldl) Js
Roman Amphitheatre 0.0 0.0 0.0 14.3 2.4 0.9 7.7 34.2 2.8 22.7 4.4 10.6 100.0 4079 el z ol
Museums 0.0 0.0 0.0 37.7 10.8 1.8 13.9 24.0 11.8 0.0 0.0 0.0 100.0 2013 aaliall
Iraq al-Amir 0.0 0.0 0.0 0.0 0.5 0.7 0.0 0.0 2.7 22.9 0.0 73.3 100.0 18790 oY) Gl e
Desert Palaces 0.0 0.0 0.0 0.0 0.0 2.0 8.1 4.9 10.3 4.2 0.0 70.4 100.0 1841 A5l aaall ) suaill
Public Gardens and Parks 0.0 0.6 0.3 4.6 4.6 5.2 6.0 12.8 8.5 23.6 5.8 28.2 100.0 134905  ola jiiall s dalall Bilaall
Roadsides Tours 0.0 0.0 0.0 0.0 1.7 0.0 4.4 3.1 2.3 31.7 1.7 55.0 100.0 16644 Gkl il a 2Bla
Suburban and Rural Areas 0.0 0.0 0.0 8.5 2.4 1.2 5.8 19.8 6.5 10.2 7.3 38.1 100.0 48872 Ayl @hlidly sl sl
Balga_Total 0.2 0.0 0.1 0.5 1.2 2.3 1.5 4.7 4.9 11.6 7.9 64.9 100.0 587828 & saall-o L)
Salt 0.2 0.0 0.3 1.0 0.3 1.8 2.0 11 6.6 147 5.3 66.5 100.0 92976 Ll
Dead Sea 0.3 0.0 0.1 0.3 1.8 3.2 1.9 7.1 4.6 8.7 6.1 65.9 100.0 337729 Cuall el
Baptism Site 0.0 0.0 0.0 3.3 9.4 0.0 31 0.0 0.0 1.8 0.0 82.4 100.0 4339 sl
Rmimin 0.0 0.0 0.0 0.0 0.0 0.0 1.5 0.0 0.0 43.6 16.5 384 100.0 13131 O
Zay 0.0 0.0 0.0 0.0 0.3 2.6 0.0 0.0 7.9 105 6.7 721 100.0 19136 ¢
Wadi Shu'aib 0.0 0.0 0.0 2.0 0.7 0.0 0.5 4.9 4.3 11.0 134 63.0 100.0 28291 e g3l
Salt Museum 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 100.0 829 Lladl Caaie
Religious Sites 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.7 92.3 100.0 3643 A ailalae
Contd/ ... vl &2
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Contd/ Table 15: Percentage Distribution of Households Members Who Made a Tour by the Visited Tourist Sites as a Main Destination and Place of Reside2@&2

Place of Residence A8y lsa Households i
o . Members 5l R
Visited Sites L) s ALk & oslas G dial ) Lata £33 S s 51 jall ol gall
Agaba | Ma'an | Tafeilah | Karak Ajlun Jarash| Mafra Irbid Madabal Zarqga Balga | Amman % No. sl
The Middle Gore 0.0 0.0 0.0 0.8 0.2 0.5 0.0 14 55 19.3 14.0 584 100.0 69357 sl )2
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 36.2 63.8 100.0 4052 S il dddadl @ilaal)
Roadsides Tours 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 15.1 39.9 45.0 100.0 3338 Gkl Gl s cBla
Suburban and Rural Areas 0.0 0.0 0.0 0.0 1.6 3.0 2.5 0.0 6.7 3.8 7.5 74.8 100.0 11007 Al Ghlal g Al sl
Zarga - Total 1.2 0.5 1.1 53 2.9 3.7 7.4 18.9 3.2 14.9 4.9 35.9 100.0 309706 £ gaxall-gl8 )31
Zargqa 1.6 0.7 14 6.8 3.7 4.7 8.3 23.9 4.1 0.6 4.4 39.8 100.0 237313 850
Azraq Nature Reserve 0.0 0.0 0.0 0.0 0.0 1.1 7.9 0.0 4.9 14.6 0.0 715 100.0 6118 3OV dpena
Alouk 0.0 0.0 0.0 0.0 0.0 0.9 0.0 0.0 0.0 87.8 0.0 11.2 100.0 14105 & el
Berain 0.0 0.0 0.0 0.0 0.0 0.0 3.3 0.0 0.0 75.9 0.0 20.8 100.0 20272 G
Sokhneh 0.0 0.0 0.0 0.0 2.3 0.0 0.0 0.0 0.0 70.1 0.0 27.6 100.0 6829 )
Al gnih 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 51.0 0.0 49.0 100.0 2073 4l
Al halabat Castle 0.0 0.0 0.0 0.0 0.0 47.4 52.6 0.0 0.0 0.0 0.0 0.0 100.0 313 el juad
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 0.0 0.6 0.0 0.0 88.2 5.4 5.8 100.0 8174 < ey dale Sl
Roadsides Tours 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 87.9 0.0 121 100.0 2707 Gkl Gl cBla
Suburban and Rural Areas 0.0 0.0 0.0 3.4 0.0 1.3 15.1 15.9 0.0 4.8 36.6 23.0 100.0 11803 Ayl Ghliallg sl guall
Madaba_Total 1.9 0.0 1.0 6.4 0.0 0.3 1.4 3.8 27.4 6.0 3.9 48.0 100.0 130368 £ saxall-Lula
Madaba 1.9 0.0 2.6 16.1 0.2 0.0 0.6 5.3 27.1 2.4 4.1 39.7 100.0 32736 Al 5 AsSllf Liake
Mount Nebo 0.0 0.0 0.9 0.0 0.0 14 1.6 0.0 7.9 1.4 5.2 81.8 100.0 5308 side
Mukawer 5.8 0.0 0.0 1.7 0.0 0.0 0.0 0.0 4.1 0.0 0.0 88.4 100.0 11482 S
Contd/ ... vl &2
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Contd/ Table 15: Percentage Distribution of Households Members Who Made a Tour by the Visited Tourist Sites as a Main Destination and Place of Reside2@&2

Place of Residence A8y lsa Households i
o ) Members 5l .
Visited Sites L) s ALk & oslas G dial ) Lata £33 S s 51 3all ol gall
Agaba | Ma'an | Tafeilah | Karak Ajlun Jarash| Mafra Irbid Madabal Zarqga Balga | Amman % No. sl
Madaba Museum 0.0 0.0 0.0 13.2 0.0 0.0 0.0 0.0 0.0 0.0 4.8 82.0 100.0 1785 Lale Caaie
Ma'een 0.0 0.0 0.0 0.0 0.0 0.9 53 3.2 13.0 8.1 4.0 65.5 100.0 25023 oele Cilalea
wala/Hidan 0.0 0.0 0.0 8.5 0.0 0.0 0.0 0.0 67.8 0.0 4.1 19.6 100.0 10761 Ol /A
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 0.0 0.0 1.3 5.3 7.7 4.7 81.0 100.0 7711 < jiie y dale Sl
Roadsides Tours 0.0 0.0 0.0 6.1 0.0 0.0 0.0 0.0 27.4 43.8 0.0 22.7 100.0 2483 Gkl Gl eBla
Suburban and Rural Areas 3.4 0.0 1.3 4.6 0.0 0.4 0.8 7.1 43.3 9.7 4.6 25.0 100.0 33079 gl Ghlidly ol sl
Irbid_Total 0.8 0.6 0.5 1.3 8.2 6.1 9.1 47.7 0.9 7.1 1.1 16.6 100.0 717331 g saxall-ay )
Irbid 1.5 0.7 0.6 1.5 9.8 6.1 7.3 36.5 1.1 9.9 1.1 24.0 100.0 389166 )
Umm Qais 0.0 2.6 0.9 3.0 1.8 5.0 8.0 47.1 0.2 13.2 2.0 16.3 100.0 54742 ol ol
Wadi Alarab Dam 0.0 0.0 0.0 3.5 6.6 0.0 6.9 75.2 0.0 0.0 0.0 7.7 100.0 6283 Gl gl s 2
Jordan himmeh 0.0 0.0 2.2 0.0 8.9 8.2 12.3 63.6 0.0 1.9 0.0 2.9 100.0 34214 a82,Y) daall
Religious Sites 0.0 0.0 0.0 0.0 32.6 0.0 0.0 0.0 13.3 54.0 0.0 0.0 100.0 412 A clalia
North Gort 0.0 0.0 0.3 1.2 7.5 6.8 4.5 71.0 1.5 15 0.6 5.2 100.0 92300 lledll 2y
Ybela (fahel) 0.0 0.0 0.0 0.0 2.8 14 0.0 56.8 15 27.0 0.0 10.6 100.0 3275 Jad 48kl
Al Eshea 0.0 0.0 0.0 0.0 0.0 0.5 25.9 70.0 0.0 0.3 0.0 3.2 100.0 28990 Al
Ramtha 0.0 2.6 0.0 1.9 3.9 10.7 12.7 36.5 24 6.5 2.2 20.5 100.0 22064 Gl
Burgesh 0.0 0.0 0.0 0.0 8.8 234 1.5 61.3 0.0 1.3 0.0 3.7 100.0 13369 <Y
Public Gardens and Parks 0.0 0.0 0.0 0.8 12.6 0.7 8.9 74.8 0.0 0.0 2.2 0.0 100.0 7170 < jiie y dale Sl
Roadsides Tours 0.0 0.0 0.0 1.4 0.0 3.0 18.5 51.3 0.0 9.4 0.0 16.4 100.0 4865 Gkl il s 3la
Contd/ ... vl &2
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Contd/ Table 15: Percentage Distribution of Households Members Who Made a Tour by the Visited Tourist Sites as a Main Destination and Place of Reside2@&2

Place of Residence daldyl olsa Households i
o . Members 5l .
Visited Sites L) s ALk & oslas G dial ) Lata £33 S s 51 3all ol gall
Agaba | Ma'an | Tafeilah | Karak Ajlun Jarash| Mafra Irbid Madabal Zarqga Balga | Amman % No. sl

Suburban and Rural Areas 0.0 0.0 0.0 0.0 9.6 35 19.7 59.4 0.0 0.2 1.9 5.8 100.0 60481  Awy,ll Bhlidly ol sl
Mafraq_Total 0.8 0.5 0.0 2.6 2.7 10.0 34.0 25.3 1.7 10.0 1.1 11.2 100.0 70096 £ saxall- (3 dall
Mafraq 0.9 0.7 0.0 2.2 35 11.8 22.7 30.3 2.3 11.2 15 13.0 100.0 52885 Bl
Umm all-Jimal 3.6 0.0 0.0 0.0 0.0 0.0 49.9 22.2 0.0 0.0 0.0 24.4 100.0 2544 Jleall of
Roadsides Tours 0.0 0.0 0.0 0.0 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 100.0 686 Gkl il a 2Bla
Suburban and Rural Areas 0.0 0.0 0.0 4.6 0.0 5.4 70.8 8.5 0.0 7.9 0.0 2.7 100.0 13981 Ayl Ghliallg sl puall
Jarash_Total 0.1 0.1 0.2 0.1 25 1.3 4.8 9.6 1.2 22.6 34 54.0 100.0 276242 g saxall-i
Jarash 0.2 0.1 0.3 0.1 1.7 1.6 34 10.6 1.9 18.8 4.5 56.8 100.0 163147 Ui
Public Gardens and Parks 0.0 0.0 0.0 0.1 24 0.3 3.2 9.1 0.2 254 1.0 58.3 100.0 60651 < jiie  dale Sl
Roadsides Tours 0.0 0.0 0.0 0.0 0.0 0.0 4.0 6.2 0.0 52.6 1.3 35.8 100.0 28171 Gkl il a 3la
Suburban and Rural Areas 0.0 0.0 0.3 0.3 10.8 3.9 19.8 8.2 0.0 6.2 4.3 46.1 100.0 24274 gy, Ghlidly sl sl
Ajloun_Total 0.9 0.7 0.4 0.7 0.9 3.7 5.3 34.3 0.9 111 1.9 39.2 100.0 239005 gsaxall-gslas
Ajlun 0.3 1.0 0.9 1.3 0.2 2.9 3.3 36.0 0.4 11.9 1.3 40.5 100.0 107846 Ostae
Church Of Lady mountain 0.0 0.0 0.0 0.0 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 100.0 312 Jaall B S
Alriboud Castle 1.6 1.3 0.0 0.5 0.0 54 4.2 215 0.8 9.8 2.0 53.0 100.0 37554 sl Axl
Public Gardens and Parks 0.0 0.0 0.0 0.0 0.0 5.5 7.1 24.2 2.8 4.9 0.0 55.5 100.0 34279 < jiie y dale Sl
Roadsides Tours 0.0 0.0 0.0 0.0 25 4.2 8.2 375 14 30.9 2.0 13.3 100.0 20860 Gkl il a 2Bla
Suburban and Rural Areas 3.2 0.0 0.0 0.0 3.9 2.4 8.1 49.8 0.4 4.6 55 22.1 100.0 38153 Al shlialy ol gl
Karak_Total 4.8 0.4 6.8 53.6 0.1 0.1 0.1 3.0 6.9 2.7 0.8 20.6 100.0 192481 & saxall-d Sl)
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Contd/ Table 15: Percentage Distribution of Households Members Who Made a Tour by the Visited Tourist Sites as a Main Destination and Place of Reside2@&2

Place of Residence daldyl olsa Households i
o . Members 5l .
Visited Sites L) s ALk & oslas G dial ) Lata £33 S s 51 3all ol gall
Agaba | Ma'an | Tafeilah | Karak Ajlun Jarash| Mafra Irbid Madabal Zarqga Balga | Amman % No. sl

Karak 6.8 0.7 6.5 40.3 0.2 0.1 0.1 3.7 4.1 3.9 1.0 32.6 100.0 111598 EPN|
Religious Sites 0.0 0.0 0.0 73.3 0.0 0.0 0.0 0.0 26.7 0.0 0.0 0.0 100.0 228 A ailalie
Wadi Bani Hammad 0.0 0.0 0.0 93.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 6.4 100.0 6591 Slea g3l
Karak torrent 1.6 0.3 6.6 91.1 0.0 0.0 0.0 0.0 0.4 0.0 0.0 0.0 100.0 11647 Sl e
Kerak Castle 0.0 0.0 0.0 6.2 0.0 0.0 0.0 0.0 14.3 0.0 0.0 79.5 100.0 901 &SIl 418
South Gore 3.7 0.1 6.4 69.5 0.0 0.0 0.4 0.4 17.7 1.4 0.3 0.0 100.0 40656 dpsall eVl
Public Gardens and Parks 0.0 0.0 0.0 79.4 0.0 0.0 0.0 0.0 8.8 11.9 0.0 0.0 100.0 2901 Cila e 5 Aale (@ilaa
Roadsides Tours 0.0 0.0 4.6 95.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 1929 Gkl il a 2Bla
Suburban and Rural Areas 0.0 0.0 13.9 55.1 0.0 0.0 0.0 8.7 6.6 0.0 25 13.2 100.0 16032 Al @bl Al sl
Tafiela_Total 12.3 5.6 31.0 29.9 0.0 0.7 0.0 1.3 2.2 0.7 0.6 15.7 100.0 46691 £ saall-ALiihal)
Tafiela 22.3 7.0 16.8 28.9 0.0 0.2 0.0 2.6 3.1 1.4 0.0 17.8 100.0 23370 Al
Dana 1.4 14.2 58.4 6.9 0.0 3.8 0.0 0.0 0.0 0.0 0.0 15.4 100.0 7036 Ul dans
Afra 4.2 0.0 37.3 44.9 0.0 0.0 0.0 0.0 3.0 0.0 25 8.1 100.0 10494 Isie Clalea
Berbith 0.0 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 1521 Aoy lelea
Public Gardens and Parks 0.0 0.0 100.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 47 Cila e 5 Aale (@ilaa
Roadsides Tours 0.0 0.0 18.3 17.6 0.0 0.0 0.0 0.0 0.0 0.0 0.0 64.1 100.0 1180 Gkl il a 2Bla
Suburban and Rural Areas 0.0 0.0 74.2 9.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 16.2 100.0 3044  Ad )l shlialy ol gl
Ma'an_Total 7.9 13.0 20.1 115 15 0.1 0.2 2.6 2.7 2.7 2.2 354 100.0 46865 & saxall-(laa
Ma'an 54 14.9 25.9 14.2 1.7 0.0 0.2 21 3.2 1.4 1.6 29.3 100.0 25002 Olxae
Contd/ ... vl &2
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Contd/ Table 15: Percentage Distribution of Households Members Who Made a Tour by the Visited Tourist Sites as a Main Destination and Place of Reside2@&2

Place of Residence A8y lsa Households i
- ) Members 5l .
Visited Sites FY s ALk a8 oslas G dial ) Laba £33 S L) s 51 3all ol gall
Agaba | Ma'an | Tafeilah | Karak Ajlun Jarash| Mafra Irbid Madabal Zarqga Balga | Amman % No. sl
Petra 12.4 9.4 104 6.6 1.6 0.2 0.3 25 29 1.4 3.7 48.6 100.0 17083 ol
Shoubak 3.9 204 225 8.7 0.0 0.0 0.0 0.0 0.0 17.9 0.0 26.7 100.0 3661 sl
Suburban and Rural Areas 8.7 0.0 333 36.2 0.0 0.0 0.0 21.8 0.0 0.0 0.0 0.0 100.0 1120 4a)l Ghlidly ol sl
Agaba_Total 3.6 5.6 55 115 15 1.4 1.8 8.6 24 7.6 5.1 45.4 100.0 470510 £ saall-Aall
Agaba 3.2 5.3 5.6 111 1.7 1.5 1.8 8.7 2.4 7.5 5.4 45.7 100.0 438388 Agal)
Wadi Rum 8.5 10.1 1.5 1.7 0.0 2.1 0.0 9.2 0.3 29 0.0 63.6 100.0 15568 Ay
Agaba Museum 0.0 0.0 24 21.2 0.0 0.0 0.0 0.0 0.0 0.0 0.0 76.4 100.0 2003 Aal) Cania
Public Gardens and Parks 0.0 11.9 8.0 41.8 0.0 0.7 0.0 8.2 5.3 10.1 0.0 14.0 100.0 11475 < jiie y dale Sl
Roadsides Tours 0.0 21.9 0.0 0.0 0.0 0.0 78.1 0.0 0.0 0.0 0.0 0.0 100.0 426 Gkl il a 2Bla
Suburban and Rural Areas 45.4 0.0 0.0 0.0 0.0 0.0 6.5 3.4 0.0 41.4 3.3 0.0 100.0 2650  Ad ol @hlidly ol sl
Total 1.9 14 25 8.4 3.2 3.€ 5.0 19.6 5.2 11.4 4.0 335 100.0 4000998 & saxall
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Table 16: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Covered Distance (For Going), 2012

Covered Distance in (Km)

e sbslly e ghial) dilisal)

Type of Tour Tourism <Sla ) )
& Tours Aol \ﬁW&: g5
Place of Ay lsa g
Residence 200 > 200-181 | 180-161 160-141 140-121 | 120-101 | 100-81 80-61 60-41 40-20
% No.
Same Day Tours 4.4 1.0 0.9 1.5 0.7 3.1 9.2 19.0 25.0 35.1 100.0 819431 Al gl agall EMay
Amman 4.8 0.1 0.7 1.3 0.1 0.7 7.1 259 29.8 29.6 100.0 281302 Laalall
Balqa 3.7 0.6 0.2 0.6 0.0 0.0 45 6.8 323 51.3 100.0 33945 clald)
Zarqa 1.5 1.4 0.0 1.1 0.2 1.2 5.6 17.5 26.5 45.0 100.0 91721 £33l
Madaba 33 0.6 0.0 1.5 0.3 0.8 6.4 15.2 30.3 41.4 100.0 39999 Labe
Irbid 0.8 0.3 0.1 1.1 0.3 3.6 16.2 18.3 16.9 42.4 100.0 176411 KYg)]
Mafraq 0.8 0.4 0.1 1.5 0.5 2.0 18.6 28.0 249 233 100.0 44192 Gaodall
Jarash 0.7 0.7 0.2 1.0 0.3 0.9 42 12.0 46.5 33.5 100.0 32469 S
Ajlun 1.2 0.6 0.0 0.2 0.8 0.9 14.6 19.4 23.7 38.7 100.0 30827 Oslac
Karak 15.7 4.6 4.8 3.7 5.7 19.9 4.4 3.4 9.9 27.9 100.0 58683 4 <l
Tafiela 28.5 16.4 6.1 6.7 0.7 32 3.5 6.1 6.3 22.4 100.0 13213 AN
Ma'an 19.3 3.0 12.5 8.8 4.0 227 6.6 3.7 9.6 9.8 100.0 9526 Olaa
Aqaba 22.9 3.7 52 3.8 0.9 2.0 5.0 7.1 41.8 7.7 100.0 7143 Agsal)
Contd/ ... / &t
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Contd/ Table 16: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Covered Distance (For Going), 2012

Typeof Tour

Covered Distancein (Km)

e sbslly e ghaal) ddlusal)

Tourism

<Sla

. A ) g g
Pl mmm of Tours Al P.&.M.h mm“ 9
Residence 200 > 200-181 | 180-161 160-141 140-121 | 120-101 | 100-81 80-61 60-41 40-20
% No )
Overnight Tours 40.9 3.2 2.7 31 17 4.2 7.2 116 11.3 14.2 100.0 318316 Cuall &Ma
Amman 57.8 0.9 0.2 1.7 0.z 1.1 4.4 15.0 111 7.7 100.0 107158 daalall
Balga 56.2 0.0 0.0 0.5 1.€ 0.0 3.1 7.7 14.3 16.7 100.0 11747 ¢Lalil)
Zarqa 41.8 1.1 0.0 3.9 0.2 1.8 13.5 10.0 11.9 15.¢ 100.0 24487 AP
Madaba 16.7 0.8 2.3 1.0 0.C 0.3 9.5 13.0 18.5 37.¢ 100.0 19501 Lale
Irbid 33.6 0.0 0.3 1.0 1.C 29 14.2 141 115 21.:¢ 100.0 44165 AR
Mafraq 16.9 0.8 0.4 0.0 1.t 0.5 10.6 19.9 141 35.2 100.0 12303 Gall
Jarash 21.7 1.1 0.6 0.0 0.€ 0.0 3.6 12.5 323 271 100.0 7535 s
Ajlun 25.7 0.0 0.0 0.0 0.C 0.0 7.5 24.6 23.1 19.2 100.0 7465 Oslac
Karak 22.0 7.8 10.1 7.8 7.€ 18.6 5.3 5.0 6.2 9.2 100.0 45806 EPN
Tafiela 253 19.5 14.4 10.8 2.1 4.8 4.1 6.4 5.4 7.2 100.0 15283 alualal)
Ma'an 30.6 16.1 8.3 54 2.2 12.4 9.0 0.0 10.7 5.2 100.0 8128 Olaa
Agaba 75.7 5.9 1.6 4.9 0.t 0.8 2.7 0.6 3.2 4.C 100.0 14738 Al
Contd/ ... vl &

Department of Satistics’ Domestic Tourism Survey 2012

50

2012 Gulsall bl rasa fAlel e Lan Y1 5 il



2012 (Lad) 4o shial) Ablucall g Aal8Y) \Sa Ala ) £ 58 s Lalpad) cBla U ) a6l 116 Jgan /ool
Contd/ Table 16: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Cover ed Distance (For Going), 2012

Type of Tour Covered Distancein (Km) e glisily de glafal) dAdlucall Tourism dlal e .
_u_me of Tours Ll Aaldy) lSag
Residence 200 > 200-181 | 180-161 | 160-141 | 140-121 | 120-101 | 100-81 | 80-61 | 60-41 40-20
% No daxd
Total 14.6 17 14 2.0 0.9 34 8.7 16.9 21.2 100.0 1137747 & saxall
Amman 19.4 0.3 0.5 1.4 0.1 0.8 6.3 22.¢ 24.6 23.€ 100.0 388460 Laalall
Balga 17.2 0.5 0.2 0.6 0.4 0.0 4.1 7.0 27.7 424 100.0 45692 Sl
Zarqa 10.0 1.3 0. 1.7 0.2 1.3 7.3 15.¢ 23.5 38.¢ 100.0 116209 BERS
Madaba 7.7 0.7 0.€ 1.3 0.2 0.7 7.4 14.5 26.5 40.2 100.0 59500 Lale
Irbid 7.4 0.2 0.2 1.1 0.4 3.5 15.8 17.5 15.8 38.2 100.0 220576 a5
Mafraq 43 0.5 0.2 1.2 0.7 1.6 16.9 26.2 22,5 25.¢ 100.0 56495 Gykall
Jarash 4.7 0.8 0.2 0.8 0.4 0.7 4.1 12.1 43.8 32.¢ 100.0 40003 s
Ajlun 5.9 0.5 0. 0.1 0.€ 0.7 13.2 20.¢ 23.6 34.¢ 100.0 38292 Oslae
Karak 18.5 6.0 7.2 5.5 6.7 19.3 4.8 4.1 8.3 19.¢ 100.0 104489 & <
Tafiela 26.8 18.0 10.£ 8.9 1.4 4.0 3.9 6.3 5.8 14.% 100.0 28496 HRA]
Ma'an 245 9.0 10.€ 7.2 3.z 18.0 7.7 2.0 10.1 7.7 100.0 17654 i
Agaba 58.5 5.2 2.€ 4.6 0.€ 1.2 34 2.7 15.8 5.2 100.0 21881 L))
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Table 17: Percentage Distribution of Total Tourism Expenditure (JDs 000) by Covered Distance (For Going) and Type of Tour, 2012

T I [ e Expenditure o ST
WW\M:MM Tours - Tours 2 (JDs 000) (S ) e ghial) dblusal)
% Total  laa) % Total s % Total M)
20-40 13.1 1495 86.9 9,950 100.0 11,445 40-20
41-60 22.1 2236 77.9 7,859 100.0 10,094 60-41
61-80 336 3199 66.4 6,330 100.0 9,529 80-61
81-100 31.3 1470 68.7 3,224 100.0 4,694 100-81
101-120 48.8 1495 51.2 1,566 100.0 3,061 120-101
121-140 58.1 548 41.9 395 100.0 943 140-121
141-160 60.8 1124 39.2 725 100.0 1,849 160-141
161-180 70.2 1008 29.8 428 100.0 1,436 180-161
181-200 74.6 1423 254 484 100.0 1,908 200-181
>200 90.0 28949 10.0 3,199 100.0 32,148 200<
Kingdome 55.7 42,947 44.3 34,160 100.0 77,107 Astaaly
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Table 18: Percentage Distribution of Tourism Tours by Main Purpose of Visit and Covered Distance (For Going), 2012

Covered Distance in (Km)

e bl e ghial) dilial)

. Tourism  <Na i
Main Tours  dalull (o () g2 A
Purpose of Y
200 > 200-181 | 180-161 160-141 140-121 | 120-101 | 100-81 80-61 60-41 40-20

% No. i
Vacation and Leisure 23.3 1.1 0.9 1.2 0.3 1.9 6.2 17.7 222 25.2 100.0 481316 EOUanl) pliad g alaainay)
Visiting Friends and Relatives 7.5 2.0 2.0 2.9 1.4 4.3 10.4 16.5 20.0 33.0 100.0 469825 claaally e L
Business Tour 27.0 1.3 0.7 0.0 0.4 2.8 18.3 27.2 10.3 11.8 100.0 10865 Jae dls
Training course, conference, Seminar ~ 52.0 0.0 5.7 0.0 0.0 11.8 0.0 5.2 9.9 15.3 100.0 853 alipa Ay )Xi B9 (B oA
Shopping Tour 6.8 0.8 0.7 1.3 1.2 3.4 5.3 7.9 18.0 54.6 100.0 61340 gt ds
Treatment Tour 7.6 0.0 0.0 0.0 0.0 0.0 5.7 46.0 8.8 31.9 100.0 1623 cle s
Religious Visit 0.0 0.0 0.0 6.2 13.1 0.0 5.4 28.8 17.6 28.9 100.0 885 sy
School/University Tour 10.6 2.9 1.9 1.8 1.6 6.4 12.7 18.8 252 18.1 100.0 109497 Jomals o Ay dls
Other 32 0.0 0.0 7.3 4.7 52 29.9 12.5 13.0 243 100.0 1543 Al
Total 14.6 1.7 1.4 2.0 0.9 34 8.7 16.9 21.2 29.2 100.0 1137747 g saxall
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Table 19: Percentage Distribution of Tourism Toursby Type of Tour, Place of Residence and M eans of Transport Used, 2012

Means of Transport Used

Jasdiocal) Jail) Laud g

Tourism

e

TypediTour sl i e | Sl | Splia i | Al [Ause e | Rallibe | Tours  dawd e
Place of Residence Wor x/.m%oo_ Train Plane _um:.:& _um:ﬁma _ucv__o Private n
Vehicles Vehicles | Tourism Car Vehicles Car % No. )
Same Day Tours 0.6 0.0 0.0 3.8 0.2 24.7 70.6 100.0 819431 2l gl a gl @Ma
Amman 0.7 0.0 0.0 1.2 04 18.0 79.7 100.( 281302 Aaalall
Balga 0.2 0.0 0.0 4.0 0.0 28.3 67.6 100.( 33945 ¢\alil)
Zarqa 0.4 0.2 0.0 54 0.1 22.9 71.0 100.( 91721 a3l
Madaba 1.1 0.0 0.0 3.5 0.3 22.2 73.0 100.( 39999 Lala
Irbid 0.7 0.0 0.0 4.7 0.1 25.0 69.5 100.( 176411 2
Mafraq 0.6 0.0 0.0 8.7 0.1 27.5 63.1 100.( 44192 Bl
Jarash 0.0 0.0 0.0 5.6 0.5 31.1 62.8 100.( 32469 S
Ajlun 0.8 0.0 0.0 5.9 0.0 29.5 63.9 100.( 30827 Oslac
Karak 0.6 0.0 0.0 6.0 0.0 40.5 52.9 100.( 58683 PN
Tafiela 0.7 0.0 0.0 2.6 0.0 40.3 56.4 100.( 13213 ALkl
Ma'an 0.7 0.0 0.0 2.4 0.5 50.4 45.9 100.( 9526 Olas
Agaba 0.0 0.0 0.0 2.9 0.0 48.3 48.8 100.( 7143 a2l
Contd /.. et
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Contd/ Table 19: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and M eans of Transport Used, 2012

M eans of Transport Used Aaadiial) Jal) Ao g
TN [T et | B | i | i | e e | ek | Tors s | el
Place of Residence Wor x/.wo:oo_ Train Plane Rented Rented Public Private
Vehicles Vehicles | Tourism Car Vehicles Car % No. i
Overnight Tours 0.6 0.0 0.0 4.7 04 26.0 68.4 100.0 318316 Cuall @A
Amman 1.2 0.0 0.0 1.8 0.2 15.6 81.2 100.( 107158 Aaalall
Balga 0.6 0.0 0.0 7.9 0.0 21.1 70.4 100.( 11747 ¢\alil)
Zarga 0.0 0.0 0.0 5.7 0.8 24.0 69.5 100.( 24487 a3l
Madaba 0.2 0.0 0.3 4.1 1.2 28.9 65.4 100.( 19501 Labe
Irbid 0.6 0.0 0.0 9.4 0.3 39.9 49.8 100.( 44165 RS
Mafraq 0.0 0.0 0.0 14.3 0.0 32.1 53.7 100.( 12303 Bl
Jarash 0.0 0.0 0.0 11.2 1.1 35.3 52.5 100.( 7535 S
Ajlun 0.0 0.0 0.0 9.5 0.0 36.6 53.9 100.( 7465 Oslac
Karak 0.4 0.0 0.0 3.1 0.0 31.3 65.3 100.( 45806 PN
Tafiela 0.0 0.0 0.0 4.2 0.0 26.7 69.1 100.( 15283 ilall)
Ma'an 0.0 0.0 0.0 3.1 0.0 24.9 72.0 100.( 8128 Olaa
Aqgaba 0.0 0.0 0.0 0.3 2.6 31.0 66.2 100.( 14738 a2l
Contd /... s
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Contd/ Table 19: Percentage Distribution of Tourism Toursby Type of Tour, Place of Residence and M eans of Transport Used, 2012

M eans of Transport Used dardiiall JA3Y Aaud g

TN T iR | | | aeie | s e b | Skt | Tons e | aAE¥

Place of Residence <<o:A/.m%oo_ Train Plane _um:.ﬁma mmama _ucv__o Private ,
Vehicles Vehicles | Tourism Car Vehicles Car % No. i

Total 0.6 0.0 0.0 4.0 0.3 251 70.0 100.0 1137747 & gaall
Amman 0.8 0.0 0.0 1.4 0.3 17.3 80.1 100.( 388460 Laalall
Balga 0.3 0.0 0.0 5.0 0.0 26.4 68.3 100.( 45692 <Lal)
Zarqa 0.3 0.2 0.0 55 0.2 23.1 70.7 100.( 116209 £\d 3l
Madaba 0.8 0.0 0.1 3.7 0.6 24.4 70.5 100.( 59500 Lala
Irbid 0.7 0.0 0.0 5.7 0.2 28.0 65.6 100.( 220576 2
Mafraq 0.5 0.0 0.0 9.9 0.1 285 61.0 100.( 56495 a4l
Jarash 0.0 0.0 0.0 6.6 0.6 31.8 60.9 100.( 40003 Ui
Ajlun 0.6 0.0 0.0 6.6 0.0 30.8 62.0 100.( 38292 Oslac
Karak 0.5 0.0 0.0 4.7 0.0 36.5 58.3 100.( 104489 SN
Tafiela 0.3 0.0 0.0 35 0.0 33.0 63.2 100.( 28496 idwalal)
Ma'an 0.4 0.0 0.0 2.8 0.3 38.7 57.9 100.( 17654 Olaa
Agaba 0.0 0.0 0.0 1.1 1.7 36.7 60.5 100.( 21881 Adall
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Table 20: Percentage Distribution of Tourism Expenditure (JDs 000) by Place of Residence and M eans of Transport Used, 2012

M eans of Transport Used dardiiall JA3Y Aaud g Tourism e
Placeof Resdence | Aeoiliomlisie | s T e Pl ot IE Tl i i s B
Work/School Train Plane Rented Rented Public Private
Vehicle Vehicle Tourism Car Vehicle Car % No. sl
Amman 11 0.0 0.0 1.7 0.3 12.2 84.7 100.( 29,913 Aaalall
Balga 0.1 0.0 0.0 2.6 0.0 18.8 78.5 100.( 2,848 ¢\ali)
Zarqa 0.1 0.1 0.0 35 1.3 19.5 75.6 100.( 5,931 AL
Madaba 0.5 0.0 0.6 54 0.9 15.6 77.0 100.( 3,137 Lake
Irbid 0.6 0.0 0.0 4.4 0.4 21.3 73.4 100.( 12,269 )
Mafraq 0.2 0.0 0.0 11.1 0.1 17.3 713 100.( 2,841 Boall
Jarash 0.0 0.0 0.0 6.2 0.5 20.0 73.3 100.( 2,167 S
Ajlun 0.1 0.0 0.0 6.8 0.0 25.3 67.7 100.( 2,320 Oslac
Karak 0.3 0.0 0.0 4.6 0.0 19.7 75.4 100.( 8,852 SN
Tafiela 0.1 0.0 0.0 3.7 0.0 17.6 78.6 100.( 2,854 ALl
Ma'an 0.1 0.0 0.0 29 0.6 19.3 77.2 100.( 1,526 Olaa
Agaba 0.0 0.0 0.0 2.2 2.6 22.7 72.6 100.( 2,449 dal)
Kingdom 0.6 0.0 0.0 35 04 16.9 785 100.0 77,107 Astaal)
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Table 21: Percentage Distribution of Tourism Toursby Main purpose of Visit and Means of Transport Used, 2012

M eans of Transport Used Aandiial) Ja1 Adacd g
i s . R ] R K R - Tourism  <&a . . L.
Main Purpose happallfJanll A pa | ek Sik | sliwabjuu | Aabuijou [ Lase &Sse [ el [ Tours  dab %ﬂ{&wﬁ.
ok
Work/school Train Plane Rented Rented Public Private
Vehicle Vehicle Tourism Car Vehicle Car % No. )
Vacation and Leisure 0.2 0.0 0.0 45 0.2 125 82.6 100.0 481316  Oasll eliai g alaainl
Visiting Friends and Relatives 0.0 0.0 0.0 4.7 0.4 20.1 74.8 100.0 469825 LYl o aYis L)
Business Tour 133 0.0 0.0 38 0.0 26.3 56.6 100.0 10865 Jae dls
Training Course, conference, Seminar 22.7 0.0 0.0 0.0 0.0 29.9 474 100.0 853  aiza cday )iy g3 b g
Shopping Tour 0.0 0.0 0.0 2.8 0.3 35.6 61.4 100.0 61340 Gy dls
Treatment Tour 0.0 0.0 0.0 0.0 0.0 4.7 95.3 100.0 1623 e da
Religious Visit 0.0 0.0 0.0 12.0 0.0 35.1 52.9 100.0 885 sl
School/University Tour 38 0.1 0.0 0.0 0.0 96.1 0.0 100.0 109497 Jamals o das e dla
Other 0.0 0.0 0.0 53 0.0 289 65.8 100.0 1543 Al
Total 0.6 0.0 0.0 4.0 0.3 251 70.0 100.0 1137747 £ saxall
Department of Statistics’ Domestic Tourism Survey 2012 2012 Llsof) dalosd] zease falel] Cilelias Y 5 4l
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Table 22: Percentage Distribution of Overnight Tours by Place of Residence and Type of Accommodation, 2012

Type of Accommodation aalay g5
Place of Residence oAl e ASolea 403 g ke | slBaa¥) o) ) ou [ Lagoiedis | A8ad ghagdaiai [ gad Oaﬂh.___.wm_: Dﬂ“fﬁr_wvg FREN TN
Other | Camping Owned House Stay with Relatives Private Suits and Hotel
or Apartment or Friends Apartment | Apartment Hotel % No.

Amman 1.1 5.2 2.6 42.0 17.4 8.6 23.2 100.0 107158 daalall
Balqa 1.3 5.2 33 42.1 34.6 4.8 8.8 100.0 11747 A
Zarqa 0.6 4.1 55 62.5 13.2 5.8 8.4 100.0 24487 KPR
Madaba 0.7 1.8 0.3 86.4 53 1.9 3.6 100.0 19501 Lok
Irbid 1.1 2.9 23 69.7 10.7 4.9 8.3 100.0 44165 3
Mafiaq 2.0 2.1 0.7 83.1 8.7 1.4 2.0 100.0 12303 Gl
Jarash 0.0 5.0 49 713 9.0 3.9 5.9 100.0 7535 S
Ajlun 1.6 13 1.8 783 8.7 5.0 3.2 100.0 7465 Oslac
Karak 0.8 1.6 2.7 83.6 7.5 2.1 1.7 100.0 45806 & <l
Tafiela 0.0 2.0 23 83.8 83 25 1.1 100.0 15283 Al
Ma'an 0.0 0.0 2.9 76.2 15.8 14 3.7 100.0 8128 e
Aqgaba 0.0 0.0 5.4 93.8 0.0 0.3 0.6 100.0 14738 Lial)
Kingdom 0.9 33 2.8 64.5 12.6 5.0 10.9 100.0 318316 sl
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Table 23: Percentage Distribution of Overnight Tourists by Place of Residence and Type of Accommodation, 2012

Type of Accommodation Ldy) g
Place of Residence A PRTES Hrm_ 9 Jie o w&wm P Qg Hia 40 d8ai il g dadal (aid OMN._HW_“ Gusal) 7l FREN T
A4S glaa slBLaY)
Other Camping Owned House Stay with Relatives Private Suite and Hotel
or Apartment or Friends Apartment Apartment Hotel Y% No. sl
Amman 0.9 3.4 3.5 459 17.4 8.4 20.6 100.0 371032 daalall
Balqa 1.7 4.7 3.4 43.5 333 3.7 9.7 100.0 40790 slald)
Zarqa 0.7 34 8.4 65.4 11.4 4.9 5.7 100.0 91475 ¢l 3l
Madaba 0.4 22 0.3 86.2 5.5 2.1 3.1 100.0 65619 Lala
Irbid 0.9 1.8 3.8 73.4 9.4 3.5 72 100.0 148589 )
Mafraq 1.8 1.4 1.1 82.6 9.5 2.0 1.6 100.0 47212 Gl
Jarash 0.0 52 32 73.0 8.0 3.5 7.1 100.0 28011 S
Ajlun 0.7 1.8 2.0 76.5 11.7 4.3 3.1 100.0 26915 Oslae
Karak 0.7 0.8 43 83.5 7.8 1.8 1.2 100.0 164441 PN
Tafiela 0.0 0.5 3.4 83.1 8.8 33 0.8 100.0 57514 PATEIN|
Ma'an 0.0 0.0 0.8 78.5 16.6 0.6 3.6 100.0 30380 BN
Aqaba 0.0 0.0 7.5 922 0.0 0.1 0.2 100.0 53575 Aaal)
Kingdom 0.7 23 3.8 66.8 4.6 9.4 100.0 1125553 Astad)

Department of Statistics/ Domestic Tourism Survey 2012 2012 Adaall dalosd) e falel] CileLan Y1 5 il

60



2012 AalY) g gig AaldY) (e un Dalpad) LU ) sl 124 Jgia
Table 24: Percentage Distribution of Tourism Nights by Place of Residence and Type of Accommdation, 2012

Type of Accommodation Ly g o
: ‘ cu s Wt e . . . . . X Tourism i
Place of Residence s A PUYEL A4S glaa A8E gl J3da syl gl @ BY) oAl Al g da ARG 48118 384 g dada) (38 Nights Jaalud) ABy) osa
Other Camping Owned House Stay with Relatives Private Suite and Hotel
or Apartment or Friends Apartment Apartment Hotel % No. aal)
Amman 0.4 46.6 17.9 7.9 19.9 100.0 802027 faalall
2.7 4.5
Balga 0.8 46.1 28.6 33 10.8 100.0 90850 bl
4.2 6.2
Zarqa 0.3 67.1 11.4 4.1 42 100.0 257887 PR
6.6 63
Madaba 0.3 88.7 5.5 1.1 33 100.0 178970 Lol
0.8 03
Irbid 0.7 76.9 8.3 3.5 6.0 100.0 472285 KT
1.2 33
Mafraq 1.4 85.4 9.3 1.5 1.0 100.0 122675 Gl
0.6 0.9
Jarash 0.0 71.4 10.3 29 6.6 100.0 66406 S
6.2 2.6
Ajlun 0.5 79.3 6.9 33 2.3 100.0 82113 Oslac
13 63
Karak 0.3 79.1 11.2 1.6 0.7 100.0 559542 EgN|
0.4 6.8
Tafiela 0.0 86.2 7.6 1.8 0.5 100.0 196705 PATIA|
0.3 3.7
Ma'an 0.0 83.7 11.7 0.4 33 100.0 71167 BN
0.0 0.9
Agqaba 0.0 90.9 0.0 0.3 0.1 100.0 266747 Asal)
0.0 8.7
Kingdom 0.4 1.9 4.8 70.8 11.3 3.7 7.2 100.0 3167375 Aglaal)
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Table 25: Percentage Distribution of Tourism Expenditure (JDs 000) for Overnight Tourists by Place of Residence and Type of Accommodation, 2012

Type of Accommodation Ly g o Tourism ad)
. - R . . — . .. . . . - Expenditure Ll I
Place of Residence s Al PRVEL A4S glaa ARL gl J3ia sBaaY) o) Byl Al Adigyha ARG AB8a8 g8G g dada) (3Aid (JDs 000) Cﬁw rmwr_v AaldY) l<a
Other Camping Owned House Stay with Relatives Private Suite and Hotel
or Apartment or Friends Apartment Apartment Hotel % Total (Jaa

Amman 0.7 2.6 2.5 13.4 22.7 13.0 45.2 100.0 19,195 daalall

Balga 0.6 4.6 10.5 47.7 8.8 242 100.0 1,690 Lalyl)
3.5

Zarqa 0.6 31.4 28.5 11.9 18.1 100.0 2,984 AEPRI
3.7 5.9

Madaba 1.7 46.3 19.1 4.5 25.0 100.0 1,403 Lale
2.6 0.8

Irbid 1.0 29.7 24.1 12.5 26.1 100.0 5,228 )
2.9 3.6

Mafraq 5.5 45.1 35.9 3.7 6.4 100.0 859 Bl
2.8 0.5

Jarash 0.0 29.2 26.5 7.8 25.5 100.0 711 S
8.2 2.9

Ajlun 1.5 47.9 20.1 11.5 14.8 100.0 784 Oslae
33 0.8

Karak 0.7 66.2 17.3 53 4.8 100.0 5,147 PN
1.1 4.6

Tafiela 0.0 66.8 20.2 5.3 32 100.0 1,927 PATIA|
0.4 4.1

Ma'an 0.0 65.5 242 1.4 7.2 100.0 1,027 Olxe
0.0 1.7

Agaba 0.0 87.3 0.0 2.0 2.1 100.0 1,992 daal)
0.0 8.6

Kingdom 0.8 24 34 325 22.7 10.0 28.2 100.0 42,947 Agtaall
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Table 26: Percentage Distribution of Tourism Tours for Overnight Tourists by Main Purpose of Visit and Type of Accommodation, 2012

Type of Accommodation LY g o
Main Purpose < - < e o P T S T L A T . Overnight Duvagz A i) G A
Of Visit Al | andd | ASgles ARG o) J3ha [ slBaa¥) o) QEY) oAl | Adig de ARL | 480 GRAgAada) | (a8 Tours 7l dalull Y S
- oL

Other | Camping] Owned House Stay with Relatives Private Suite and Hotel gl

Or Apartment Or Friends Apartment | Apartment Hotel % No.
Vacation and Leisure 2.0 7.7 3.9 13.9 323 12.5 27.7 100.0 112500 EUaal) pliad g alaainy!
Visiting Friends and Relatives 0.0 0.0 22 97.0 0.5 0.2 0.1 100.0 193411 a1y s L g
Business Tour 7.7 2.4 0.0 7.2 21.5 25.6 35.6 100.0 2891 Jac dla
Training Course, conference, Seminar 0.0 0.0 0.0 0.0 0.0 24.0 76.0 100.0 420 BV RTERT S SN P
Shopping Tour 6.1 1.6 3.7 40.6 26.2 1.5 20.2 100.0 4658 (gt Al
School/University Tour 1.1 41.8 0.0 0.0 24.1 12.7 20.3 100.0 4386 Jamda gl A e Ala
Other 0.0 0.0 0.0 100.0 0.0 0.0 0.0 100.0 49 A
Total 0.9 3.3 2.8 64.5 12.6 5.0 10.9 100.0 318316 & saaall
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Table 27: Percentage Distribution of Package Tours and Households Members Who M ade a Package Tour by Place of Residence and Type of Tour, 2012

Tl 0n A1 | D95 0 32 _.__,M_UMMHMMm LS R TR ».Frg,h.& AL Muv.mmw_ Package 4zabwdl cda )l
Place of Cazal) aigdesd | n oMadea A2 ls cpdl A,w...m.v o Tours PR
. a E - EEN - a .
Residence | overnight Same Package Tour ~ AlaLd &b (1815 25) Al gl
Tourists Day Visitors Paciage ._.mcﬂm _uwm_wm@mWoch
Overnight me Day
% % % NO. saal) ( e ) v % No. asl)

Amman 68.2 31.8 100.C 16348 67.8 32.2 100.0 5927 Laalall
Balga 100.0 0.0 100.0 231 100.0 0.0 100.0 77 <Lal)
Zarga 50.1 49.9 100.0 3141 60.8 39.2 100.0 1094 ¢85l
Madaba 79.6 20.4 100.0 587 66.9 33.1 100.0 181 Lala
Irbid 95.2 4.8 100.0 2036 91.0 9.0 100.0 1096 )
Mafraq 100.0 0.0 100.0 296 100.0 0.0 100.0 140 a4l
Jarash 100.0 0.0 100.C 80 100.0 0.0 100.0 40 Ui
Ajlun 0.0 0.0 100.0 0 0.0 0.0 100.0 0 Oslac
Karak 0.0 0.0 100.0 0 0.0 0.0 100.0 0 RN
Tafiela 0.0 0.0 100.0 0 0.0 0.0 100.0 0 aLalal)
Ma'an 0.0 0.0 100.0 0 0.0 0.0 100.0 0 e
Agaba 0.0 0.0 100.0 0 0.0 0.0 100.0 0 Adall
Kingdom 69.3 30.7 100.0 22720 70.9 29.1 100.0 8555 aslaal)
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Table 28: Total Amount Paid for Package Tours (JDs 000), Averages of Stay and Average Daily Expenditure by Place of Residence and Type of Tour, 2012

AaBY) Jara sl FEY) Jaaa oAl GaN) Jua Sla )l @iy il sy . i ) A
(i) o hond Gadal 215l asall plond ) salgl) agal Tourism U sl 3 e iy
Expenditure Akl P
Nw_mMm of Average of Stay Average Daily Average Daily Expenditure of | Expenditure of (IDs 000) (5 aNL) Ay lsa
esidence (Night) Expenditure Expenditure Per Overnight Same Day Total Amount Paid
Per Person of the Person of the Tours Tours for Package Tours
Overnight Tourists | Same Day Visitors % % % Total (Alaal
Amman 2.1 38.7 39.6 81.8 18.2 100.0 1,131 510 daalal)
Balqa 3.0 81.1 0.0 100.0 0.0 100.0 56 32 <Ll
Zarqa 2.0 60.2 56.4 67.8 322 100.0 274 138 e85l
Madaba 5.8 24.7 160.0 77.7 223 100.0 86 25 Lale
Irbid 1.5 67.7 355.0 85.3 14.7 100.0 238 77 )
Mafraq 2.0 60.5 0.0 100.0 0.0 100.0 36 10 Bl
Jarash 1.0 130.0 0.0 100.0 0.0 100.0 10 5 Chioa
Ajlun 0.0 0.0 0.0 0.0 0.0 0.0 0 0 Oslac
Karak 0.0 0.0 0.0 0.0 0.0 0.0 0 0 ERN]
Tafiela 0.0 0.0 0.0 0.0 0.0 0.0 0 0 alalal)
Ma'an 0.0 0.0 0.0 0.0 0.0 0.0 0 0 Ol
Aqaba 0.0 0.0 0.0 0.0 0.0 0.0 0 0 Asal)
Kingdom 2.2 43.5 49.8 81.0 19.0 100.0 1,832 798 Agtaalf
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Table 29: Percentage Distribution of Tourism Toursby Type of Tour, Place of Residence and Number of Households M embers Who Made a Tour, 2012

Type of Tour & Number of Households M embers Who Made a Tour Qa0 ) gald ) 5yt 3181 axe Tourism el i g s
6< 5 4 3 2 1 " o sml
SameDay Tours 190 145 14.8 124 151 24.2 100.0 819431 A gl agal) EMa
Amman 18.2 15.¢ 13.4 125 15.9 24.4 100.0 281302 Aaalall
Balga 16.2 16.4 15.7 12.¢ 195 194 100.0 33945 <Lal)
Zarga 27.€ 12.2 19.1 10.¢ 10.8 19.0 100.0 91721 £\d 3l
Madaba 17.C 14.¢€ 17.0 13.% 16.3 21.2 100.0 39999 Lala
Irbid 19.C 16.¢ 15.2 12.¢ 14.8 21.6 100.0 176411 2
Mafraq 19.¢ 11.5 12.7 15.2 16.3 244 100.0 44192 a4l
Jarash 19.2 14.¢ 16.8 10.€ 14.6 24.4 100.0 32469 BB
Ajlun 17.2 12.¢ 17.4 13.¢ 17.6 21.8 100.0 30827 Oslae
Karak 13.¢ 10.¢ 11.0 12.2 16.2 36.1 100.0 58683 SN
Tafiela 17.t 12.2 16.2 10.C 8.4 35.7 100.0 13213 idwalal)
Ma'an 9.C 11.C 9.1 11.: 11.7 47.9 100.0 9526 Olae
Agaba 22.4 3.4 12.1 9.¢ 10.9 41.5 100.0 7143 Adall
Contd /... e
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Contd/ Table 29: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Number of Households Members Who Made a Tour, 2012

Number of Households M embers Who M ade a Tour

Ala 0L 1 gald cpdl) 5 ) 3181 aae

j\um_g Tour & Tourism ”uuva, Ua £ 5
ace of Tours Adaludl -
Residence 6< 5 4 3 2 1 ] e 4By lSayg
< % No.  daal)
Overnight Tours 16.4 14.7 17.8 16.6 16.8 17.7 100.0 318316 Cusal) @a
Amman 14.4 16.5 17.c 16.6 15.¢ 19.¢ 100.0 107158 Laalall
Balga 23.7 8.5 13. 12.7 15.¢ 26.1 100.0 11747 sl
Zarga 18.6 13.5 24.: 14.1 14 14.% 100.0 24487 AR
Madaba 9.4 9.6 29.( 21.3 18.( 12.¢ 100.0 19501 Lale
Irbid 15.7 12.3 16.2 15.8 19.2 20.7 100.0 44165 )
Mafraq 19.7 13.0 15.% 28.1 12.¢ 10.€ 100.0 12303 a4l
Jarash 20.3 15.3 17.€ 15.1 15.¢ 16.C 100.0 7535 S
Ajlun 18.9 15.1 15.2 16.8 18.t 15.¢ 100.0 7465 Oslac
Karak 17.0 15.3 15.¢ 17.6 19.% 14.F 100.0 45806 EPN]
Tafiela 19.0 19.3 15.¢ 12.7 15.2 17.¢ 100.0 15283 ddwalal)
Ma'an 225 12.8 13.5 13.1 21.¢ 16.7 100.0 8128 Olaa
Agaba 18.5 18.0 17.1 14.1 12.¢ 19.€ 100.0 14738 8.1l
Contd /... e
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Contd/ Table 29: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Number of Households M embers Who Made a Tour, 2012

Number of Households M embers Who Made a Tour

Ala 0L 1 gald cpdl) 5 ) 3181 aae

6< 5 4 3 2 1 % No. sl ,
Total 183 145 156 136 15.6 224 100.0 1137747 £ saxal)
Amman 17.1 15.7 145 13.8 15.9 23.1 100.0 388460 Laalall
Balga 18.1 14.£ 15.1 12.8 18.5 21.1 100.0 45692 slall
Zarga 26.( 12.¢ 20.2 11.5 11.7 18.1 100.0 116209 £ )3
Madaba 14.F 13.1 20.9 16.2 16.8 18.4 100.0 59500 Lale
Irbid 18.£ 16.( 15.4 13.1 15.7 21.4 100.0 220576 )
Mafraq 19.¢ 11.¢ 13.4 18.1 15.5 21.5 100.0 56495 KB
Jarash 19.£ 14.€ 16.9 11.4 14.8 22.9 100.0 40003 S
Ajlun 17.¢€ 12.¢ 17.0 14.2 17.8 20.6 100.0 38292 Oslae
Karak 15. 12.7 13.1 14.5 17.7 26.7 100.0 104489 <
Tafiela 18.: 16.( 16.0 11.5 12.1 26.1 100.0 28496 ALsalall
Ma'an 15.2 11.€ 11.2 12.1 16.2 33.5 100.0 17654 Olae
Agaba 19.€ 13.c 15.4 12.7 12.2 26.7 100.0 21881 iial)
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Table 33: Percentage Distribution of Tourism Expenditure by Type of Tour, Place of Residence and Number of Households Members Who Made a Tour, 2012

Number of Households Members Who Made a Tour Aa U ) gald o) 5ttt 2181 aae Tourism a4
Type of Tour & Expenditure ruv_uf»& s g g
Place of (IDs 000) (U aYL) OlSa g
Residence 6< 5 4 3 2 1 A8y
% Total (Alaa)
Same Day Tours 22.0 155 16.5 14.1 17.2 14.7 100 34,160 gl gl s
Amman 20.5 16.8 14.6 14.3 16.5 17.3 100 10,718 Aaalall
Balqa 17.4 20.6 19.5 11.8 19.9 10.8 100 1,158 <\alil)
Zarqa 31.0 13.3 20.5 11.6 11.6 12.0 100 2,947 AP
Madaba 20.6 13.1 19.9 17.8 15.7 12.9 100 1,733 Lale
Irbid 22.6 15.9 17.1 12.9 19.7 11.8 100 7,041 )
Mafraq 24.7 152 14.0 16.7 16.8 12.6 100 1,982 Bl
Jarash 26.0 12.8 25.4 9.8 13.1 12.9 100 1,456 Ui
Ajlun 19.0 12.5 21.8 14.7 22.0 10.1 100 1,536 Oslac
Karak 14.2 15.6 10.9 18.1 21.9 194 100 3,705 PN
Tafiela 27.0 17.7 18.4 12.5 11.1 134 100 927 adwalal)
Ma'an 17.2 15.3 14.3 16.5 13.7 23.1 100 499 Olaa
Agaba 50.5 4.2 11.7 7.6 9.2 16.8 100 457 Aadal)
Contd /... S
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Contd/Table 30: Percentage Distribution of Tourism Expenditure by Type of Tour, Place of Residence and Number of Households Members Who Made a Tour, 2012
Number of Households Members Who Made a Tour s I 1 gald il 5l 3131 dae Tourism By

T f T & “ .

ype ot four Expenditure o {, Al g g

Vlace of (Ds 000) (S L) e g

Resid s ? : o0
esidence 6 5 4 3 ) 1 Ly
%
Total Alaa)
Overnight Tours 20.8 17.1 18.8 16.4 14.9 11.9 100.0 42,947 Cuall &l
Amman 18.9 15.9 18.9 20.4 13.3 12.6 100.0 19,195 Aaalall
Balqa 27.0 14.2 14.4 14.2 17.3 12.8 100.0 1,690 <Lall)
Zarqa 18.7 14.4 22.7 15.1 18.1 11.1 100.0 2,984 AP
Madaba 18.0 10.2 30.5 11.3 20.6 9.3 100.0 1,403 Lale
Irbid 15.5 20.5 18.6 13.2 16.0 16.1 100.0 5,228 2
Mafraq 34.7 194 10.0 17.5 10.0 8.4 100.0 859 Bl
Jarash 35.8 14.3 223 6.3 11.4 9.9 100.0 711 Ui
Ajlun 24.1 29.6 9.1 14.5 13.8 8.9 100.0 784 Oslae
Karak 234 17.6 16.9 13.8 19.0 9.3 100.0 5,147 PN
Tafiela 324 21.0 17.8 9.6 10.9 8.3 100.0 1,927 adwalal)
Ma'an 29.7 14.9 18.0 12.7 18.5 6.3 100.0 1,027 Olaa
Aqaba 18.0 22.9 21.3 12.1 12.0 13.7 100.0 1,992 Adal)
Contd /... S
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Contd/ Table 30: Percentage Distribution of Tourism Expenditure by Type of Tour, Place of Residence and Number of Households M embers Who Made a Tour, 2012

Typeof Tour & Number of Households M embers Who Made a Tour Ada ML ) gald cpdl) Byl 3181 aae Tourism &le_& A g
_N_Mwmmqﬂm Expenditure Cr.M.,v r“mwr_v ey
6< 5 4 3 2 1 (9Ds000) Ay
% Total rLer,
Total 213 16.4 17.8 154 15.9 13.2 100.0 77,107 £ saaall
Amman 194 16.2 17.¢ 18.2 14.¢ 14.3 100.( 29,913 Aaalall
Balga 23.1 16.¢ 16.5 13.3 18.¢ 12.0 100.( 2,848 ¢Lalil)
Zarga 24.8 13.¢ 21.¢ 13.3 14.¢ 11.5 100.( 5,931 a3l
Madaba 194 11.¢ 24.¢ 14.9 17.¢ 11.3 100.( 3,137 Lok
Irbid 19.6 17.¢ 17.¢ 13.0 18.1 13.6 100.( 12,269 2
Mafraq 27.8 16.2 12.¢ 17.0 14.¢ 11.3 100.( 2,841 Gl
Jarash 29.2 13.2 24.L 8.7 12.5 11.9 100.( 2,167 8BS
Ajlun 20.7 18.2 17.5 14.6 19.2 9.7 100.( 2,320 Oslac
Karak 19.5 16.¢ 14.£ 15.6 20.z 13.5 100.( 8,852 EPNY
Tafiela 30.6 19.¢ 18.C 10.5 10.€ 10.0 100.( 2,854 PATEIA]
Ma'an 25.6 15.C 16.€ 13.9 16.€ 11.8 100.( 1,526 Olaa
Agaba 24.0 19.t 19.5 11.3 11.¢ 14.3 100.( 2,449 dkal)
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Table 31: Average Expenditure for Toursby Type of Tour, Place of Residence and Number of Households M embers Who Made a Tour, 2012

Typeof Tour & Number of Households M embers Who Made a Tour Ada L ) gald cpdl) Byl 3181 aae Grm._g,gr.cwmv@r ita s
Pl ace of o LaBY) ey
e < | s : ; N | e
(JDs)
Same Day Tours 482 447 465 47.4 475 25.3 41.7 as) ol a gl ¥l
Amman 42.€ 4175 41.5 42.¢ 39.t 27.0 38.1 Aaalall
Balga 36.7 42.¢ 42.2 31k 34.¢ 19.1 341 ¢Lalil)
Zarga 35.7 34.¢ 34t 34.7 34.: 20.2 321 ¢\a 3l
Madaba 52.t 38.2 50.7 56.: 41.€ 26.3 43.3 Lale
Irbid 47.t 37.% 44.¢ 41.4 53.C 21.8 39.9 RS
Mafraq 56.1 59.(C 49.% 49.1 46.: 23.1 44.8 Gkl
Jarash 60.7 39.¢ 67.¢ 41.¢ 40.c 23.6 44.8 s
Ajlun 55.C 50.: 62.2 53.¢ 62.1 23.2 49.8 Oslac
Karak 65.( 91.t 62.t 93.¢ 85.t 33.9 63.1 GRS
Tafiela 108.( 101.t 79.1 88.1 92.1 26.3 70.2 PATEIAY]
Ma'an 100.: 72.5 82.1 76.7 61.C 25.2 524 Olaa
Agaba 144.; 78.€ 62.1 49.¢ 54.1 25.8 63.9 dsal)
Contd/.. ol B
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Contd/ Table 31: Average Expenditurefor Toursby Type of Tour, place of Residence and Number of Households M embers Who Made a Tour, 2012

Typedt Tour & Number of Households M embers Who Made a Tour Qa0 ) gald cpd) 5yt 181 axe Grm.%r.c””%f i g
Place of o JaBY) sy
resdenee 6< 5 4 3 2 1 mvﬁ,%am_ﬂmwﬂm
(JDs9)
Overnight Tours 171.3 157.4 143.0 133.2 1195 90.9 134.9 Cusall @a
Amman 235.] 173.C 196.2 220.¢ 149.9 116.3 179.1 Aaalall
Balga 163.¢ 240.¢ 155.3 161.C 159.5 70.8 143.9 #Lalil)
Zarqa 122 129.¢ 113.7 129.¢ 149.9 91.8 121.9 £\d 3l
Madaba 138.¢ 76.7 75.7 38.: 82.6 52.4 72.0 Lala
Irbid 116.¢ 197.2 135.6 99.¢ 98.7 92.0 118.4 2
Mafraq 122.¢ 104.( 44.4 43.t 55.7 53.7 69.8 Boall
Jarash 166.: 88.1 119.7 39.2 69.1 58.5 94.4 G
Ajlun 133.7 205.¢ 62.6 91.C 78.6 60.4 105.0 Oslas
Karak 154.¢ 129.¢ 119.5 88.( 108.2 72.0 112.4 SN
Tafiela 214.¢ 137.2 142.6 94.¢ 89.5 58.7 126.1 alaalal)
Ma'an 166.¢ 147.¢ 167.5 122.% 109.1 47.5 126.3 Olase
Agaba 131.: 172.5 168.6 116.2 126.1 94.7 135.2 Adall
Contd/... Y
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Contd/ Table 31: Average Expenditurefor Toursby Type of Tour, place of Residence and Number of Households M embers Who Made a Tour, 2012

Number of HouseholdsMembersWho MadeaTour — La Il | gald cudl) 5ud) 38 aae | GEY) Ja gia
Typeof Tour & (Laly) Ua g g
Place of By (\Sag
Residence 6< 5 4 3 > 1 c Aver age
- xpenditure
(JDs)
Total 79.1 76.5 77.2 76.7 69.3 39.8 67.8 £ sanall
Amman 87. 79.7 92.4 102.( 69.9 47.7 77.0 faralall
Balga 79.¢ 72.8 67.¢ 64.7 61.9 355 62.3 ¢ LaLl)
Zarga 48.7 56.4 54.¢ 59.¢ 65.0 32.4 51.0 £ 3l
Madaba 70.7 47.4 62.(C 48.¢ 56.1 32.3 52.7 Lala
Irbid 59.% 62.3 63.¢ 55.% 64.2 354 55.6 )l
Mafraq 70.€ 69.7 48.1 47.2 48.0 26.5 50.3 Gl
Jarash 81.t 49.4 78.( 41.2 46.0 28.2 54.2 o
Ajlun 71t 85.8 62.2 62.2 65.5 28.6 60.6 Uslae
Karak 108.¢ 111.7 92.¢ 90.€ 96.6 43.0 84.7 EgN|
Tafiela 167. 124.6 113.( 92.1 90.3 38.2 100.2 FARIA
Ma'an 145t 109.8 129.¢ 99.t 90.3 30.4 86.4 Olaa
Agaba 136.1 164.7 141t 99. 105.2 59.8 111.9 Aaall
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Table 32: Percentage Distribution of Tourism Tours by Main Purpose of Visit and Number of Households Members Who Made a Tour, 2012

Number of Households Members Who Made a Tour 4la il | gald ¢l 5 syt 2 j3i aae Tourism cdla)
Main Purpose Tours dabud) Oa i) G Al
of Visit 6< s . 3 X . 3kl
Y% No.  dadl
Vacation and Leisure 24.0 16.0 16.1 13.2 13.3 17.4 100.0 481316 CMaall cliad planiu)
Visiting Friends and Relatives 18.1 17.1 19.0 16.4 17.5 11.9 100.0 469825 Slaaally s L
Business Tour 0.6 1.3 0.7 2.1 9.3 85.9 100.0 10865 Jae dla
Training course, conference, Seminar 0.0 0.0 0.0 0.0 0.0 100.0 100.0 853 alige Agn NI B ) ea (B
Shopping Tour 11.5 11.3 15.7 19.7 29.2 12.5 100.0 61340 Ggud ds
Treatment Tour 8.0 28.7 14.8 3.3 27.6 17.6 100.0 1623 e s
Religious Visit 27.3 6.6 19.2 342 6.6 6.2 100.0 885 i yh)
School/University Tour 0.0 0.0 0.7 1.0 10.1 88.2 100.0 109497 Jaadla gl A e dda
Other 2.6 7.3 4.7 17.8 27.2 40.5 100.0 1543 Al
Total 18.3 14.5 15.6 13.6 15.6 22.4 100.0 1137747 & saaall
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Table 33: Average Expenditure for Tourism Tours by Place of Residence and M ain Purpose of the Visit, 2012

Main Purpose of the Visit BN e el ) ALY Ja gia
Place of s Al A yda Ada IR Iy e Fing! Gl Ua 59d B g Jes Aagy| QB L) | slady alaai () LBy lsa
; isiti Expenditure
Other | School/Univ- Religious | Treatment | Shopping | Seminar, Training Business <_m:_:@ Vacation u,:u
. g Tour | Friendsand ) (JDs)
ersity Tour Visit Tour Tour Course, Conference Relatives And Leisure
Amman 30.0 20.2 42.2 67.3 171.9 132.2 83.0 34.4 106.7 77.0 aalall
Balga 0.0 18.0 0.0 0.0 133.2 0.0 272.8 255 101.4 62.3 \ald)
Zarga 0.0 14.5 0.0 60.0 131.6 0.0 60.6 36.6 66.9 51.0 <85
Madaba 20.0 16.9 20.0 0.0 156.0 0.0 0.0 36.1 76.7 52.7 Lale
Irbid 23.3 16.0 0.0 0.0 109.5 0.0 445 37.6 78.3 55.6 2
Mafraq 0.0 20.7 56.7 29.0 100.7 9.0 259 32.8 64.6 50.3 Boall
Jarash 29.6 19.9 0.0 0.0 108.1 0.0 33.0 27.1 78.4 54.2 Ui
Ajlun 8.0 24.4 235 0.0 120.4 0.0 40.8 354 96.0 60.6 Oslac
Karak 294 23.9 15.0 28.3 144.1 105.8 142.5 73.8 111.8 84.7 EgN|
Tafiela 0.0 26.0 0.0 21.0 212.0 0.0 100.0 87.2 148.2 100.2 alyala)
Ma'an 0.0 22.9 0.0 0.0 150.8 20.0 51.0 81.8 119.6 86.4 Olaa
Agaba 0.0 19.3 0.0 35.0 76.4 0.0 500.0 1325 91.9 111.9 Agal)
Kingdom 251 19.7 39.1 49.8 124.3 115.7 74.9 443 945 67.8 Astaal)
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Table 34: Percentage Distribution of Tourism Toursby Type of Tour, Month of the Tour and Main Purpose of the Visit, 2012

Main Purpose of the Visit BN e el ) )
Typeof Tour " . ” . — - . i Ada ) £ o
& s A Lt Al FRATEN i~ s, | s dllay vm% Mdk ) Jas dla r.c,,&_ 55| slaly alaaiul| Tourism xr_v,v&. s gl g
Month of the s HA3a A 55 slBaa¥) 5 <SUanl) Tours  daaluwd) U 4 cui
Tour T L 3
Other School/Univ- Religious Treatment | Shopping | Seminar, Training | Business F /.\_m_h_:@ d Vacation
ersity Tour Visit Tour Tour Course, Conference| Tour riendsan And % No. sl
Relatives Lei :
eisure

Same Day Tours 0.2 12.8 0.1 0.2 6.9 0.1 1.0 337 450 100.0 819431 2 gl agal) @Ma
January 0.4 21 37 04 26 0.0 0.7 395 50.5 100.0 11035 S os
February 0.1 52 0.0 05 35 0.2 15 235 65.5 100.0 38070 DR
March 0.0 195 0.0 0.4 2.0 0.0 14 14.6 62.1 100.0 122222 BN
April 0.1 341 0.2 0.2 15 0.1 0.4 11.3 52.1 100.0 227036 Ol
May 0.0 47 0.0 0.2 6.0 0.0 0.7 253 63.1 100.0 28411 4l
June 0.2 0.4 0.1 0.0 6.3 0.0 15 41.0 50.5 100.0 48218 O
July 0.2 0.0 0.0 0.0 13.7 0.1 0.4 53.3 323 100.0 38082 BE
August 0.0 0.0 0.0 0.0 21.2 0.0 24 51.6 24.7 100.0 48697 ]
September 05 0.0 0.0 0.6 10.5 0.0 0.9 51.2 36.3 100.0 57085 Jsb
October 0.6 0.1 0.0 0.0 11.2 0.0 05 58.7 289 100.0 110822 Sl
November 0.0 0.2 0.0 0.0 10.9 0.0 12 58.1 29.6 100.0 39058 B i
December 0.1 0.0 0.0 0.0 12.2 0.2 19 59.5 26.1 100.0 50696 Jsl o8
Contd /.. v &
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Contd/ Table 34: Percentage Distribution of Tourism Toursby Type of Tour, Month of the Tour and M ain Pur pose of the Visit, 2012

Main Purpose of the Visit

53l Ooa (ouati S 2 A

j\umM Tour A L e s Ll s s e il 4 ond Ada 599 3o Gae Aay [ QUEYI S L] sliaby alaaial [ Tourism — aal .d.vh, m.,sh
Month of the ¢ wrff 3 et i HAT3a oy 0 slaally Ul Tours &b &Ww,ﬁhrw“
Tour Other School/Univ- Religious Treatment | Shopping | Seminar, Training | Business /.\_m::_@ Vacation )
ersity Tour Visit Tour Tour Course, Conference| Tour _HMM%WHQ _.Mmmm % No. sl

Overnight Tours 0.0 14 0.0 0.0 15 0.1 0.9 60.8 353 100.0 318316 Cuall S
January 0.0 12 0.0 0.0 0.0 0.0 0.5 69.2 291 100.0 12591 S8 oS
February 0.0 0.7 0.0 0.0 0.3 0.0 25 50.2 46.3 100.0 17685 PR
March 0.0 25 0.0 0.0 14 0.0 0.7 47.2 48.2 100.0 31984 BN
April 0.0 5.6 0.0 0.0 15 0.3 0.5 470 452 100.0 47693 Ol
May 0.0 12 0.0 0.0 12 0.0 0.7 49.3 47.6 100.0 15826 U
June 0.0 0.0 0.0 0.0 0.9 0.6 0.5 63.3 34.7 100.0 29842 O
July 0.2 0.4 0.0 0.0 16 0.0 12 704 26.1 100.0 23812 D
August 0.0 0.0 0.0 0.0 13 0.0 2.6 71.8 243 100.0 19542 <l
September 0.0 0.7 0.0 0.0 18 0.0 18 62.4 334 100.0 26108 Jsb
October 0.0 0.3 0.0 0.0 35 0.0 0.1 64.5 316 100.0 47725 Il cp
November 0.0 0.0 0.0 0.0 0.9 0.0 13 69.3 28.6 100.0 21639 S
December 0.0 0.0 0.0 0.0 0.0 04 0.5 78.7 204 100.0 23867 Jsl oysis
Contd /... ]
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Contd/ Table 34: Percentage Distribution of Tourism Tours by Type of Tour, Month of the Tour and Main Pur pose of the Visit, 2012

Main Purpose of the Visit

5l Coa pmasi M) 2 )

Type of Tour o y ; PR . . 598 <5 g Ua BY) 5| sl alantud) i =N s g g
& s A Gapdadlayl i)y | gl Ay | Geuddly °27 LN_ P o A2y r..mm Eﬁ > * Mum.t..,.. ¥ qwc&ww .,w_vru.” W gl g
Month of the Al ) S o s T Ua ) 4d aus
Tour Other School/Univ-|  Religious | Treatment | Shopping | Seminar, Training | Business | _ /.\_m_h_:@ 4| Vacation
ersity Tour Visit Tour Tour Course, Conference| Tour riendsan And % No. asal)
Relatives Lei :
gisure
Total 0.1 9.6 0.1 0.1 54 0.1 1.0 41.3 42.3 100.0 1137747 & saaall
January 0.2 1.7 1.7 0.2 1.2 0.0 0.6 55.3 391 100.0 23627 S8 oS
February 0.1 3.8 0.0 0.3 2.4 0.2 18 320 594 100.0 55755 PR
March 0.0 16.0 0.0 0.3 1.9 0.0 13 214 59.2 100.0 154206 BN
April 0.1 29.1 0.2 0.2 15 0.1 0.4 175 50.9 100.0 274729 Ol
May 0.0 35 0.0 0.1 4.3 0.0 0.7 339 57.6 100.0 44237 ol
June 0.1 0.2 0.1 0.0 4.3 0.2 11 49.5 445 100.0 78061 O
July 0.2 0.2 0.0 0.0 9.1 0.1 0.7 59.9 299 100.0 61894 sal
August 0.0 0.0 0.0 0.0 155 0.0 25 574 24.6 100.0 68239 ol
September 0.4 0.2 0.0 0.4 7.8 0.0 1.2 54.7 354 100.0 83193 Jsl
October 0.4 0.2 0.0 0.0 8.9 0.0 0.4 60.4 29.7 100.0 158546 Il cp
November 0.0 0.1 0.0 0.0 7.3 0.0 1.2 62.1 29.3 100.0 60697 B it
December 0.1 0.0 0.0 0.0 8.3 0.2 14 65.7 24.3 100.0 74563 Jsl oysis
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Table 35: Percentage Distribution of Tourism Tours by Month of the Tour and Main Destination as Governorate2012

Main Destination as Governorates LS 53 gualal) dga )
Tourism  <Sa
Month of the Tours  dsaluall G gl pgddl
Tour Laad) | gl | Adky | @y | oslas Gioa | o | owy | ol | etign | sl | dealay Aa )l 48
Agaba| Maan | Tafiela | Karak Ajlun Jarash | Mafraq| Irbid |Madaba [ Zarga Balga | Amman % No. sl

January 22.7 18 11 11.3 4.2 3.7 25 9.9 23 7.0 14.9 18.6 100.0 23627 S8 oS
February 194 30 11 33 8.0 54 14 14.4 23 45 185 18.6 100.0 55755 BRI
March 14.1 21 11 41 6.3 9.7 11 15.6 33 3.6 19.7 19.3 100.0 154206 BIM
April 13.1 17 13 34 8.5 10.8 0.8 13.9 33 35 144 25.3 100.0 274729 Ol
May 19.2 23 18 5.0 8.1 8.1 0.6 11.8 2.6 6.7 12.8 21.0 100.0 44237 Ul
June 17.2 18 14 4.6 7.0 7.6 0.7 125 31 10.0 12.6 216 100.0 78061 Ol
July 12.7 13 11 5.9 49 7.7 0.8 185 21 9.3 8.0 27.6 100.0 61894 el
August 7.4 1.7 0.7 4.8 3.7 54 35 26.4 2.6 8.9 6.7 28.4 100.0 68239 ol
September 12.6 0.3 0.8 4.8 49 54 14 18.8 3.2 9.6 10.3 27.8 100.0 83193 Jsbi
October 10.9 0.7 0.8 4.0 33 4.0 2.6 20.3 2.8 11.6 14.0 25.0 100.0 158546 Jsl o s
November 12.7 10 11 55 4.2 31 2.2 17.1 55 7.1 12.9 27.5 100.0 60697 S8 O
December 7.6 16 0.7 53 45 2.7 4.2 19.3 3.8 8.2 15.6 26.4 100.0 74563 Jsl sl
Total 13.2 1.5 11 4.4 6.0 7.1 1.6 16.7 3.2 6.9 14.0 242 100.( 1137747 & el
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Table 36: Percentage Distribution of Tourism Expenditure by Month of the Tour and Main Destination as Governorate2012

Main Destination as Governorates

CUablaas 33 gualal) dga oll

Tourism aany) . .
‘ | s b | oA
Tour Aga | gl [ ALaWN [ @8 | ostas | Gl | Gl | a0l | b | elph | sl | delall (S L) !
Agaba| Maan | Tafiela | Karak Ajlun Jarash | Mafraq| Irbid |Madaba | Zarga | Balga | Amman % Total )

January 59.4 0.9 0.9 53 15 16 10 6.7 0.9 45 7.1 10.1 100.0 2,049 S8 oS
February 52.0 31 0.4 15 2.8 3.0 0.6 74 19 25 12.2 125 100.0 4,089 BRI
March 39.2 12 0.7 28 4.5 4.9 0.6 9.8 2.2 2.0 20.7 115 100.0 9,008 BIM
April 414 11 11 19 4.8 54 0.7 10.2 2.9 2.2 12.1 16.2 100.0 13,176 Ol
May 58.5 19 0.9 21 3.0 3.8 0.1 51 0.8 24 7.9 134 100.0 4,420 Ul
June 431 12 0.7 2.8 31 31 0.2 6.0 3.2 55 139 17.2 100.0 7,231 Ol
July 41.2 14 0.7 45 24 3.6 0.3 9.3 0.8 7.1 5.8 231 100.0 5,062 sl
August 238 30 1.0 51 2.6 27 15 20.7 14 54 51 27.7 100.0 5,312 ol
September 38.0 0.8 0.5 5.0 2.3 33 0.8 118 19 4.3 10.3 211 100.0 6,137 Jsbi
October 35.3 0.9 0.9 3.7 2.2 25 14 13.6 2.0 6.1 125 18.9 100.0 11,079 Jsl o s
November 38.8 10 0.9 4.2 21 22 18 9.3 3.3 35 125 20.2 100.0 4,562 S
December 20.1 1.2 0.7 4.6 31 21 33 16.7 2.6 45 18.3 22.8 100.0 4,982 Jsl osis
Total 394 1.4 0.8 34 3.1 3.5 1.0 10.9 2.2 4.1 12.4 17.9 100.0 77,107 £ el
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Table 37: Percentage Distribution of Tourism Expenditure by Place of Residence and Month of the Tour, 2012

The Month of the Tour sl 4d ol A jedd)
Place of Tourism gy

Residence Expenditure = ¢! LaBy) (lsa

Soosis (o |dions| g | o [ass o | | g | 8 | mes [gagd D000 O

December |November [October |September | August| July | June | May| April |March|February| January % Total (Aleal
Amman 5.7 5.9 13.6 8.2 3.3 6.2 106 6.9 17.4 13.7 6.8 1.9 100.0 29,913 daalall
Balga 10.8 6.6 19.1 51 35 24 57 8.5 16.1 12.7 4.7 4.7 100.0 2,848 ¢\alil)
Zarqa 5.7 8.2 16.3 9.3 5.3 6.0 8.7 56 18.9 10.2 4.5 1.4 100.0 5,931 a3l
Madaba 7.0 8.3 10.6 4.3 8.9 6.1 87 56 17.6 12.1 5.8 5.2 100.0 3,137 Lale
Irbid 6.9 5.7 20.2 10.0 12.7 7.3 6.8 2.7 15.7 8.1 3.0 0.9 100.0 12,269 )
Mafraq 9.6 5.1 11.3 3.5 8.2 4.8 51 20 255 15.6 7.2 2.2 100.0 2,841 Gl
Jarash 1.6 2.5 22.9 8.3 154 4.4 56 6.4 14.0 10.6 4.8 3.5 100.0 2,167 8BS
Ajlun 7.2 2.8 15.7 13.4 9.1 75 54 52 14.9 8.7 4.0 6.0 100.0 2,320 Oslac
Karak 3.9 5.2 11.0 7.9 10.0 8.6 119 6.8 14.8 10.4 3.9 55 100.0 8,852 EPNY
Tafiela 5.0 53 9.4 7.0 8.3 11t 109 6.1 16.5 12.5 4.0 3.5 100.0 2,854 alialall
Ma'an 10.8 6.4 9.2 3.5 5.4 4.3 6.5 6.9 25.7 14.4 4.8 2.1 100.0 1,526 Olaa
Agaba 17.5 7.8 51 2.9 3.9 6.3 175 3.5 15.5 8.1 7.1 4.8 100.0 2,449 gl
Total 6.5 59 144 8.0 6.9 6.6 94 5.7 171 11.7 5.3 2.7 100.0 77,107 £ saxall
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Table 38: Percentage Distribution of Tourism Toursby Type of Tour, Place of Residence and Main Activity Carried out by Households M embers during the Tour, 2012

Main Activity carried out by Households M embers

Bl 31 3Y i 1) JaLLY

-

Typeof Tour and | Al ¢l e ol o 3l addl Jaugd A Qe BYP-TS SALl | ASUERN ad) gal) 3L 3L Gilat¥) 5 daledl| Tourism adla Us i g i
Place of Residence Lol Lid dpaly, ks g Aa, sl Cialial) Agilall Tours dalud) LB olsag
Other | Did not carry Hiking Sport Entertain- | Festivals Camping Visiting Visiting Swimming
Out o Only Activities BmE. Oc_E.qm_ m.:o_ Museums| And Water % NP
Any Activity Activities Historical sites Sports

Same Day Tours 0.2 38.1 339 0.8 145 0.3 0.1 5.9 0.5 5.7 100.0 819431 aa) glf agull S
Amman 0.0 28.3 40.( 1.6 104 0.7 0.1 10.7 0.3 7.9 100.0 281302 Taalal)
Balga 1.0 44.6 32 0.7 12.3 0.1 0.1 4.2 0.2 4.4 100.0 33945 L)
Zarga 0.0 29.1 47.2 0.6 11.5 0.4 0.2 5.8 1.6 3.6 100.0 91721 £\d 3l
Madaba 0.2 41.3 29.( 0.1 19.1 0.0 0.0 2.9 0.7 6.6 100.0 39999 Lale
Irbid 0.1 52.7 28.¢ 0.4 13.0 0.1 0.0 2.3 0.3 2.8 100.0 176411 g
Mafraq 0.0 43.5 27.€ 0.7 20.2 0.0 0.0 3.3 0.8 3.9 100.0 44192 Boall
Jarash 0.1 52.2 19.% 0.1 19.8 0.0 0.3 2.0 0.1 5.6 100.0 32469 S
Ajlun 0.5 57.7 15.2 0.2 22.9 0.0 0.0 0.7 0.3 2.5 100.0 30827 Oslac
Karak 0.5 35.2 27.2 0.1 28.1 0.0 0.0 2.9 0.4 5.7 100.0 58683 G|
Tafiela 2.6 20.7 32.¢ 0.0 223 0.0 0.0 6.9 0.6 14.4 100.0 13213 ALl
Ma'an 0.0 18.9 38.7 0.0 194 0.0 0.0 9.3 0.0 13.8 100.0 9526 Olaa
Agaba 0.6 25.4 32.¢ 0.0 12.6 0.0 0.0 11.8 0.0 17.2 100.0 7143 Aaall
Contd/ ... vl &
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Contd/ Table 38: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residenceand Main Activity Carried out by Households M embers During the Tour, 2012

Main Activity carried out by Households M embers 5l o) 3y o) Tl
red o ana | o [ gigme [ o [ a5 T o [omduais i Tompid TOT 203 |y
M : ? AaBY) \sag
Other | Did not carry Hiking Sport Entertain-| Festivals Camping Visiting Visiting Swimming
Out Only Activities ment Cultural and Museums| And Water
Any Activity Activities Historical sites Sports % No. Al
Overnight Tours 0.1 51.9 221 1.0 7.4 0.1 11 18 0.3 14.4 100.0 318316 Cuall cBa
Amman 0.0 33.2 28.1 1.8 7.5 0.0 2.7 2.6 0.7 23.0 100.0 107158 Aaalall
Balga 0.0 41.0 28.7 0.5 2.3 0.0 2.0 1.8 0.0 23.7 100.0 11747 cLalil)
Zarga 0.0 44.3 27.2 1.3 8.4 0.0 0.3 29 0.0 15.6 100.0 24487 <\d 3l
Madaba 0.0 71.2 18.¢ 0.0 3.2 0.0 0.0 1.1 0.0 6.1 100.0 19501 Lale
Irbid 0.0 63.9 13.¢ 0.8 7.0 0.0 0.0 0.9 0.2 13.3 100.0 44165 g
Mafraq 0.4 75.5 10.1 0.0 4.9 0.0 0.0 0.9 0.0 8.2 100.0 12303 Gl
Jarash 0.0 70.7 12.C 0.0 4.5 0.0 0.5 1.7 0.6 10.0 100.0 7535 S
Ajlun 0.0 71.2 7.5 0.0 6.3 1.0 0.0 0.0 0.0 14.0 100.0 7465 Oslac
Karak 0.4 61.0 20.1 0.2 9.9 0.1 0.4 1.0 0.1 6.8 100.0 45806 SN
Tafiela 0.0 57.3 21.t 0.0 12.7 0.0 0.7 0.5 0.0 7.2 100.0 15283 FATEIA|
Ma'an 0.0 57.3 25.2 0.5 51 0.8 0.0 54 0.0 55 100.0 8128 Olae
Agaba 0.0 72.8 16. 21 7.5 0.0 0.0 0.9 0.0 0.3 100.0 14738 Asal)
Contd/ ... R
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Contd/ Table 38: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residenceand Main Activity Carried out by Households M embers During the Tour, 2012

Main Activity carried out by Households M embers

B ) 31 3Y i 1) LY

Dreatem s [ g [ [ Tossa] s T [om il o Tamin| U 208 | e
bl Lid Loy, il g LAy g Cialial) Al =l LaBY) l<ag

Other Did not carry Hiking Sport | Entertain_| Festivals |Camping Visiting Visiting Swimming

Out Only Activities ment Cultural and Museums| And Water

Any Activity Activities Historical sites Sports %  No. Al

Total 0.2 419 30.6 0.8 125 0.2 0.4 48 0.4 8.1 100 1137747 £ sanall
Amman 0.0 29.€ 36.¢ 1.6 9.6 0.5 0.8 8.4 04 12.0 100 388460 Aaalall
Balga 0.7 43.7 31.¢ 0.7 9.8 0.1 0.6 3.6 0.1 9.3 100 45692 ¢\alil)
Zarqa 0.0 32.:2 43.C 0.7 10.8 0.3 0.2 5.2 1.3 6.2 100 116209 a3l
Madaba 0.2 51.1 25.F 0.1 13.9 0.0 0.0 2.3 0.5 6.4 100 59500 Lale
Irbid 0.1 54.¢ 25F 0.4 11.8 0.1 0.0 2.0 0.3 4.9 100 220576 )
Mafraq 0.1 50.5 23.¢ 0.5 16.9 0.0 0.0 2.8 0.6 4.8 100 56495 Bl
Jarash 0.1 55.7 18.2 0.1 16.9 0.0 0.3 1.9 0.2 6.5 100 40003 S
Ajlun 0.4 60.< 13.7 0.2 19.6 0.2 0.0 0.6 0.2 4.8 100 38292 Oslac
Karak 0.5 46.5 241 0.1 20.1 0.0 0.2 21 0.3 6.2 100 104489 PN
Tafiela 1.2 40.2 26.€ 0.0 17.2 0.0 0.4 3.5 0.3 10.5 100 28496 alslall
Ma'an 0.0 36.¢€ 32.5 0.3 12.€ 0.4 0.0 7.5 0.0 10.0 100 17654 Olaa
Aqgaba 0.2 57.c 21.€ 1.4 9.2 0.0 0.0 4.5 0.0 5.8 100 21881 Aaall
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Table 39: Percentage Distribution of Tourism Toursby Main Purpose of Visit and Main Activity Carried out by Households M embers During the Tour, 2012

Main Activity Carried out by Households M embers 5ot 3 3y (ot ) Tl
N ol | e | Rl R | dgdsqlai | PN s |REn @i S [lals dal [ TOUTIST @A)
Main Purpose i b Lib bl s Aay g cialial) FT Tours dabudi i ) i il
of Visit L0
Other Pid not Carry out| Hiking Sport Entertain- | Festivals | Camping | Visiting Cultural Visiting Swimming
any Activity Only Activities ment and Hostorical Museums | and Water
Activities sites Sports % No. aaall
Vacation and Leisure 0.0 0.0 58.7 14 14.2 0.5 0.6 75 0.6 16.5 100.0 481316 Masll cliady alaainy)
Visiting Friends 0.0 87.8 7.4 0.2 37 0.1 0.0 0.3 0.0 05 1000 469825  claa¥ls o EYIE L5
Business Tour 0.5 83.8 1.8 35 0.0 0.0 0.0 3.9 0.4 6.1 1000 10865 Jac dla
Training Cource,conference, Semina 0.0 94.3 5.7 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 853 yaite chaw B )00 ¢ g
Shoping Tour 2.7 83.4 5.9 0.0 6.4 0.0 0.0 01 0.0 15 1000 61340 Gsmii Als
Treatment Tour 0.0 18.7 2.3 2.9 113 0.0 0.0 205 0.0 444 1000 1623 e s
Religious Visit 0.0 45.4 19.2 0.0 0.0 0.0 0.0 29.2 6.2 0.0 100.0 885 FRRT S
School/University Tour 0.0 1.3 246 1.3 48.2 0.0 0.9 14.5 1.8 7.5 1000 109497 Lmala A e s
Other 26 97.4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 100.0 1543 s Al
Total 0.2 41.9 30.6 0.8 12.5 0.2 0.4 48 0.4 8.1 100.0 1137747 £ saxal)
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Table 40: Percentage Distribution of Tourism Toursby Type of Tour, Place of Residence and Main Sour ce of I nfor mation for Planning the Tour, 2012

Main Source of Information

i) cilaglaal) jhas

Type %_w M%% and Al 9 A yaal) (pa dna gl cu,.mr %L, sl g edaall | @ g&w‘, o duayg |3 &L, 9 ﬁ  aall frr ol mv@. n_c%m.,m., 9 r_ﬁ salaal) ﬁwﬁ_ Mj *MMNHW. s g
Reddonce Jand) o\Sa (8Ll W 8 g sBaaYl g Auadlld) Aaag g yill g Ayl ga SR LYY of<a
Other Recommendation | Information | Magazines |Recommendation| Knowledge Documentary Printed
from school Provided by | and Books | from Relatives |and Personal| and Promotional Materialsand
or workplace Hotels and Friends | Experience Films TV Ads % No. sl
Same Day Tours 0.0 139 0.2 10 16.6 62.8 16 39 100.0 507625 a5l a gl la
Amman 0.0 5.4 0.3 1.3 14.4 67.8 3.1 7.7 100.( 201696 Laalall
Balga 0.0 12.0 0.4 0.5 14.6 68.7 0.3 3.7 100.( 18815 Sl
Zarqa 0.0 5.8 0.2 2.9 22.7 63.1 1.6 3.7 100.( 65043 BERE
Madaba 0.0 19.7 0.0 0.2 15.2 64.5 0.0 0.4 100.( 23473 Lale
Irbid 0.0 221 0.0 0.0 17.4 59.4 0.5 0.5 100.¢ 83508 2
Mafraq 0.0 23.1 0.0 0.2 19.6 56.3 0.8 0.0 100.( 24959 Bodal
Jarash 0.0 27.6 0.0 0.4 18.4 53.3 0.0 0.2 100.( 15519 S
Ajlun 0.4 40.3 0.0 0.0 6.5 52.8 0.0 0.0 100.( 13034 Oslac
Karak 0.0 20.0 0.1 1.3 20.3 56.0 0.4 2.0 100.( 38043 & <
Tafiela 0.0 35.6 0.0 0.0 6.5 57.5 0.4 0.0 100.( 10479 PAA
Ma'an 0.0 28.1 0.0 0.0 215 49.6 0.8 0.0 100.( 7725 Ol
Agaba 0.0 30.3 0.0 0.0 17.0 52.6 0.0 0.0 100.( 5330 Aaall
Contd / ... vl &

*The tourswhom their individuals did not carry out any activity were excluding
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Contd/ Table 40: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Sour ce of I nfor mation for Planning the Tour, 2012

2012 Aa Il Jagdadill ads (o4l o ) il glaall Jdca g AalBY) (lSa a1 £ o8 on Labad) ol el 25630 140 J g /ool

Main Sour ce of Infor mation il il glzall jaaa
— - — - — — " Tourism <)
Type of Tour and Al 9 Atall (e duagif AN clagleall | qusl) g cBlaadl | QBN (e dua gl |30 g Adaall | ARG 23EY) | clidle Yy cile galaalf Tours® *Aalud) Ua X
Place of Sadl olsa Gl W b g slBaal) g L) dag g il i gy 301 Laldy) oSy
Resid
esdence Other Recommendation | Information | Magazines |Recommendation| Knowledge Documentary Printed
from school Provided by | and Books | from Relatives |and Personal | and Promotional Materialsand .
or workplace Hotels and Friends | Experience Films TV Ads % No. aml

Overnight Tours 0.0 15 15 10 199 721 0.7 33 100.0 152990 Cunal) eda
Amman 0.0 1.0 29 19 18.4 69.3 1.1 5.6 100.0 71602 iaalall
Balga 0.0 3.5 1.3 2.9 14.3 78.0 0.0 0.0 100.0 6927 Lall)
Zarqa 0.0 0.0 0.0 0.0 18.7 76.2 1.3 3.7 100.0 13651 BERE
Madaba 0.0 24 0.8 0.0 21.7 75.1 0.0 0.0 100.0 5622 Lol
Irbid 0.0 2.4 0.0 0.0 23.2 72.9 0.4 1.2 100.0 15939 g
Mafraq 0.0 0.0 2.6 0.0 34.6 60.7 0.0 2.1 100.0 3013 Gyiall
Jarash 0.0 5.1 0.0 0.0 28.7 66.2 0.0 0.0 100.0 2209 S
Ajlun 0.0 13.0 0.0 0.0 17.3 69.7 0.0 0.0 100.0 2150 Oslae
Karak 0.0 2.0 0.0 0.0 22.7 73.9 0.0 1.4 100.0 17876 & <
Tafiela 0.0 2.6 0.0 0.0 13.8 83.6 0.0 0.0 100.0 6529 ALl
Ma'an 0.0 0.0 1.9 0.0 23.6 74.5 0.0 0.0 100.0 3469 Olae
Agaba 0.0 0.0 0.0 0.0 25.7 74.3 0.0 0.0 100.0 4003 Aikal)
Contd/ ... e &

*The tourswhom their individuals did not carry out any activity were excluding
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Contd/ Table 40: Percentage Distribution of Tourism Tours by Type of Tour, Place of Residence and Main Sour ce of Infor mation for Planning the Tour, 2012

2012 Aa Ul Jagdadill ads o1 i ) e glaal) jiaa g AalBY) e Ala ) £ g a Dbl el i) 2630 40 Joan /s

Main Source of Information i) il plaall jraa
— - ” ” — — » Tourism <)
Type of Tour and Al 9 Aaall G duagif AN claghrall | qusl) g cllaadl | QBN (e dua gl | 5ol g Adaall [ ARG a3EY)  |clidle Yy cile gahaalll Tourst  *aludl Ua £
Place of Jadl (\&a G W g3 slBaal g IR dgay g allg Ayl gy AN LBY) ke
Resid
esdence Other Recommendation | Information | Magazines | Recommendation| Knowledge | Documentary Printed
from school Provided by | And Books | from Relatives | and Personal | and Promotional Materialsand .
or workplace Hotels and Friends | Experience Films TV Ads % No. aml
Total 0.0 11.0 0.5 10 174 64.9 14 3.8 1000 660615 £ saxall
Amman 0.C 4.2 1.0 1.4 154 68.2 2.6 7.2 100.0 273298 Laalall
Balga 0.C 9.7 0.6 1.1 14.5 71.2 0.2 2.7 100.0 25741 el
Zarqa 0.C 4.8 0.2 24 22.0 65.4 1.6 3.7 100.0 78694 BERE
Madaba 0.C 16.3 0.2 0.2 16.5 66.5 0.0 0.3 100.0 29096 Lala
Irbid 0.C 19.0 0.0 0.0 18.4 61.6 0.5 0.6 100.0 99446 L
Mafraq 0. 20.6 0.3 0.2 21.2 56.8 0.7 0.2 100.0 27972 Gl
Jarash 0.C 24.8 0.0 0.4 19.7 54.9 0.0 0.2 100.0 17728 S
Ajlun 0.4 36.4 0.0 0.0 8.1 55.2 0.0 0.0 100.0 15184 Oslae
Karak 0.C 14.2 0.1 0.9 211 61.7 0.3 1.8 100.0 55919 & <
Tafiela 0.C 22.9 0.0 0.0 9.3 67.5 0.2 0.0 100.0 17008 adalal)
Ma'an 0.C 19.4 0.6 0.0 22.2 57.3 0.6 0.0 100.0 11194 Olae
Agaba 0.C 17.3 0.0 0.0 20.7 61.9 0.0 0.0 100.0 9333 Aaall

*The tours whomtheir individuals did not carry out any activity were excluding LLii () lgad o) Y L ey af A ) o Y
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Table 41: Percentage Distribution of Tourism Toursby Type of Service, Main Destination as Gover nor ates and Visitors Impressions and their Satisfaction Over the Touristic Services, 2012

Type of Serviceand Impressions of Visitors e cle bl ._.Ao%hq_wj *»ﬁ.www,_ dasill g g
e Govar nor i Gy | paidie | s Bausia L te 58 3l oA Pl sl
Not Applicable| Low Fair Intermediate Somewhat Satisfied Satisfied % No. aaxl)
Roads and M eans of Transport 5.0 10 2.7 131 249 53.3 1000 660615 Jail Jailu g g (5 kall
Ammar 4.€ 0.1 2.6 15.9 25.8 51.0 100.0 12670« Jacalall
Balge 6.€ 0.9 1.9 8.7 26.1 55.6 100.0  13046: S L)
Zarge 5.1 0.3 7.8 21.8 20.9 44.1 100.0 1703¢ AP
Madab: 2.€ 1.7 4.2 10.1 22,5 58.7 100.0  1739: Lale
Irbid 6.7 2.2 5.5 24.1 26.7 34.8 100.0 7709 )
Mafrac 5. 0.0 5.9 51.9 241 12.3 100.0 255¢ Gdall
Jaras 6.2 0.2 3.0 10.7 25.6 54.1 100.0 6641¢ i
Ajlun 5.1 11 2.5 15.2 26.0 50.2 100.0  5194: Oslae
Karak 6.1 6.6 31 12.7 12.9 58.6 100.0 1752 & &
Tafiele 2.C 10.1 4.1 18.5 16.1 49.2 100.0 617: Ll
Ma'ar 1.4 0.0 1.2 7.8 16.3 73.3 100.0 1016 Ol
Agabs 2.8 0.5 11 7.9 24.4 63.6 100.0 13715t Al
Contd/ ... vl &
*The tourswhom their individuals did not carry out any activity were excluding LLii 5/ L o Y ey Al i sl Jaidis Y
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Contd/ Table41: Percentage Distribution of Tourism Tours by Type of Service, Main Destination as Gover norates and Visitors I mpressions and their Satisfaction Over the Touristic Services, 2012

Type of Service and Impressions of Visitors ol cleldal) Tourism ,Du.va, FORT g5
Main Destination Tours® *4abud 53 ucital) dga sl g
As Gover norates Gl ¥ paidia | Joda b gia L e g g2l wal) cilablaas
Not Applicable|] Low Fair Intermediate | Somewhat Satisfied Satisfied % No. aaxl)
Tourist Facilities 20.8 1.0 33 117 234 39.8 100.0 660615 daluad) 38 )
Ammar 19.4 0.t 3.7 12.9 24.2 39.¢ 100.0 126704 Laalall
Balge 23.2 1.z 3.0 9.8 24.¢ 38t 100.0 130462 bl
Zarqz 14.2 0.C 7.5 20.7 21.¢ 36.2 100.0 17039 el )3
Madabi 24.9 0.¢ 3.9 5.7 19.¢ 44.¢ 100.0 17391 Lala
Irbid 34.4 2.7 5.3 17.0 16. 23.¢ 100.0 77090 YR
Mafrac 11.5 2.C 6.1 47.3 24.1 9.0 100.0 2558 Gkall
Jaras 25.9 0.C 2.9 10.6 27.t 33.2 100.0 66415 Sia
Ajlun 27.4 1.1 3.2 11.5 24.¢€ 32.: 100.0 51942 Oslac
Karak 34.6 2.k 25 8.3 12.¢ 39.2 100.0 17522 <
Tafiele 47.2 2.4 24 9.7 9.1 29.1 100.0 6173 il
Ma'ar 9.8 2.1 0.6 7.4 14.¢ 65.2 100.0 10163 Olze
Agabz 5.7 0.¢ 1.8 9.7 26.2 55.E 100.0 137156 A=l
Contd/ ... vl &
*The tours whomtheir individuals did not carry out any activity were excluding LLii ) g o Y L gy o ) ) Jais Y
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Contd/ Table 41: Percentage Distribution of Tourism Tours by Type of Service, Main Destination as Governorates and Visitors Impressions and their Satisfaction Over the Touristic Servi2€d,2

Type of Service and Impressions of Visitors Jlas) cleldal) AOS_wG ‘ﬁ_ufv&s dasdll g
Main Destination — . - - . - Tours®™  *abud 53 gualall dga oll g
As Governorates G Y oaddia | Jsda b gia L le i o2l ualy dibla s
Not Applicable| Low Fair Intermediate | Somewhat Satisfied| Satisfied % No. aaxl)
Services at Tourist Site 15.0 2¢ 4.5 152 22 ¢ 39.¢ 100.0 660615 Laludl ad) gall A cilasdl)
Amman 15.8 0.7 43 174 23.7 38.1 100.0 126704 daalal
Balga 17.9 3.9 40 12.0 233 38.9 1000 130462 s 3L
Zarqa 13.0 3.2 8.9 21.7 22.4 30.9 100.0 17039 8,30
Madaba 13.0 2.6 6.5 10.1 18.7 49.2 1000 17391 Lale
Irbid 195 56 85 232 16.4 268 1000 77090 )
Mafraq 14.8 41 5.3 46.5 113 180 100.0 2558 Gl
Jarash 23.7 13 3.9 143 256 311 1000 66415 G
Ajlun 16.9 25 44 14.9 27.0 342 1000 51942 Oslae
Karak 15.8 12.0 4.2 114 121 445 1000 17522 A8
Tafiela 85 11.6 2.4 16.9 20.6 40.0 1000 6173 adaLl
Ma'an 41 16 1.9 13.0 163 63.0 1000 10163 Olae
Agaba 5.8 13 27 11.8 2338 545 1000 137156 4dal)
*The tours whomtheir individuals did not carry out any activity were excluding LLii () g o Y L gy o ) ) Jais Y
Department of Statistics/ Domestic Tourism Survey 2012 2012 Lbsall dabosdl ave faled] Slelan ¥ 5 4l
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Table 42: Percentage Distribution of Households by Place of Residence and M ain Reason for not making a Tour, 2012

Main Reason for Not Making a Tour

F&wrzﬁ_wb@wi&_{w’;&

No. of w2

Al Gada cdla | Al il | Apabie J5 Alpuy hgi s Lpedlidl) (gl aladiu IS plis ) | g il plis 4le plis ig e |Households oA

blace of 3aliaal) Al Lalpeal) @8l gall A1 |3 5kaall Sl (ha Aadiall Laluadl @bl gall | dpalual) a8) gall Lalay) Ala s ol 3 _,\qwmﬁ zw\m X *ala ol

eaTour P
Residence Other Tours Low Lack of Irregular Competitive High Cost High Cost High Cost Unwillingness Al glsa
Within Standard M ean of Offers of of of to Make
the Usual of Living Transport tothe from Neighboring | Using Tourist Entry Fees | Accommodation atour

Environment Tourist Sites Countries Sites Sites % No.  aal)
Amman 0.1 13.0 36.3 0.2 3.3 0.8 2.4 0.6 434 100.0 11442 Laalall
Balga 0.0 235 36.2 0.4 0.1 0.3 1.4 0.3 37.¢ 100.0 3359 Sl
Zarqa 0.0 7.7 45.6 0.1 0.1 0.4 1.7 0.3 44.1 100.0 6067 £, 3l
Madaba 0.0 16.1 32.4 0.1 0.1 0.0 0.6 0.0 50.€ 100.0 1312 Lole
Irbid 0.0 171 28.0 0.0 0.0 0.1 0.3 0.1 54.7 100.0 6447 8
Mafraq 0.0 4.2 35.7 0.0 0.0 0.0 0.3 0.5 59.2 100.0 2625 Gyl
Jarash 0.0 15.9 28.6 0.2 0.0 0.1 0.1 0.1 54.¢ 100.0 2089 S
Ajlun 0.1 34.2 22.9 0.0 0.0 0.0 0.2 0.1 42.¢ 100.0 1303 Oslae
Karak 0.0 17.4 30.5 0.0 0.0 0.1 0.1 0.2 51. 100.0 2019 4 <
Tafiela 0.0 21.1 318 0.1 0.0 0.0 0.3 0.0 46.1 100.0 1043 ALk
Ma'an 0.0 15.9 38.6 0.2 0.0 0.0 0.2 0.2 45.( 100.0 1241 Olas
Agaba 0.0 19.3 40.8 0.0 0.2 0.0 0.3 0.1 39. 100.0 991 Lial)
Kingdom 0.0 14.8 35.1 0.1 1.0 0.3 1.2 0.3 471 100.0 39938 FEIR

* The Data Unweight
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Comparison tables between 2008 and 2012 surveys, by adopting
the same distance criteria in the definition of unusual environment






20125 2008 (salad dda 1) £ 955 AaldY) (e can dabyeal) Sla )l acadll 2558 143 2
Table 43: Percentage Distribution of the Tourism Tours by Place of Residence and Type of Tour, 2008 & 2012

2012 2008
<Blay <Blay Tourism Sl <Blay Olay Tourism S
Place of Residence Cupall ) gl gal) Tours dabd) Cuall ) gl gal) Tours L) LBy lsa
Over night Same Day Overnight Same Day
Tours Tours % No. aaal) Tours Tours % No. )
% % % %

Amman 27.6 72.4 100.0 388460 25.8 74.2 100.0 318456 desalal)
Balga 25.7 74.3 100.0 45692 7.2 92.8 100.0 88446 <Lal)
Zarga 211 78.9 100.0 116209 18.8 81.2 100.0 187233 8,50
Madaba 32.8 67.2 100.0 59500 10.5 89.5 100.0 21100 (PR
Irbid 20.0 80.0 100.0 220576 24.8 75.2 100.0 214792 )
Mafraq 21.8 78.2 100.0 56495 26.3 73.7 100.0 19867 Gadll
Jarash 18.8 81.2 100.0 40003 331 66.9 100.0 13917 g
Ajlun 19.5 80.5 100.0 38292 20.8 79.2 100.0 16048 Uslae
Karak 43.8 56.2 100.0 104489 28.2 71.8 100.0 23983 SN
Tafiela 53.6 46.4 100.0 28496 30.5 69.5 100.0 17103 ALkl
Ma'an 46.0 54.0 100.0 17654 33.5 66.5 100.0 19731 e
Agaba 67.4 32.6 100.0 21881 87.8 12.2 100.0 50100 Al
Kingdom 28.0 72.0 100.0 1137747 25.7 74.3 100.0 990777 Asladl)
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Table 44: Percentage Distribution of the Tourism Expenditure by Place of Residence and Type of Tour, 2008 & 2012

2012 2008
S S Tourism ) Sla) S Tourism Gy o
Place of Residence Cagall sl asdl | Expenditure Akl Cuall alghasdl | Expenditure I 4LBY) \sa
Overnight Same Day (JDs 000) (S il Overnight Same Day (JDs 000) (S ity
Tours Tours % Total (Al Tours Tours % Total e
% % % %

Amman 64.2 35.8 100.0 29,913 60.2 39.8 100.0 23,653 4aalall
Balga 59.3 40.7 100.0 2,848 32.6 67.4 100.0 3,651 ¢ Lal)
Zarqa 50.3 49.7 100.0 5,931 40.5 59.5 100.0 7,561 50
Madaba 44.7 55.3 100.0 3,137 27.2 72.8 100.0 792 Lale
Irbid 42.6 57.4 100.0 12,269 46.4 53.6 100.0 7,146 )
Mafraq 30.2 69.8 100.0 2,841 33.7 66.3 100.0 1,246 Gl
Jarash 32.8 67.2 100.0 2,167 80.8 19.2 100.0 1,763 S
Ajlun 33.8 66.2 100.0 2,320 38.8 61.2 100.0 797 Oslae
Karak 58.1 41.9 100.0 8,852 55.2 44.8 100.0 1,804 & sl
Tafiela 67.5 32.5 100.0 2,854 47.9 52.1 100.0 949 k)
Ma'an 67.3 32.7 100.0 1,526 56.4 43.6 100.0 1,650 U
Agaba 81.4 18.6 100.0 2,449 96.8 3.2 100.0 6,162 dgall
Kingdom 55.7 44.3 100.0 77,107 56.9 43.1 100.0 57,174 Aslaall
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Table 45: Percentage Distribution of the Tours by Quarter and Type of Tour, 2008 & 2012

2012 2008
lay <Slay, Tourism <Slal) <Slay <Slay, Tourism <Slall
Quarter Cupall s gl a4l Tours Jaludl Cuaall s gl a il Tours Lalud) e
Overnight Same Day Overnight Same Day
Tours Tours % No. A} Tours Tours % No. KES]
% %o % %o

First Quarter 26.7 73.3 100.0 233587 18.6 81.4 100.0 262986 Quw: QC:
Second Quarter 23.5 76.5 100.0 397027 32.7 67.3 100.0 176991 Q_E, O.C:
Third Quarter 32.6 67.4 100.0 213327 29.8 70.2 100.0 219612 <alal Q.C:
Fourth Quarter 31.7 68.3 100.0 293806 24.9 75.1 100.0 331188 G.C: O.C:
Kingdom 28.0 72.0 100.0 1137747 25.7 74.3 100.0 990777 dstad)
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Table 46: Percentage Distribution of the Tourism Expenditure by Quarter and Type of Tour, 2008 & 2012

2012 2008
<Ol s Tourism auy <Ol <Ol Tourism auny
Quarter Suall 2 gl a gl Expenditure Abdl Cuall ) g1l a gl Expenditure Akl &
Overnight Same Day (JDs 000) (M dtily) Overnight Same Day (JDs 000) (s )
Tours Tours Y% Total a2 Tours Tours Y% Total e
% % %o %

First Quarter 56.3 43.7 100.0 15,146 51.6 48.4 100.0 13,737 JsY &
Second Quarter 56.3 43.7 100.0 24,827 66.3 33.7 100.0 13,116 Pl QC:
Third Quarter 55.4 44.6 100.0 16,511 60.9 39.1 100.0 14,721 Gl O.C:
Fourth Quarter 54.8 45.2 100.0 20,623 50.0 50.0 100.0 15,599 &l )l
Kingdom 55.7 44.3 100.0 77,107 56.9 43.1 100.0 57,174 aslaal)
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Table 47: Percentage Distribution of Tours by Quarter and Main Purpose of the Visit 2008& 2012

2012 2008
s A 3,4 alaaiu! Tourism <l A LSS alaadiu Tourism <l
P = slad g 9 Ey sluad g
Quarter slaaY) 5 2y eaal) Tours dabd) sy sl Tours Aabd) &
Other Visiting Vacation Other Visiting Vacation
Friends and and % No. Jdal Friends and and % No. Aaad)
Relatives Leisure Relatives Leisure
First Quarter 15.4 273 57.2 100.0 233587 20.5 11.3 68.2 100.0 262986 JsY &
Second Quarter 24.0 25.6 50.4 100.0 397027 12.0 28.1 59.9 100.0 176991 Pl QL:
Third Quarter 12.6 57.1 30.3 100.0 213327 4.3 50.1 45.6 100.0 219612 Gl O.C:
Fourth Quarter 9.7 62.1 28.2 100.0 293806 6.3 62.6 31.1 100.0 331188 &l )l
Kingdom 16.4 41.3 42.3 100.0 1137747 10.6 40.1 49.3 100.0 990777 aslaal)
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Table 48: Percentage Distribution of Tourism Expenditure by Quarter and Main Purpose of the Visit 2008& 2012

2012 2008
QL.Pw mszu WE?:/& Tourism &Eﬁ, Q&Ww m&fzb WE?:/& Tourism &Ewﬁ
P % plad g 9 uEY sliad g
slaaY) g eyl . . e . |
Quarter S <and) Expenditure Abd) slual) Ul Expenditure Abadl &
Other Visiting Vacation (JDs 000)  (Ju2cihly) | Other | Visiting Vacation | (JDs000) (Ll Giy)
Friends and and Y% Total Mle2) Friends and and % Total a2
Relatives Leisure Relatives Leisure
First Quarter 8.9 18.3 72.8 100.0 15,146 14 10.2 76.3 100.0 13,737 Luw: n..C:
Second Quarter 13.1 19.0 67.9 100.0 24,827 8 23.1 69.2 100.0 13,116 riE. QC:
Third Quarter 19.7 33.8 46.5 100.0 16,511 7 33.1 60.1 100.0 14,721 Gl QL:
Fourth Quarter 14.5 37.5 48.0 100.0 20,623 11 38.0 51.3 100.0 15,599 QC: Q.C:
Kingdom 14.1 27.0 59.0 100.0 77,107 10 26.6 63.7 100.0 57,174 aslaal)
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3.3 Field Editing

This process was entrusted to field editing team. The completed questionnaires are edited
in the field focusing on completion of data and that all selected housing units in any
cluster have been visited and have their own a questionnaire. Thereafter, the data was
moved from the (Hand-held Devices) to the computers in regional offices and then sent to
the Headquarters.

4. The Data Processing Stage
4.1 Office Processing

The completed and edited questionnaires were delivered to the head office of the (DoS)
regularly. The Office Processing Staff carried out the editing process of the
questionnaires electronically. At this stage, special attention is paid to check the
consistency and completion of data to reduce the error size in the final electronic editing
stage. The Office Processing stage of the questionnaires began from 15 May 2012
through 15 March 2013 overlapping with the field work stage. This process was carried
out under supervision of the main editing team with the aim to check the data for
reducing the size of errors as much as possible.

4.2 Electronic Processing

This stage began when the specialized electronic processing personnel started the first
automatic editing of the data collected from the field using the (Hand-held Devices).
There was special concentration on completion and consistency of data directly during
the process of electronic data collection.

After completion of a data — free of errors file, frequency tables of all variables (studied
by specialized personnel in the Survey) have been prepared in terms of completion,
extent, logic and consistency.

4.3 Tabulation and Publication of Results

After checking the preliminary results for ensuring completeness and consistency of
tables, the final tables contained in this report were extracted and the results were loaded
on the web site of the Department of Statistics.



telecommunications, postage, printing of films and personal services such as;
hairdressing, sauna, cosmetics and laundry.

14. Tourism Activities and Incentives: these include the activities exercised by local
visitors and the causing factors to attract them to various tourist sites, and
measuring the level of satisfaction, impressions and reactions of visitors on the
prevailing tourist services and facilities, as well as to identify the reasons for not
conducting domestic tourism tours.

2.3 Organization of the Survey Staff

The man power personnel who have participated in the Survey (technical, administrative
and office) were organized as follows:

1. The Survey Administration consists of an Executive Director for the Survey, a
Technical Assistant and a Field Supervisors.

2. A Technical Committee composed of representatives of a number of funding
parties of the survey, in addition to the executing party (i.e., the Department of
Statistics). The functions of the Committee are providing the required technical
advice in addition to following up work in the survey in all its stages.

3. The Observers and Field Editing Staff; they are entrusted with the tasks of
supervision and field editing of all household questionnaires covered by the
survey.

4. The Enumerators: They are assigned to collect data through personal interviews.

5. The Technical Team: It consists of a number of technicians who are assigned to
retrieve the data and to follow up with the programmers’ team.

6. Data Processing included a Chief Programmer and a team of programmers.

2.4 Selection and Training of Enumerators

The staff of this Survey has been selected according to criteria related to the nature of
work, with a focus on the quality of staff in terms of educational level and specialization
as much as possible. A training program for all staff was held that included explanation
of the objectives of the survey, method of data collection and how to deal with
households. It also included a detailed explanation of all the questions in the
questionnaire.

3. The Data Collection Stage
3.1 Organization of Field Work

Field work was carried out by trained enumerators under the supervision of controllers.
The enumerators have been distributed to teams, each consisting of a number of
enumerators supervised by a controller.

3.2 Method of Data Collection

The data collection stage of the survey sample began in May 2012 until the end of
February 2013. Data on households was collected using the personal interview method.



Expenditures that should be excluded from tourism expenditure:

There are some expenses or purchases that should be excluded from tourism expenditure
and can be listed as follows:

1.

2.

Goods bought by the visitors for commercial purposes (for re-sale), or as factors
of production or the goods bought by the visitors on behalf of employers.
Investments or transactions of a capital nature: they are the transactions carried
out by visitors, such as purchase of land, housing, real estate, works of art, cars
and boats(even if they are to be used in the future for tourism purposes).

Cash given to relatives or friends during the tour as they do not represent
payments in exchange for goods and tourism services.

Donations: whether in cash or in kind provided by the visitor to charitable
institutions.

Distribution of expenditure:

Expenditure is distributed over various items of expenditure in order to assess and
analyze the impact of tourism on various production sectors. The distribution of total
expenditure by various objects of expenditure is as follows:

1.

Expenditure on Accommodation: It represents the amounts paid by the visitor
in order to get accommodation during the visit, whether in hotels and similar
facilities or rents of private housing, camping sites and maintenance costs of
housing, if any.

Expenditure on Food and drinks in Restaurants and Cafes: These are the
amounts spent by the visitor on food and drinks in restaurants, cafeterias and cafes
and so forth.

Expenditure on Transport: It represents the amounts spent by the visitor on
amounts paid for travel and other amounts spent on means of transport such as
buses, cars and airfares.

Expenditure on Shopping: It means the amounts spent by visitor on various
goods and commodities (except those relating to food and drinks in restaurants
and cafes) such as; tour supplies like; bags, tools, gifts, usual expenses like; food
and drinks (purchased from shops),cigarettes, clothing, home articles,
newspapers, books, tapes and so on.

Recreational Activities: These are the amounts paid by the visitor for practicing
recreational, cultural and sports activities. These include the amounts paid by the
visitor as entry fees to archaeological sites, parks, beaches, museums, exhibitions,
festivals, concerts, theater and cinema. It includes also the amounts paid to
exercise various sporting activities such as; play grounds, gyms and scuba diving
and various water sports.

Treatment: It means the amounts spent by the visitor on medical treatments in
clinics and health resorts for the treatment of various diseases.

Expenditure on Package Tours: These are the amounts paid to the Travel &
Tourism agencies in return for joining these tours.

. Other Expenses: They often include the amounts spent by the visitor on services

(not goods) that did not fall within the above mentioned items such as;



h.

N -

10.

11.

12.

School or university tour: It refers to tours made by students in general whether
organized by the educational authorities or by the students themselves.

. Other: Visits of any other purpose other than those mentioned above.

Main destination of the tour: It means the place or location where the visitor
spends more time than elsewhere visited during the tour and if he visits more
than one site in the same tour, then the site of the longest distance is considered
as the main destination of the tour. The bound destination is usually the same
place where the main purpose of the visit is achieved and was the cause behind
the tour.

Number of individuals who made the tour: It means the family members who
travel together throughout the entire tour or any part thereof and pay most of
what they spend on the tour from a joint budget and have the same major
destination, and usually make the tour with one or more member of the family
or by all family members.

Mileage (in km): Mileage is estimated for reaching the intended destination of
the tour in Kilometers.

Date of Tour: It means the month when the tour took place.

Means of transport used in the tour: It means the main mean of transport
used to cover the larger distance of the tour by the visitor to travel from the
place of usual residence to the place of destination.

Number of tour nights: It means the number of nights spent by visitors. This
criterion is used to distinguish between the same day visitors and the overnight
tourists as follows:

- Same day Visitors: are the visitors who start and end their tour in the
same day without spending any night in the place of destination.

- Overnight Tourists: those who spend a night or more in the place of
destination.

Place of Residence: It means the places of tourist accommodation such as
hotels, apartments, suites, apartments, furnished flats, camps and resorts, as well
as the regular accommodation places such as owned houses or staying with
relatives and friends.

Package Tours (arranged by travel & tourism offices): It means to
participate in tours, which include all the arrangements such as providing
accommodation and transportation at least. Usually, the group package tours
include meals and excursions. It is possible to participate in these tours through
travel agencies.

13. Tourism expenditure: It means total consumption expenditure spent by the

visitor or spent on his behalf for the purpose of preparing for the tour and also
during the tour in addition to amounts spent during the stay of visitor in the
destination.



Important Note: After studying the data of the previous Survey of 2008 which did not
define the distance of the domestic tour, it has been decided to accept Travel for a
distance more than 19 Km as an (Unusual Environment) for the resident person in
accordance with the authorized international recommendations.

4. Purpose of the visit: It means the main reason without which the tour could not
have been made. This reason represents the motive for the tour. Here, we must
distinguish between the purpose of the visit and activities practiced by the
visitors noting that activities refer to the behavioral patterns such as diving,
other marine activities and tours. Visitors can practice same activities despite
different purposes of the visit. The person whose main purpose of the visit was
recreational can visit relatives and friends and vice versa. Purposes of the visit
could be restricted to the following points:

a. A - Recreation and leisure: 1t is the tour made by an individual or a number of
household members or the whole household for rest, entertainment, sightseeing,
recreational and cultural activities, beach use, and so on.

b. Visit to relatives or friends: It is the tour made by an individual or a number of
household members or the whole household for social visits, the main purpose
of which is visiting relatives and friends for vacation and for participating in
social occasions.

c. Business tour: It includes the all work and professional activities. The visitor
makes the tour because of certain requirements associated with his profession or
economic activity of the unit he works for. The decision to make the tour and its
funding are the responsibility of someone other than the person who is traveling
The main purpose of the visit is for performing certain works such as installation
of equipment, inspection work, control, purchase and sale for foreign
commercial firms , participating in exhibitions and commercial markets,
organizing tourist tours, concluding contracts for accommodation,
transportation, tourist guides as well as participation in professional sports
activities .

d. Seminar or training course or conference: It means that the main purpose of the
visit is to deliver or participate in different lectures, seminars, conferences and
workshops, government delegations, training and professional courses linked to
work or profession of the visitor and funded by this work or profession.

e. Shopping tour: It means that the main purpose of the tour is for shopping and
buying goods .Usually, the purpose of the visit is coupled by practice of various
tourism activities in addition to the main purpose (shopping).

f. Medical treatment tour: This category refers to voluntary treatment tours and
not coercive (which take place on the basis of orders by doctors, such as surgery
and various medical checkups). While the voluntary treatment tours refer to
health related activities, including visits to health spas for convalescence and
leisure purposes such as the Dead Sea Spa, hot springs of Ma'in, the Jordanian
Hamma, Afra and other mineral water springs.

g. Religious visit: The main purpose of the visit should be attending religious
events or visiting the holy places such as: the Baptism Site, various churches and
shrines and tombs of the Prophets companions.



B. The Instruction manual

This manual contains the definitions, concepts and detailed instructions for field work
staff at all supervisory and executive levels. It also contained a detailed explanation of all
questions in the questionnaire and how to fill up the required data in a manner to ensure
integrity and accuracy. The manual also includes the basic edit rules to be followed by
the enumerators and editors while checking the questionnaires. It also includes duties of
the survey staff such as supervisors, controllers, enumerators and editors, in addition to
the electronic editing rules that are necessary for data processing.

2.2 Definitions and Classifications

1.

Domestic Tourism Tour: It is a term used to denote the travel of a person from
his usual place of residence to another place outside his normal place of stay.
This travel usually takes place within the political boundaries of the country of
residence (the Hashemite Kingdom of Jordan) for a distance more than 19 Km
and for a period less than 12 consecutive months for entertainment or
amusement purposes or any other purpose.

Domestic Tourist: It is a term that describes the travel of any person to a place
that is not his usual place of residence for a period less than 12 months. The
main purpose of the visit could be anything except to receive compensation or
wages in the destination place.

What are the conditions that must be fulfilled to consider the tour as a
domestic tourism tour?

— The tour should be made to a place other than the usual place of residence
(for a distance more than 19 Km). Students who travel to places of study
outside their normal place of residence, workers who move to their places of
work as well as persons who move to intended place of permanent residence
should be excluded.

— Duration of the visit should be less than 12 consecutive months because if it
increases, the person is considered as a resident.

— The purpose of the tour or the visit should not be to receive a wage for
activities undertaken by the individual in the visited place.

On the basis of the above definition, the following persons could not be
considered as Domestic Visitors or Tourists:

— Travelers to new places for residence.

— Travelers who intend to carry out an income — generating activity.

— Frequent and regular travelers between the neighboring places for business or
study.

— Nomads or those who have no stable places of residence.

— Members of the armed forces.

— Prisoners and the like.

Place of usual residence (usual environment): It denotes the last place

(governorate or locality) where the traveler has resided or intends to reside for a

period of 12 months or more. The usual environment of the person includes the

actual suburbs of residence and place of work or study, in addition to the places

he visits regularly within a distance not exceeding 19 Km.

4



Table (B): Distribution of completed questionnaires during the rounds of the survey
by governorate

Governorate N;;nlrl:;{eOf First Second Third Fourth
Round Round Round Round
Households

Amman 3760 3414 3378 3369 3384
Balga 1040 972 953 943 962
Zarga 1920 1778 1733 1777 1785
Madaba 480 458 440 451 438
Irbid 2160 1978 1959 1976 1965
Mafraq 880 811 801 814 807
Jerash 720 666 663 661 649
Ajloun 480 449 433 435 440
Karak 800 743 720 742 725
Tafileh 400 360 360 365 353
Maan 400 360 353 367 382
Agaba 320 291 284 291 300
Kingdom 13360 12280 12077 12191 12190
Response Rate 100% 92% 90% 91% 91%

2 - The Preparatory Stage

2.1: Main Documents of the Survey

These documents include the survey questionnaire in addition to the instruction manual
for the field staff, office and electronic editing rules. The following are the most
important of documents:

A. The Survey Questionnaire:

The Questionnaire was designed using the (Hand-held Devices) in its final form after

being tested and reviewed by the concerned staff in order to arrive at the goals of the

survey. Certain points were taken into consideration such as inclusion of all data and

information that meet the survey goals in accordance with the adopted international

methodologies in this respect. It includes the following major topics:

- Metadata: It includes geographical data of each household, name of the household head
and serial number of the round.

- Total tours made by the household in each round.

- Travel data and patterns: main purpose of the tour, destination, means of transport,
number of nights and type of residence place.

- Patterns of Expenditure: total expenditure on the tour and the distribution of expenditure

on various items of expenditure.

-Activities practiced by the household during the tour and the main sources of
information about the tour.

-Tourism motivation and visitors satisfaction: roads, means of transport, tourism facilities
and services in the tourist sites.




The enumerators visited the households in the sample. Data on domestic tourism tours
was collected on a fourth rounds basis as follows:

The First Round: Tours during the period from January to April 2012.

The Second Round: Tours during the period from May to July 2012.

The Third Round: Tours during the period from August to October 2012.

The Fourth Round: Tours during the period from November to December 2012.

1.4: Sample Design

The domestic tourism survey was carried out using the same sample design of the
Employment and Unemployment Survey 2012 because it is a relatively large size sample
and provides a high level of accuracy data. This survey was carried out in line with the
Employment and Unemployment Survey 2012 rounds using a separate questionnaire
(through the hand held devices). A two- phase stratified cluster sampling method was
used in designing the survey sample. In the first stage, the Primary Sampling Units
(clusters) was withdrawn using the sampling method that commensurate with the size and
withdrawn regularly by treating the number of households in each Primary Sampling Unit
(cluster) as the weight of that cluster, while in the second stage the: Primary Sampling
Units (clusters) used in the first stage were updated, the a fixed number of households
have been selected using the Regular Random sample as Final Sampling Units consisting
of (10) households from each included the withdrawal of the targeted households sample
in each Primary Sampling Unit (cluster). Table (A) shows the distribution of the Primary
Sampling Units and the number of households in the sample to be visited by governorate.

Table (A): Number of Primary Sampling Units (clusters) and number of households
in the sample by governorate

Governorate Number of | Number of
clusters households
Amman 376 3760
Balqa 104 1040
Zarqa 192 1920
Madaba 48 430
Irbid 216 2160
Mafraq 38 330
Jerash 7 720
Ajloun 48 430
Karak 30 300
Tafileh 40 400
Maan 40 400
Aqgaba 32 320
Kingdom 1336 13360




1. General Background of the Survey
1.1: Introduction

Tourism statistics is generally classified as one of the vital topics of concern to the states
because of its economic importance in terms of contributing to the improvement of the
national economy as well as their social, cultural and educational impacts. The tourism
sector in the Kingdom has witnessed a major development in recent years which has
helped to have an impact on the development of statistical data related to the tourism
sector. Therefore, the Department of Statistics (DoS) has carried out surveys on incoming
tourism to Jordan, as well as outbound tourism (the arrivals and departures surveys). The
Department of Statistics has implemented a survey on domestic tourism, the second of its
kind noting that the first survey was conducted in 2008 .This survey measures the volume
of domestic tourism (which means travel of resident citizens outside their usual residence
area within the political boundaries of the Hashemite Kingdom of Jordan) with the aim to
provide a modern, integrated data base on the tourism sector.

The survey was conducted by the in accordance with an a memorandum of understanding
between the (DoS) and the Ministry of Tourism and Antiquities, to provide the necessary
data about the reality of domestic tourism, the volume of domestic tourism expenditure,
tourism purposes and to provide some indicators on this activity to decision and policy
makers in both the public and private sectors to develop and promote this sector.

1. 2: Objectives of the Survey
The Domestic Tourism Survey aims at the following:

1. Provide part of the data for the purposes of constructing tables for the Tourism
Sub — Accounts and the value added of the tourism sector.

2. Provide data on the number of domestic tourist tours.

3. Provide data on patterns of domestic tourism in terms of the purpose of the visit
and travel destinations.

4. Provide data on averages of expenditures and length of stay for domestic
tourists.

5. Provide data on the type and ownership of the means of transport used by
domestic tourists during their travel.

6. Provide data on accommodation for domestic tourists during their tours.

7. Provide data on total expenditure of domestic tourists distributed by various
expenditure types.

8. Provide data on various tourist activities made by domestic tourists during their
tours.

9. Measuring the level of satisfaction of domestic visitors and tourists over the local
services and tourist facilities.

1.3: Survey Coverage

This survey covered a sample of residential households in Jordan distributed all over the
governorates of the Kingdom. The survey period covered tourist tours by household
members during the period from 01 January 2012 to 31 December 2012.






Methodology






22.

23.

24.

25.
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27.

stayed in furnished flats, around 46.5% stayed with relatives and friends, around
3.3% in camping sites and 3.7% stayed in other places.

The percentage of tours carried out by a single individual in the household was
22.4% of the total tours15.6% for tours carried out by two individuals, 13.6% for
tours carried out by three individuals, 15.6% for tours carried out by four
individuals and 14.5% for tours carried out by five individuals. Meanwhile, the
percentage of tours carried out by six or more individuals was 18.3%.

The month of April ranked first in terms of number of tours at 24.1%, followed
by October at 13.9%, the March at 13.6%. The percentage for the rest of months
varied between 2% and 7%.

The results of expenditure month-wise indicate that the month of April ranked
highest at 17% of the total expenditure on tourism, followed by October at 14.4% ,
against 11.7% in March followed by June at 9.4%. The percentage for the rest of
months varied between 3% and 8% of the total expenditure on tourism.

The average general expenditure on tours was JD.67.8 per tour, while the average
expenditure on same day tours was JD.41.7 per tour. Meanwhile, the average
expenditure on overnight tours was JD.134.9 per tour.

The survey results have shown that the number of tourism tours during 2012 was
1138 thousand compared to 991 thousand in 2008 (i.e., up by 14.8%).

The survey results indicated that expenditure on tourism during 2012 was JD.77
million compared to JD. 57 million in 2008 (i.e., up by 34.9%).
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The results of the Survey have shown that the purpose behind 45% of the same-
day tours was recreation and leisure, visiting relatives and friends by 12.8%,
School and university tours and shopping by 6.9% and for the rest of purposes by
about 1.5%.

The results of the Survey have indicated that the purpose behind 60.8% of the
overnight tours was visiting relatives and friends, recreation and leisure by 35.4%
and for the rest of purposes by about 3.9%.

The results have shown that the recreation tours constituted about 42.3% of the
total number of tours, followed by visiting relatives and friends at 41.3%, school
and university tours at 6.6% and shopping at 5.4% of the total number of tours.
The results have indicated that the recreation tours made by individuals ranked
highest at 47 % of the total number of tours, followed by visiting relatives and
friends at 44.3%, shopping at 4.9%, school and university tours at 3.1% and less
than 1% for other purposes.

Total expenditure on tourism amounted to JD.77.1 million. Expenditure on
recreation ranked highest at 59% of the overall expenditure, while expenditure on
tours to visit relatives and friends stood at 27%, followed by shopping at 9.9%,
school and university tours at 2.8% and the rest purposes at 1.4%.

Total expenditure on tourism (both the same day and overnight tours) amounted
to about JD.77.1 million. Expenditure on shopping ranked highest at 44.2 %, fuel
at 18.2%, restaurants and cafes at 15.2%, lodging at 10.4%, transport at 5.4%,
recreational activities at 3.6% and the rest purposes at 3%.

The results have shown that the governorate of Amman (the Capital) has received
24.2% of total tours, followed by Irbid governorate at 16.7%, Balqa at 14%,
Aqaba 13.2%, Jerash 7%, Zarqa 6.9%, and Ajloun 6% .Meanwhile, tours to the
rest of governorates comprised 11.9 % of the total number of tours.

The results have shown also that the governorate of Aqaba ranked highest in
terms of expenditure as a tours destination at 39.4 %, followed by the Amman
governorate (the Capital) at 17.9%, then the Balqa governorate at 12.4%, Irbid
10.9%, Zarqa 4.1%, Jerash 3.5%, Karak 3.4%, Ajloun 3.1.Meanwhile, expenditure
in the rest of governorates comprised 5.3 %.

The results have shown that the distance to reach the desired destination in
around 76% of the tours was less or equal to 100 Km against 24% of the tours
with a distance more than 100Km.

The survey results have shown that the most used mean of transport during the
tours was (Private Vehicles) at 70%, followed by (Public Vehicles) at 25.1% and
other means at 4.9%.

The number of overnight tours was 318 thousand. The percentage of individuals

who stayed in hotels, suits or hotel apartments was around 15.9%, around 12.6%
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Executive Summary

In order to provide a modern and integrated database on the tourism sector, the

Department of Statistics (DoS) carried out a survey to measures the size of local

tourism in Jordan. The survey provides a set of data and indicators on the tourist

sector. The following is a summary of the most important findings:

1.

The total number of households during the survey period was about 1179
thousand, and the number of households who made a tour was 208 thousand, at
about 17.6% of the total number of households.

The number of tours made by households residing in Jordan during the survey
period was 1.1 million. The number of one day tours was 819 thousand at 72%
against 318 thousand overnight tours at 28% of the total number of tours.

The number of household members who made tours was 4 million. The number
of same day visitors was 2.9 million, at 71.9% against 1.1 million of overnight
tourists at 28.1% of the total household members who made a tour during the
survey period.

The results have shown that the average household member who made a tour was
3.5, and the average number of tours per household was (5.5).

The governorate of Amman ( the Capital) ranked highest in terms of the number
of tours made by households at 34.1% of the total number of tours, followed by
Irbid governorate at 19.4%, Zarqa at 10.2%, Karak 9.2%, Balqa 5.2%, Mafraq 5%,
Madaba at 4% and the rest of governorates at 12.9%.

Total tourism expenditure was about JD. 77.1 million, the expenditure of
overnight tours was about JD. 48.9 million at 55.7% of total tourism expenditure.
While the expenditure of same day tours was about JD. 34.2 million at 44.3% of
total tourism expenditure.

The governorate of Amman ( the Capital) ranked highest in terms of household
expend on tours made at 38.8% of the total expenditure, followed by Irbid
governorate at 15.9%, Karak 11.5%, Zarqa 7.7%, Madaba 4.1%, then the
governorates of Balqa, Mafraq and Tafileh at 3.7% each , while expenditure in the
rest of governorates comprised 11%.

As for region-wise tourist expenditure where the households reside, the data show
that the highest expenditure was by households residing in the Middle Region at
54.2% of the total expenditure, followed by the Northern Region at 25.4% and the
Southern Region at 20.3%.

Average daily expenditure per the same day visitors was about JD.12 against
JD.14 for the overnight tourists.

10. The average residence nights of the overnight tourists are around 3 nights.
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Preface

The Department of Statistics (DoS) is pleased to release the results of the Domestic Tourism
Survey in Jordan 2012, which was carried out by the (DoS) during 2012 / 2013, at the request
and through funding from the Ministry of Tourism and Antiquities noting that this survey is the
second while the first was conducted in 2008. This Survey covered the households residing in
Jordan by domestic tours in addition to providing data on tourism expenditure, main purposes of
tours and other detailed data.

The data were collected by statistical enumerators during personal visits and interviews with the
families and people involved as per items of the questionnaire. The (DoS) has implemented the
survey parallel to the Employment and Unemployment Survey using the same sample. Modern
statistical methods and international recommendations and methodologies were applied in data
collection and processing to highlight the increasing importance of domestic tourism. Moreover,
this survey has contributed to the creation of a database for this activity to meet the growing need
for tourism statistics by the institutions and parties interested in market analysis, marketing
effectiveness and investment in this sector and other relevant policies.

This report includes the detailed objectives and methodology of the survey that includes the
sample design, in addition to a description of the preparatory work, stages of field work,
processing and extraction of the results. The report also contains the most detailed results of the
survey.

The Department of Statistics (DoS) would like to extend sincerest thanks to all who contributed
to the success of this survey, specifically the sample households whose response and cooperation
had the greatest impact on the success of the survey, as well as members of the steering and
technical committees which supervised the preparation and implementation of the survey. The
(DoS) hopes that all interested parties, planners and researchers benefit from the information
contained in this report, and welcome any remarks aiming to improve and develop this report in
the future.

Fathi Nsour

Director General
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